How  to  get  close*  to 

$51  billion  in  1981 

retail  sales: 


It’s  within  easy  reach  when  you  talk  to  the  more  than  4.5  million 
New  England  households  spending  $50,999,102,000*  in  local 
retail  stores  in  1981.  Food  sales  alone  will  account  for  over  11.9 
billion  dollars  of  that  amount — a  projected  average  of  $2,618 
per  household.  Here  are  the  figures; 


Connecticut 
Maine 
Massachusetts 
New  Hampshire 
Rhode  Isiand 
Vermont 


RETAIL  SALES 

$13,427,203,000 

4,766,257,000 

22,794,563,000 

5,075,720,000 

3,239,079,000 

1,696,280,000 

$50,999,102,000 


FOOD  SALES 

$3,123,577,000 

1,165,976,000 

5,224,329,000 

1,251,815,000 

743,270,000 

463,476,000 

$11,972,443,000 


PERSONAL  INCOME 

$29,000,121,000 

7,574,753,000 

47,058,309,000 

7,071,249,000 

7,148,431,000 

3,394,016,000 

$101,246,879,000 


In  New  England,  do  it 
newspapers. 

Home  coverage  by  New  England  daily  papers  comes  close  to 
saturation  in  many  markets.  It  pays  to  advertise  in  that 
best-read,  best-selling  medium,  the  New  England  daily 
newspaper. 


*1981  Editor  &  Publisher 
Market  Guide  estimates. 


Smart  marketing  starts  with 


New  England  daily  newspapers 


MAINE 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Bangor  Dally  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampsh(re  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (t) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Man’s  curiosity  is  our  future. 

People  are  born  with  a  natural  desire  to  know  about  the  world  around  them.  As  they  become  better 
educated,  they  become  more  aware  and  hungrier  for  the  excitement  of  discovery. 

At  Harte-Hanks,  that  same  excitement  motivates  us.  We’re  continually  making  discoveries  about  our 
readers’  changing  needs  and  adapting  our  newspapers  to  meet  those  needs.  Through  new  technology,  market 
research,  expanded  and  improved  editorial  content,  Harte-Hanks  newspapers  continue 
to  evolve  into  the  primary  information  providers  for  our  readers. 

We  are  becoming  Community  Information  Centers. 

That  means  that  Harte-Hanks  is  leading  the  way  in  becoming  the  most  effective  and  complete  consumer 
information  source  available.  As  Community  Information  Centers,  our  goal  is  not  just  to  produce 
newspapers,  but  to  help  make  sure  man’s  curiosity  is  always  satisfied. 

ttKH  HARTE-HANks 

CoMMUNicATIOMS,  InC. 

Becoming  Community  Information  Centers 

P.O.  Bon  269,  San  Antonio,  Texas  78291 
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Reach  your  newspaper 
customers  and  prospects 
with  advertising  in 

Edi|pr  &  Publisher 


GREAT 

LAKES 

Newspaper 

Production 

Conference 

Issue 

published  JANUARY  10, 1981 

Advertising  copy  deadiine  Jan.  2, 1981 

Copies  of  this  special  edition 
of  Editor  &  Publisher  will  be 
distributed  at  the  Great  Lakes 
annual  production  conference, 
Stouffer’s  Towers,  Cincinnati, 
Ohio,  Jan.  10-13,  1981. 
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JANUARY  1981 

10- 13 — Great  Lakes  Newspaper  Production  Conference,  Stouffer's 

Cincinnati  Towers,  Cincinnati,  Ohio. 

11- 14 — National  Retail  Merchants  Association,  Convention,  New  York 

Hilton  &  Sheraton  Center,  New  York  City 

11- 14 — Promotion  Management  Seminar,  Marriott,  Ft.  Lauderdale,  Fla. 
15-17 — Wisconsin  Newspaper  Association,  Holiday  Inn,  Stevens 

Point,  Wise. 

15-17 — Texas  Press  Association  Convention  and  Trade  Show,  Dallas 
Mariott  Hotel,  Market  Center,  Dallas. 

15-18 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston. 
25-28 — International  Newspaper  Advertising  Executives,  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood,  Fla. 

29-31 — Tennessee  Press  Institute  and  Tennessee  Press  Association 
annual  meeting,  Radisson  Plaza,  Nashville. 

FEBRUARY 

1-7 — Suburban  Newspapers  of  America  Mid-Winter  Management  Con¬ 
ference,  Casa  Marina  Hotel,  Key  West,  Fla. 

1-8 — National  Association  Advertising  Publishers  Mid-Winte  Conference, 
Camino  Real  Hotel,  Cancun,  Mexico. 

12- 13 — New  England  Newspaper  Advertising  Executives  Asso¬ 

ciation,  Hyatt  Regency,  Cambridge,  Mass. 

12-15 — California  Newspaper  Publishers  Association,  annual  meet¬ 
ing,  Doubletree  Inn,  Monterey,  Calif. 

12- 16 — Communications  Conference,  Howard  University  School 

of  Communications,  Washington,  D  C. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

17-20 — NACON,  Plaza  of  Americas,  Dallas,  Tex. 

MARCH 

1- 3 — SNPA  Production  Conference.  Holiday  Inn  Rivermont,  Memphis, 

Tenn. 

2- 4 — International  Press  Institute  30th  general  assembly.  Kenyatta  Con¬ 

ference  Center,  Nairobi,  Kenya. 

5-8 — New  York  Press  Association,  Sheraton  Airport  Inn,  Albany,  N.Y. 
11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency.  Washington.  D.C. 

13-15 — Miss.  Valley  Classified  Ad  Managers  Association,  Hyatt  Regen¬ 
cy.  Chicago. 

22-24 — Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas,  Tex. 

25-27 — Suburban  Newspaper  of  American  Editorial  Conference,  Lincoln 
Plaza  Hotel,  Oklahoma  City,  Okla. 

27-29 — Northwest  Mechanical  Conference,  Sunwood  Convention 
Center,  St.  Cloud,  Minn. 


APRIL 

1-4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 
9-11 — Kansas  Press  Association  Convention,  Hutchinson.  Kans. 

21-24 — American  Society  of  Newspaper  Editors,  Washington  Hil¬ 
ton,  Washington,  D.C. 

24- 26 — Kansas  Press  Women  annual  meeting,  Hutchinson.  Kans. 

25- 26 — Kansas  Daily  Advertising  Managers,  Hutchinson,  Kans. 

26- May  8 — Circulation  Management  Seminar,  sponsored  by  Gannett 

Newspaper  Foundation.  Hilton  Inn  on  the  Campus.  Rochester, 

N.Y. 


Advertising  rates;  Page.  $1600:  two-thirds.  $1250:  half-page. 
$945:  one-third.  $675:  one-sixth.  $425  ...  or  your  E&P 
contract  rate  applies.  Standard  AAAA  colors.  $260  extra 

Reserve  your  space  today! 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


MAY 

4-6 — American  Newspaper  Publishers  Association.  Hyatt  Regency, 
Chicago. 
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We  left  our  mark 
in  San  Francisco . 


In  1980,  as  in  1979,  the  San  Jose  Mercury 
News  walked  away  with  the  majority  of  top  journal¬ 
ism  awards  for  dailies  at  the  San  Francisco  Press 
Club  Awards. 

In  total,  four  of  seven  top  awards  for  dailies 
and  three  of  seven  honorable  mentions  went  to 
The  Mercury  News  writers  and  photographers. 
That’s  twice  as  many  as  any  San  Francisco  news¬ 
paper. 

A  first  place  for  Best  Feature  Story  went  to 
writer  Miles  Corwin  for  his  prison  interview  with  a 
murderer,  “An  Obsession  Leads  to  Murder”  Chris¬ 
topher  Drake  took  top  honors  for  his  series  “Cali¬ 
fornia  Lifestyles,"  a  survey  of  Santa  Clara  County 
residents’  attitudes. 


Sports  writer  Rick  Vacek’s  story  about  the 
negative  impact  of  drugs,  alcohol,  apathy  and 
budget  cuts  on  high  school  sports,  won  a  first 
place  award  for  Best  Daily  Sports  Story,  and  pho¬ 
tographer  George  Wedding’s  moving  photo  of  a 
child’s  body  in  the  back  of  a  pick-up  truck  at  Mt. 
St.  Helens,  was  judged  Best  News  Photo. 

The  San  Jose  Mercu^  News.  The  most  recog¬ 
nized  paper  in  San  Francisco.  We  have  to  be  good. 
We  serve  one  of  America’s  biggest,  best  educated 
and  most  affluent  urban  areas,  the  San  Jose/ 
Santa  Clara  County  Metro. 

Thanks  again,  San  Francisco.  We  appreciate 
the  appreciation. 


Newsbriefs 


Promote 

newspaper  advertising 
in  Editor  &  Publisher's 


Newspaper 
Advertising  Issue 
published 

JANUARY  24,  1981 

Advertising  copy  deadline:  Jan.  14,  1981 

Featuring  .  .  . 

•  1981  NoRMA  AWARD  WINNERS  .  .  . 

The  best  newspaper  retail  ads  of  1980 

•  Highlights  of  the  National  Retail 
Merchants  Association  Convention 

•  Trends  and  developments  in  newspaper 
retail  advertising 

•  Roster  of  INAE  Convention  delegates 

Special  distribution  at  the  INAE 
Convention,  Hotel  Diplomat, 
Hollywood,  Fla.,  January  24-28. 

Reserve  your  space  now 
for  this  important  issue 

ADVERTISING  RATES  Page,  $1600;  two- 
thirds,  $1250;  one-half,  $945;  one-third, 

$675;  one-sixth,  $425  .  .  or  your  E&P  rate 
applies.  Standard  AAAA  colors.  $250  extra. 
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575  Lexington  Avenue,  New  York,  N.Y.  10022 


Long  wait  for  carrier  jobs 

Finding  and  keeping  good  newspaper  carriers  is  a  con¬ 
stant  headache  for  many  newspaper  owners.  But  it's  no 
problem  for  the  Kansas  State  Collegian,  student  daily  at 
Kansas  State  University,  where  there  is  currently  a  three 
year  waiting  list. 

Why  is  the  job  so  attractive? 

One  college  student  says  he’s  basically  “a  morning  per¬ 
son.”  Another  student  doesn’t  like  the  hours,  but  he  finds 
he  gets  to  early  morning  classes  when  he’s  delivered  pap¬ 
ers  before  dawn. 

And — the  pay  isn’t  bad.  Each  college  student  earns  $10 
a  day  for  about  45  minutes  of  work. 

Tabloid  section  goes  broadsheet 

Detroit  News  has  changed  the  name  of  its  tabloid-sized 
“Friday  Magazine”  to  “Friday”  and  has  enlarged  it  to 
broadsheet  size.  The  new  section  combines  the  “best  of 
the  News”  Lively  Arts  section  and  Friday  Magazine.  It  is 
a  week’s  entertainment  guide. 

“The  broadsheet  format  enabled  us  to  do  a  better  job  of 
presenting  our  editorial  product  to  our  readers.”  said  Fri¬ 
day  editor  David  Good. 

4,000  letters  published 

Orlando  (Fla.)  Sentinel  Star  published  more  than  4,000 
letters-to-the-editor  this  year  and  invited  some  70  “Star” 
letter  writers  to  an  open  forum  to  meet  a  panel  of  state 
and  local  officeholders. 

Sentinel  Star  letter-writer  readers  met  Florida  Governor 
Bob  Graham,  Congressman-elect  Bill  McCollum,  State 
Senator  Toni  Jennings,  Orlando  Mayor  Bill  Frederick,  and 
County  Commissioner  Vera  Carter  during  the  second 
annual  “Star”  Letter  Writers’  Forum. 

The  Forum  provides  an  opportunity  for  readers  to  meet 
elected  officials  and  to  “engage  in  meaningful  dialogue.” 
The  event  is  hosted  by  Sentinel  Star  editor  Jim  Squires, 
editorial  page  editor  Julie  Wilson  and  members  of  the 
editorial  staff. 

Teaser  campaign  in  newpspapers 

Nissen  Advertising  recently  launched  an  advertising/ 
public  relations/marketing  program  for  a  national  organiza 
tion  for  home  builders — Build  America,  Inc.  As  part  of 
that  program,  the  agency  ran  a  teaser  ad  campaign  in 
numerous  newspapers  announcing  formation  of  the  new 
organization.  Build  America  is  headquartered  in  Orlando, 
Florida  and  has  plans  to  expand  nationally  in  sales  of 
franchises. 

Employes  get  termination  notices 

Four  thousand  employes  of  the  London  Times,  Sunday 
Times  and  three  Times’  supplements  have  been  given  ter¬ 
mination  notices,  effective  March  31,  1981. 

Times’  parent  Thomson  Newspapers  had  previously 
announced  that  the  last  publication  date  for  the  Sunday 
Times  would  be  March  8,  the  supplements  March  13  and 
the  Times  March  14. 

“You  should  not  assume  from  the  fact  that  notices  are 
going  out  that  the  prospects  for  the  sale  of  all  or  part  of 
the  company  have  deteriorated  in  any  way  since  the 
Thomson  announcement  in  October.”  James  Evans,  chair¬ 
man  of  Times  Newspapers,  said  in  a  letter  to  staffers. 

“The  position  is  still  completely  open  and  will  not  clarify 
until  the  New  Year  at  the  earliest.” 

EDITOR  &  PUBLISHER  for  December  20,  1980 


just  paid  $20  to 
'  hear  Beethoven. 

These  days,  lots  of  people  are  more  than 
happy  to  trade  on  someone  else’s  good  name. 
That’s  why  brand  names  and  trademarks  are 
more  important  than  ever.  I 

Because  when  everyone  uses  trademarks 
incorrectly,  they  may  stop  Ixdng  trademarks. 
And  then  anybody  can  use  them.  Which  means 
you  can't  be  sure  of  getting  the  quality  you 
expect.  That's  true,  whether  you  want  a  certain 
cola  to  drink,  a  certain  tissue  to  sneeze  in— or  a 
certain  copier  to  copy  on. 

That's  why  we'd  like  to  renund  you  that 
Xerox  is  a  registered  trademark  of  Xerox  Cor¬ 
poration,  anc^  is  properly  used  as  an  adjective,  , 
tollowed  by  a  noun  describing  our  product. 

As  long  as  you  use  our  good  name  cor¬ 
rectly  when  you  want  a  Xerox  product,  you’ll 
get  a  Xerox  product.  Not  some  copy  that  won't 
perform  as  expected. 

XEROX 

. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Ad  buying  made  easier 

Farsighted  leaders  in  the  newspaper  advertising  field  are 
literally  pulling  their  own  medium  into  the  21st  century, 
some  times  against  its  will,  to  make  the  purchase  of  newspap¬ 
er  ad  space  easier,  speedier  and  more  profitable  than  it  has 
been  in  the  past  for  advertisers. 

One  by  one  they  have  been  organizing  themselves  to  eli¬ 
minate  the  reasons  (or  alibis)  advertisers  have  given  for  us¬ 
ing  media  other  than  newspapers. 

More  than  a  year  ago  they  launched  a  new  sales  program — 
Newsplan — which  for  the  first  time  offers  continuity  space 
discounts  to  national  advertisers  in  more  than  1,000  news¬ 
papers.  This  practically  eliminated  advertiser  complaints  ab¬ 
out  the  national/local  rate  differential  which  gives  discounts 
to  local  advertisers  but  not  to  national  advertisers. 

This  month  an  important  second  step  has  been  added: 
adoption  of  a  revolutionary  proposal  to  establish  a  system  of 
standard-size  advertising  units.  It  involves  a  system  of  30 
sizes,  up  to  a  full  page  unit,  measuring  height  and  width  in 
inches  which  can  be  accepted  by  any  newspaper  regardless  of 
format  size.  This,  if  accepted  by  the  industry  at  large,  will 
eliminate  the  old  argument  of  advertisers  that  it  costs  too 
much  to  create  ads  for  newspapers  because  of  the  lack  of 
uniformity  of  column  widths  and  page  length. 

The  next  step  contemplated  is  the  one  order-one  bill  plan 
which  will  save  national  advertisers  the  expense  of  prepar¬ 
ing  separate  invoices  for  individual  newspapers  with  diffe¬ 
rent  rates  as  well  as  column  widths  and  columns  to  the  page. 
Follow  that  with  satellite  transmission  of  advertising  orders 
and  copy  to  newspapers  across  the  country  which  will  reduce 
the  lead  time  needed  to  place  critical  ads. 

If  any  competitors  of  newspapers  in  the  advertising  mar¬ 
ket  place  think  newspapers  will  be  a  push-over  in  the  era  of 
electronic  transmission  of  information  and  advertising,  they 
will  be  making  a  huge  mistake.  Newspaper  ad  executives  are 
demonstrating  they  are  “with  it.” 

Grammar  and  speliing 

A  speaker  before  a  meeting  of  the  New  England  Society  of 
Newspaper  Editors  last  week  suggested  that  editors  forget 
about  spelling  and  grammatical  mistakes  and  concentrate  on 
the  process  involved  in  writing  a  story  plus  its  content. 
“Emphasis  on  error  increases  error,”  he  said,  which  is  cor¬ 
rect.  Every  editor  knows  that  the  simple  process  of  trying  to 
correct  a  typographical  error  merely  compounds  the  chances 
for  another  error. 

Yet,  few  editors  if  any  struggle  to  eliminate  typos  and  bad 
grammar  merely  for  their  own  satisfaction.  They  do  it,  we 
believe,  because  in  the  eyes  of  the  reader  sloppy  proof¬ 
reading  and  composition  are  an  indication  of  shoddy  report¬ 
ing  as  well  as  editing.  It  is  an  endless,  time-consuming  and 
costly  task  but  we  hope  editors  never  give  up  the  struggle  to 
approach  some  semblance  of  good  proof-reading  and  gram¬ 
mar  as  well  as  good  reporting  and  writing. 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884:  Newspaperdom  established 
March,  1892;  the  Fourth  Estate,  March  1, 1894;  Editors 
Publisher,  June  29, 1 901 ;  Advertising,  January  22, 1 925. 

Managing  Editor:  Jerome  H.  Walker.  Jr 

Associate  Editors:  John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson,  Earl  W. 
Wilken. 

Midwest  Editor:  Celeste  Huenergard 

Washington  Correspondent:  I.  William  Hill 

West  Coast  Correspondent:  Lawrence 
Schneider 

Promotion  Manager:  George  Wilt 

Advertising  Manager:  Donald  L.  Parvin 

Sales  Representatives:  Steven  Ahmuty. 
Richard  J.  Flynn,  Robert  J,  Mathes,  Durland 
Stewart. 

Advertising  Production  Manager:  Louise  A. 
Villani 

Circulation  Manager:  Donna  Lea  Waick 

Classified  Advertising  Manager:  Susan  J. 
Steele 

Photocomposition  Manager:  Donna  P.  Bates 
Librarian:  Adelaide  Santonastaso 
Special  Services  Manager:  Arthur  Dale 
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General:  575  Lexington  Ave,  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  111  East  Wacker  Drive  60601.  Phone 
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Letters 


SOLID  RECORD 

At  our  newspaper,  the  Kettering- 
Oakwood  (Ohio)  Times,  we  have  an  un¬ 
usual  collection  record. 

In  twenty-four  years,  the  amount  of 
our  uncollected  carrier,  newsstand  and 
dealer  bills,  totals  less  than  $100. 

Our  newspaper,  started  May  3,  1956  as 
a  weekly,  (Thursday),  changed  to  a 
twice-weekly,  (Wednesday  and  Satur¬ 
day),  on  August  31,  1969. 

We  haven’t  had  an  uncollected  carrier, 
newsstand  or  dealer  bill  since 
November,  1978. 

We  feel  confident  that  this  is  a  record 
unsurpassed  by  any  newspaper  in  the 
United  States. 

We  have  over  500  carriers,  29  news¬ 
stands  and  32  part  time  branch  counsel¬ 
lors. 

We  collect  monthly  from  our  subscrib¬ 
ers,  using  the  last  full  week  of  every 
month  to  collect.  We  always  send  re¬ 
minder  not^s  to  our  carriers  the  Saturday 
before  collection  week,  give  their 
monthly  statements  to  them  with  their 
papers  on  the  Wednesday  of  collection 
week  and  they  pay  their  bills  on  Saturday 
of  collection  week. 

This  system  has  proven  completely 
successful  as  the  record  shows. 

Othmar  Fiely 

(Fiely  is  circulation  manager  of  Times 
Publications,  Kettering,  Ohio.) 


NEWSPEOPLE 

The  November  29  edition  of  E  &  P 
contained  an  article  about  the  Lewis  town 
(Pa.)  Sentinel  and  the  Sitnbury  Daily 
Item.  The  article  contained  two  errors 
and  warrants  a'correction.  You  reported 
that  James  McClure  was  named  editor  of 
te  Lewiston  Sentinel.  He  was  not.  IN- 
stead,  he  was  named  managing  editor  of 
that  paper.  Dick  Calkins  continues  to  re¬ 
tain  the  titles  of  publisher  and  editor.  You 
also  reported  that  John  Moore  was  named 
editor  of  the  Snbury  Daioy  ITem.  This  is 
incorrect.  I  was  appointed  ct  editor. 
Robert  E.  Lauf  remains  editor. 

John  L.  Moore 


ON  THE  WIRE 

The  E&P  account  (Oct.  25)  on  how 
Louis  Heldman  of  the  Detroit  Free  Press 
broke  the  Mary  Cunningham/Bendix 
story  says  that  his  report  was  carried  on 
the  “night  wire.”  Heldman’s  story 
moved  on  the  KNT  News  Wire,  which 
goes  to  nearly  100  daily  newspapers  in 
the  United  States  and  Canada. 

Dean  Schoelkopf 
(Schoelkopf  is  editor  KNT  news  wire) 


St.  3o0ctJh  ©azctte 

Before  After 

Nameplate  error  runs  77  years 

There  were  some  embarrassed  chuckles  around  the  St.  Joseph 
(Mo.)  Gazette  last  week. 

It  seems  that  for  over  a  year  an  alert  reader,  Charles  L.  Bush, 
kept  telling  the  paper  that  it  was  using  an  “I”  instead  of  a  “J”  in 
the  Old  English  type  page  one  logo.  Turns  out  he  was  right. 

Gazette  Fact  Finder  writer  Paul  Stewart  traced  the  error  to  a 
logo  change  77  years  ago,  when  apparently  a  printer  mistook  the 
capital  “I”  for  the  similar-appearing  “J”  and  on  that  fateful  day 
the  Gazette  became  the  St.  Joseph  Gazette,  along  with  a  change  in 
ownership  and  management. 

The  whole  truth  about  the  long-running  typo  was  told  with 
photocopy  evidence  on  page  one  of  the  Gazette.  Editor  David  R. 
Bradley,  Jr. ,  laughingly  reports  that  he  hears  some  other  newspap¬ 
ers  might  want  to  take  a  new  look  at  their  Old  English  lettering. 


NOT  CONSULTED 

Charles  Perlik,  Jr.  and  Joseph  Bingel 
spoke  unisonally  in  backing  President 
Carter  as  if  their  unions.  The  Newspaper 
Guild  and  the  International  Typographi¬ 
cal  Union  respectively,  had  completed 
their  proposed  merger. 

They  tagged  Ronald  Reagan  a  “union 
hater,”  ignoring  his  former  union  presi¬ 
dency,  the  same  job  they  hold,  although 
of  different  organizations.  They  said 
Reagan’s  election  would  be  an  “unmixed 
disaster.”  What  in  the  world  is  that? 
They  said  the  next  president  would 
probably  appoint  U.S.  Supreme  Court 
Justices.  The  rash  of  closed  trials  and 
subpoenaed  reporters  came  under  rem¬ 
nants  of  the  Warren  Court  and  the  pres¬ 
ent  Democratic  administration.  Justices 
vote  liberally  on  some  issues  and  con¬ 
servatively,  on  others. 

Perlik  and  Binge!  were  elected  by  their 
unions'  members  who  pay  their  salaries. 
Yet,  the  members  were  not  consulted  on 
the  issue  of  partisan  political  support. 

Robert  J,  Sloan 
1890  Amsterdam  Ave. 

NYC  10032 


Short  takes 

A  substitute  bird,  who  came  to 
Spokane  last  year,  was  booed  out  of  San 
Diego  Stadium,  and  the  real  chicken 
came  back  to  a  10-minute  sanding  ova¬ 
tion  by  47,000  fans. — Springfield  (III.) 
Journal-Register. 

♦  «  * 

Despite  the  freebies,  newsstand 
vendors  reported  higher  draws  than 
usual.  “People  were  really  glad  to  see  us 
again,”  a  company  spokesman  said. 

The  company’s  distribution  system 
also  held  up  well  after  the  27-day  labor 
dispute. 

*  *  * 

He  scored  his  first-ever  hole-in-one  at 
Delaware  Counrty  Club,  hollering  out  his 
tee  shot  .  .  . — Mancie  (Ind.)  Evening 
Press . 

*  *  * 

There  are  744  Democratic  absentee 
ballots  to  be  counted  which  will  have  no 
effect  on  the  face. — Tampa  (Fla.) 
Tribune. 


BACKGROUND  NOTES 


Increasingly,  the  impact  of  developments  abroad  affects 
the  lives  of  your  readers — and  tends  to  sharpen  their 
interest  in  world  affairs.  The  NYT  News  Service  helps 
editors  satisfy  these  interests  with  a  continuous  flow  of 
exclusives,  spot  news  and  features  from  The  Times’ 
network  of  over  20  overseas  bureaus  on  six  continents. 
More  than  35  staff  correspondents  and  180  special 
reporters  cover  the  world  with  skill,  persistence  and 
unique  perception. 
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RANK  METRO  AREA 

1  BIRMINGHAM 

2  MOBILE 

3  HUNTSVILLE 

4  MONTGOMERY 


POPULATION 

829.100 

446.100 
297,000 
262,300 


EBI 

$5,727,469,000 

2,544,572,000 

1,937,417,000 

1,702,353,000 


TOTAL  RETAIL  SALES 
$3,441,452,000 
1,655,976,000 
1,134,911,000 
1,057,446,000 
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Gannett  to  field  test 
national  daily  in  1981 


By  I.  William  Hill 

Establishment  by  the  Gannett  Co.  of  a 
satellite  communications  network  and 
tests  to  determine  whether  to  publish  a 
national  general  interest  daily  newspaper 
were  disclosed  (December  1 6)  by  chair¬ 
man  and  president  Allen  H.  Neuharth  at 
Gannett’s  year-end  executives  meeting  in 
Washington,  D.C. 

Already,  Neuharth  said,  a  wholly- 
owned  subsidiary,  the  Gannett  Satellite 
Information  Network,  Inc.,  has  been 
organized  and  agreement  has  been 
reached  with  the  American  Satellite  Co. 
for  leasing  satellite  air  time.  American 
now  transmits  for  the  Wall  Street  Journal 
and  U.S.  News  and  World  Report. 

The  network  will  install  its  own  trans¬ 
mitting  earth  station  at  Springfield,  Va., 
in  suburban  Washington,  under  an 
arrangement  with  the  Army  Times  Pub¬ 
lishing  Co.,  which  has  production  facili¬ 
ties  there  for  its  own  publications. 

“From  that  earth  station,”  Neuharth 
said,  “we  will  be  able  to  transmit  news, 
information,  advertising  and  entertain¬ 
ment  to  an  infinite  number  of  satellite 
receiving  stations  around  the  country.” 

Neuharth  said  in-depth  explorations 
are  underway  for  various  uses  of  the 
.,;tellite  network  for  print  or  electronic 
projects,  including  possible  news  and 
advertising  supplements  for  the  8 1  daily 
Gannett  newspapers  which  have  a  cir¬ 
culation  of  3.6  million,  special  program¬ 
ming  for  its  7  television  stations  and  1 3 
radio  stations,  and  high-quality  national 
advertising  transmissions  for  its  38,(K)0 
billboards. 

He  said  it  also  included  the  possibility 
of  a  national  general  interest  daily  news¬ 
paper.  Preliminary  research,  he  said,  in¬ 
dicates  favorable  response  to  the  concept 
and  the  next  step  will  be  developing  and 
field  testing  prototypes  with  potential 
readers  and  advertisers. 

For  planning  purposes,  the  proposed 
publication  has  been  given  the  title  of 
U.S. A.  Today. 

He  emphasized  that  no  decisions  have 
been  made  on  either  format  or  content, 
but  that  it  is  envisioned  as  a  “dilTerent” 
national  newspaper  which  would  com¬ 
pete  with  neither  existing  metropolitan 
newspapers  nor  existing  community  or 
regional  newspapers. 

“If  the  response  to  the  prototypes 
tested  in  I981  is  favorable,”  Neuharth 
said.  “A  I982  launch  of  the  new  newspap¬ 


er  is  a  possibility.  If  it  is  not  favorable,  we 
expect  to  use  what  we  learn  from  that 
exercise  to  deliver  information  in  other 
ways  to  consumers.” 

Other  new  Gannett  possibilities  for 
1981  that  are  being  studied  include  local, 
regional  or  national  cable  tv  program¬ 
ming. 

All  the  new  projects  were  devised  by  a 
task  force  of  “young  geniuses” — they 
were  all  between  the  ages  of  29  and  3 1 — 
who  came  from  places  as  distant  and  as 
different  as  Rochester,  N.Y.,  Reno, 
Nevada,  Oakland,  Calif.,  and  Paris. 
France.  Early  this  year  they  were  asked 
“to  get  a  fix  on  the  state  of  the  informa¬ 
tion  business  and  to  explore  all  possibli- 
ties  for  new  ventures  in  the  entire  com¬ 
munications  field.” 

They  reported  back  with  conclusions 
that  included: 

1.  Most — and  probably  all — of  the  in¬ 
formation  businesses  Gannett  is  current¬ 
ly  in  will  not  only  survive  but  thrive  in  the 
years  ahead. 

2.  Many — but  not  all — of  the  new  in¬ 
formation  systems  or  projects  or  con¬ 
cepts  currently  in  the  spotlight  will  carve 
out  a  piece  of  the  action  in  the  future. 

3.  The  American  people — from 
Washington,  D.C.  to  Walla  Walla, 
Wash.;  from  Maine  to  Miami;  from  Chi¬ 
cago  to  Corpus  Christi — are  more  hungry 
than  ever  for  information. 

4.  The  key  to  satisying  this  voracious 
appetite  is  to  find  the  right  mix  of  ways  to 
create,  produce  and  deliver  more  news, 
information,  advertising  and  entertain¬ 
ment  to  the  consumer,  whether  he  or  she 
is  at  work,  at  play,  at  home,  or  on  the  go. 

In  order  to  come  up  with  the  new  pro¬ 
jects  recommended,  the  task  force  analy¬ 
zed  the  finding  of  independent  resear¬ 
chers  who  measured  the  likes  and  dislikes 
of  nearly  40.(XK)  readers  and  non-readers 
of  print  journalism  and  viewers  of  electro¬ 
nic  journalism  in  more  than  50  major  mar¬ 
ket  clusters. 

In  the  course  of  his  announcement  on 
the  new  satellite  subsidiary,  Neuharth  in¬ 
troduced  in  person  its  key  executives: 

President — Maurice  Hickey,  46,  for¬ 
mer  publisher  of  Gannett  newspapers  in 
Florida,  New  York  State,  Illinois  and 
Michigan. 

Executive  vicepresident/news — 
Ronald  D.  Martin,  43,  until  recently  edi¬ 
tor  of  the  Baltimore  New.\- American  and 
formerly  an  editor  of  newspapers  and 
(Continued  on  paf>e  35) 
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Woman  picked 
to  run  largest 
newspaper  group 

Margaret  Hamilton,  who  joined  Thom¬ 
son  Newspapers  Ltd.  in  1949  in  her 
hometown  of  Galt,  Ontario,  was 
appointed  this  week  president  and  chief 
operating  officer  of  the  largest  newspaper 
group  in  North  America. 

Miss  Hamilton  replaces  St.  Clair 
McCabe,  who  continues  as  president  of 
Thomson  Newspapers  Inc.,  with  offices 
in  Des  Plaines,  III.,  and  Tampa,  Fla. 

The  appointment  of  a  woman  to  head  a 
corporation  as  large  as  Thomson  is 
almost  without  precedent  in  Canada  as 
well  as  the  United  States.  For  the  first 
nine  months  of  1980,  Thomson’s  net  earn¬ 
ings  were  $50  million.  The  group  owns 
125  newspapers  with  a  total  daily  and 
weekly  circul:  ion  of  about  2.5  million. 

Hamilton  served  as  associate  publisher 
and  general  manager  of  the  Galt  Evening 
Reporter  in  what  now  is  Cambridge,  hav¬ 
ing  worked  her  way  up  to  that  position 
after  joining  the  paper  in  a  combined 
editorial-business  capacity  upon  gradua¬ 
tion  from  high  school.  She  is  not  a  uni¬ 
versity  graduate. 

She  ascended  the  corporate  ladder  of 
Thomson  to  become  executive  assistant 
to  its  managing  director  from  1955-69; 
vicepresident,  assistant  to  the  managing 
editor  from  l%9-75;  senior  vicepresident 
of  the  firm  until  1978;  and  executive 
vicepresident  since  1979. 

Brian  W.  Slaight,  formerly  senior 
vicepresident,  was  appointed  executive 
vicepresident  to  succeed  Hamilton. 


Lennon’s  death  coverage 
boosts  newsstand  sales 


12-pag«  putloiit  pn  John  I 


By  Andrew  Radolf 

"This  is  the  biggest  story  to  hit  this 
town  in  quite  a  while,”  exclaimed  one 
newspaper  executive. 

His  words  summed  up  the  frenzy  of 
activity  which  gripped  New  York  City’s 
dailies  for  a  week  since  shortly  after  1 1 
P.  M .  on  December  8  when  reports  started 
coming  in  that  ex-Beatle  John  Lennon 
was  shot  dead  in  front  of  his  apartment 
house,  the  Dakota. 

New  York  News  made  Lennon's  death 
the  main  headline  for  its  morning  edition 
on  December  9.  Inside  the  paper  carried  a 
hard  news  report  of  the  shooting,  a  story 
on  fans’  reactions,  and  a  historical  re¬ 
trospective  on  Lennon’s  life  and  music. 

By  evening,  the  News  had  swung  into 
high  gear. 

Its  P.M.  edition  Tonight,  dated  for  the 
following  day,  December  10,  featured  23 
pages  of  coverage  on  the  shooting  includ¬ 
ing  a  special  16  page  pullout  of  stories  and 
pictures. 

Les  Bridges,  News  marketing  director, 
called  the  paper’s  ad  agency,  Holland  & 
Calloway,  on  the  afternoon  of  December 
9  and  by  that  night,  radio  and  tv  spots 
were  ready  for  broadcast  to  advertise  the 
News’  23  pages  of  Lennon  coverage  in 
Tonight  and  the  next  day’s  morning 
paper. 

“We  had  substantial  gains  in  circula¬ 
tion  that  day  and  the  day  after  for  all 
editions.  Well  into  six  figures,”  Bridges 
remarked.  He  said  the  gains  continued  to 
hold  throughout  the  week. 

The  News’  average  circulation  is  about 
1.53  million  copies  daily. 

Tonight  again  led  off  the  News’  Len¬ 
non  coverage  with  its  Tuesday  night  edi¬ 
tion  (dated  for  the  next  day,  December 
10)  when  its  front  page  featured  a  photo  of 
the  ex-Beatle  autographing  the  cover  of 
his  Double  Fantasy  record  album  for  his 
alleged  killer,  Mark  Chapman. 

The  photo  was  taken  by  amateur 
photographer  Paul  Goresh  who  special¬ 
ized  in  taking  pictures  of  Lennon.  Goresh 
had  spoken  with  Chapman  in  front  of  the 
Dakota’s  entrance  not  long  before  Len¬ 
non  signed  the  album  cover. 

Goresh’s  photo  also  ran  on  the  front 
page  of  the  December  10  morning  edition. 
The  photographer’s  personal  account  of 
his  conversation  with  Chapman  was  fea¬ 
tured  on  page  3  of  Tuesday’s  Tonight  and 
the  December  10  morning  paper. 

“He  (Goresh)  called  us  and  told  his 
story,”  stated  News  editor  Michael  J. 
O’Neill.  “We  made  a  deal  to  buy  the 
photo.  On  his  behalf  we  sold  them  all  over 
the  world.  Countries  all  over  the  world 
were  calling  us  for  a  copy.” 

O’Neill  also  contacted  Derick  Daniels, 


president  of  Playboy  Enterprises  and  a 
personal  friend,  to  obtain  rights  to  ex¬ 
cerpt  from  a  lengthy  interview  with  Len¬ 
non  appearing  in  January’s  Playboy. 

The  excerpts  began  as  three  part  series 
on  December  10. 

“As  long  as  we  agreed  to  say  the  full 
text  was  available  in  Playboy,  Derick  let 
us  run  it,”  O’Neill  explained. 

Thursday’  News,  December  11,  car¬ 
ried  an  exclusive  interview  with  Len¬ 
non’s  wife,  Yoko  Ono,  by  Don  Singleton. 
The  story  made  the  day’s  headline, 
“Yoko  to  Fans:  Stop  Suicides.” 

“Don’s  been  close  to  them  (the  Len- 
nons)  for  a  long  time,”  O’Neill  said.  “She 
called  him  on  her  own  initiative.” 

O’Neill  added  the  News  ran  a  series  on 
Lennon’s  life  by  Singleton. 

The  paper  wrapped  up  its  Lennon 
coverage  with  a  number  of  specials  for  its 
December  14  Sunday  paper. 

Rex  Reed,  News  movie  critic,  lives  at 
the  Dakota.  His  recollections  of  being  a 
neighbor  of  the  couple  appeared  in  the 
Leisure  section. 

Music  critic  Martha  Hume  wrote  an 
article  for  Leisure’s  front  page  on  how 
Lennon  and  the  Beatles  affected  her  life. 

Leisure  also  featured  a  discography  of 
Lennon’s  recordings  as  a  Beatle,  in  col- 
labortion  with  Yoko  Ono,  and  by  himself. 

The  News  began  in  its  Sunday  paper  a 
five  part  serialization  of  excerpts  from 
Geoffrey  Stokes’  book.  The  Beatles.  The 
series  was  titled  “John,  the  Gentle 
Beatle.” 

“The  impact  was  enormous.  We  sold 
well  over 900,000 on  December9,”  stated 
Roger  Wood,  executive  editor  of  the  New 
York  Post.  “The  numbers  held  on  the 
second  day,  too.  We  haven’t  seen  the 
numbers  yet,  but  we  expect  the  third  day 
(Thursday,  Dec.  11)  to  be  pretty  hot.” 

The  Post’s  September  30  publisher’s 
statement  lists  its  average  net  paid  daily 
circulation  as  639,0(X). 

Wood  said  on  the  night  of  the  shooting 
(Dec.  8)  the  Post’s  staff  “transformed  the 
morning  paper  almost  completely.  Pages 
1  to  5,  8  and  9  were  for  news.  We  turned 
over  our  op-ed  page  to  a  review  by  Clive 
Barnes  on  Lennon’s  life.  He  began  writ¬ 
ing  after  midnight.  It  was  a  generation 
story.  John  Lennon  was  more  than 
music.” 

The  Post’s  centerfold  on  December  9 
featured  a  double  truck  spread  of  photos 
of  Lennon. 

On  December  10  the  Post  began  a  five 
part  series  on  Lennon’s  life  written  by 
Don  Short. 

“He  was  a  close  friend  of  Lennon’s 
since  the  early  days,”  Wood  said.  “We 
syndicated  the  series  nationally  through 
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the  L.A.  Times  and  separately  in 
Europe.” 

The  Post  also  sent  a  reporter  and  a 
photographer  to  Hawaii  to  do  stories  on 
Mark  Chapman’s  life  in  Honolulu. 

“By  luck  one  of  our  top  sportswriters, 
Mike  Marley,  was  on  holiday  in  Hawaii, 
and  he  helped  out  too,”  Wood  com¬ 
mented. 

The  Post  caused  a  stir  with  its  Decem¬ 
ber  1 1  edition  which  carried  on  its  front 
page  a  photo  of  Lennon  which  was  taken 
at  the  city  morgue  before  his  body  was 
taken  to  Campbell’s  Funeral  Parlor. 

The  controversial  photo  was  taken  by  a 
photographer  for  Sigma,  a  syndicate 
serivce. 

“This  was  a  very  emotional  story.  Our 
reporters  had  a  lot  of  emotional  involve¬ 
ment,”  Woods  said.  “By  midnight  peo¬ 
ple  were  arriving  and  wanting  to  take 
part.  Many  of  them  had  already  gone  off 
duty  or  had  the  day  off.  We  had  almost 
two  shifts  working.” 

Nen’  York  Times  sold  about  30,000  ex¬ 
tra  copies  on  December  9  when  it  ran  the 
story  of  Lennon’s  death  with  a  two  col¬ 
umn  headline  above  the  fold  on  its  front 
(Continued  on  page  II) 
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page.  The  Times  sells  around  900,000 
copies  daily. 

The  story’s  position  came  on  direct 
orders  from  executive  editor  A.M. 
Rosenthal  who  telephoned  the  paper 
from  home  when  the  news  of  Lennon’s 
death  broke. 

Times  night  news  editor  Tom  Boston 
killed  a  full  page  cigarette  ad  in  the  third 
edition  to  make  room  for  the  special  stor¬ 
ies  being  written  by  the  staff. 

Robert  Palmer,  who  writes  on  rock 
music  for  the  paper,  began  doing  an  obit 
on  Lennon  at  home.  When  deadline  time 
approached,  the  Times  dispatched  copy 
person  Dennis  Melnick  by  cab  to  Pal¬ 
mer’s  home  to  pick  up  the  story. 

Dayside  news  clerk  Anne  Noble,  who 
stayed  on  to  help  out,  realized  Palmer’s 
story  had  left  out  Lennon  had  been 
awarded  the  Order  of  the  British  Empire 
when  he  was  a  Beatle  and  added  the  in¬ 
formation. 

Another  Times  music  writer,  John 
Rockwell,  heard  about  Lennon’s  death 
from  a  taxi  driver  and  came  into  the  office 
about  1  A.M.  to  begin  writing  a  critique  of 
the  former  Beatle’s  music. 

Much  of  the  Times  coverage  was  pro¬ 
duced  by  off  duty  staffers  who  volun¬ 
teered  to  help . 

Marianne  Costantinou,  who  had  the 
night  off,  came  into  the  office  and  was 
sent  with  copy  person  Doug  McGill  to 
report  on  the  mourners  gathered  outside 
the  Dakota  until  5  A.M. 

Kevin  Goldman,  an  off  duty  clerk, 
went  on  his  own  initiative  to  Roosevelt 
Hospital  and  began  filing,  along  with 
news  desk  clerk  Susan  Daley,  descrip¬ 
tions  of  crowd  there.  Daley  had  already 
completed  her  shift  in  the  newsroom 
when  she  took  the  assignment  to  cover 
Roosevelt  Hospital. 

Frank  Emblen,  who  was  “late  man’’  on 
the  metropolitan  desk  on  December  8, 
assigned  many  of  the  reporters 

News  World,  with  an  average  circula¬ 
tion  of  85,000  daily,  sold  20,000  extra 
copies  following  Lennon’s  death. 

The  paper  ran  a  two  page  special  on  the 
day  after  the  shooting  titled,  after  a  Bea¬ 
tles  song,  “The  Long  and  Winding 
Road.’’ 

“Our  rock  columnist  Lou  O’Neill  called 
in  a  story  at  2  A.M.  reminiscing  about 
Lennon,”  stated  editor  Robert  Morton. 
“He’s  also  writing  for  our  Sunday  maga¬ 
zine  and  contributing  pictures.” 

Morton  said  News  World  dedicated  its 
Sunday  magazine  to  Lennon  and  featured 
a  story  on  growing  up  a  Beatle  fan  by  its 
Washington  D.C.  reporter  Paula  Gray. 

“The  day  it  (the  shooting)  happened  all 
our  reporters  were  involved,”  stated  ex¬ 
ecutive  metropolitan  editor  Tom  Zumbo. 
“We  covered  the  Dakota,  the  hospital, 
city  hall,  the  courts,  the  medical  examin¬ 
er’s  office,  the  police,  and  people  in  the 
streets.  We  even  checked  the  radio  sta¬ 
tions  to  see  what  they  did.” 


Complaints  hit  editors 
on  coverage  of  romance 


By  M.L.  Stein 

The  London  press  was  hit  by  a  storm  of 
criticism  over  its  alleged  harassment  of 
Lady  Diana  Spencer,  the  19-year-old  kin¬ 
dergarten  teacher  romantically  linked  to 
Prince  Charles,  heir  to  the  throne. 

Complaints  have  come  from  Bucking¬ 
ham  Palace,  Parliament,  Lady  Diana’s 
mother,  the  girl  herself,  the  newspapers 
against  each  other,  and  the  public. 

As  the  controversy  heated  up,  the 
Press  Council  on  December  4  took  the 
extraordinary  step  of  inviting  Fleet  Street 
editors  to  a  closed,  off-the-record  meet¬ 
ing  to  discuss  “reports  of  some  media 
harassment  of  Lady  Diana  Spencer.”  It 
was  only  the  second  time  in  15  years  that 
the  council  had  called  such  a  session,  the 
first  having  been  connected  to  the  press 
coverage  of  the  Prince  at  boarding 
school. 

While  the  editors  conferred  with  coun¬ 
cil  members  at  the  latters’  headquarters 
just  off  Fleet  Street ,  their  reporters ,  along 
with  television  crews,  waited  outside  in 
freezing  weather  for  an  hour  and  a  half. 

They  got  little  for  their  efforts.  Editors 
declined  to  talk  about  the  proceedings 
while  the  Press  Council  issued  a  one  para¬ 
graph  statement  saying  “there  was  a  full 
discussion  and  useful  exchange  of 
ideas.” 

Later,  the  council’s  assistant  director, 
Charles  White,  told  E  &  P  that  it  had 
received  a  formal  complaint  against  only 
one  news  organization  over  the  Spencer 
coverage:  the  Sunday  Mirror.  He  refused 
to  reveal  the  complaint’s  identity  and 
would  not  confirm  or  deny  the  source  was 
Buckingham  Palace. 

The  Press  Council,  which  deals  with 
complaints  against  the  media,  was  found¬ 
ed  in  1953  on  the  recommendation  of  a 
Royal  Commission.  However,  its  voting 
members — 18  representatives  of  the 
press  and  18  from  the  public — have  no 
authority  over  publication,  although  the 
newspapers  print  its  findings. 

The  royal  romance  story  first  broke 
September  8,  when  the  Daily  Star  and 
Daily  Sun  simultaneously  reported  that 
the  prince  of  Wales  was  smitten  by  Lady 
Diana. 

The  Sun  wrote  that  the  prince  had 
'found  love  on  the  rebound’  during  a 
weekend  with  Diana  at  Balmoral  Castle. 

Since  then,  Britain’s  national  press, 
notably  the  tabloids,  have  pursued  the 
story  in  the  gaudiest  traditions  of  Fleet 
Street  journalism. 

A  horde  of  reporters,  photographers 
and  tv  teams  have  stalked  Diana’s  apart¬ 
ment  he  -se  in  the  fashionable  Kensing¬ 
ton  district,  as  well  as  the  kindergarten 
where  she  is  an  assistant  teacher.  She  has 


been  bombarded  with  questions  about  the 
possibility  of  her  engagement  to  Prince 
Charles.  One  photographer  tried  to  climb 
through  a  lavatory  window  at  her  school 
to  get  a  shot. 

'Lady  Di’,  as  she  is  called  in  tabloid 
heads,  reportedly  told  a  freelance  jour¬ 
nalist  living  in  her  block  of  flats  that  she 
was  'miserable’  over  the  attention. 

'Everywhere  I  go  there  is  someone 
there,’  she  protested.  'If  I  go  to  a  res¬ 
taurant  or  just  out  shopping  in  the  super¬ 
market,  they  are  trying  to  take  photo¬ 
graphs.’ 

Other  newspersons  have  beseiged 
Buckingham  Palace,  which  has  continued 
to  deny  rumors  of  an  impending  marriage 
by  the  couple.  When  a  Daily  Express  re¬ 
porter  inquired  about  a  story  in  an  Au¬ 
stralian  newspaper  that  wedding  arrange¬ 
ments  already  had  been  made,  a  spokes¬ 
man  forthe  royal  family  replied  ‘rubbish.’ 

But  that  was  mild  compared  to  the  flap 
that  followed  a  November  16  Sunday 
Mirror  exclusive  that  the  pair  had  met 
secretly  aboard  the  royal  train  while  it 
was  standing  on  a  siding  near  Wiltshire. 
‘Royal  Love  Train’  boomed  the  Mirror’s 
page  1  banner. 

To  Michael  Shea,  the  Queen’s  press 
secretary  and  former  deputy  general  of 
the  British  Information  Service  in  New 
York,  the  story  was  a  royal  pain.  He  fired 
off  a  letter  to  Sunday  Mirror  Editor 
Robert  Edwards,  labeling  the  account  a 
'total  fabrication’  and  demanded  that  an 
apology  be  printed  in  a  prominent  place. 
Edwards  refused  to  apologize  but  agreed 
to  publish  Shea’s  letter. 

Shea  said  the  Prince  had  used  the  train 
the  two  nights  in  question  but  that  the 
only  guests  aboard  were  officials  of  the 
Duchy  of  Cornwall. 

(Continued  on  page  13} 
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Circulation  remains  stabie 
as  penetration  deciines 


Newspapers  may  have  had  their  ups 
and  downs  in  1980,  but  collectively  they 
remained  relatively  stable  according  to 
the  Audit  Bureau  of  Circulations  annual 
study. 

Daily  U.S.  Circulation  for  1,761  news¬ 
papers  dropped  115,259  copies  during 
1980  for  a  grand  total  of  61,973,701 
copies.  An  actual  gain  of  116,335  copies 
for  the  1,157  ABC-member  papers  was 
wiped  out  by  a  loss  of  23 1 ,594  among  the 
604  unaudited  papers  included  in  the 
study. 

U.S.  Sunday  circulation,  meanwhile, 
climbed  611,631  copies — more  than  I  % — 
for  a  record  total  of  54,157,025.  A  total  of 
713  Sunday  papers  were  included  in  the 
final  figure. 

In  Canada,  the  1980  daily  total  of 
5,08 1 ,567  copies  for  1 1 4  papers  was  down 
78,274 — a  loss  of  1 .5%  and  a  reflection  of 
the  demise  of  dailies  in  Ottawa  and  Win¬ 


nipeg.  Canadian  Sunday  circulation 
soared,  however,  climbing  nearly  15%  or 
229,090  copies  for  a  1980  record  total  of 
1,765,561  copies. 

The  ABC  study  also  revealed  a  big  shift 
from  p.m.  publication  to  morning  and  all¬ 
day.  The  U.S.  claimed  2,181,168  fewer 
evening  readers  during  1980  while  Cana¬ 
da  tallied  a  minus  220,178 

Morning  circulation,  on  the  other  hand, 
was  up  390,518  copies  in  the  U.S.  and 
71,564  copies  in  Canada.  In  addition,  all¬ 
day  circulation  rose  1,675,391  in  the  U.S. 
and  70,340  in  Canada. 

An  interesting  sidebar  compiled  by 
E&P  shows  that  total  U.S.  daily  penetra¬ 
tion  fell  1.6%  over  1979’s  estimated  figure 
of  78.6%,  while  its  Sunday  counterpart 
dropped  .6%.  A  similar  ten-year  compari¬ 
son  shows  that  total  U.S.  penetration  is 
down  18.9%  during  the  week  and  9.6%  on 
Sunday. 


1979-1980 

DAILY  &  SUNDAY  NEWSPAPER  CIRCULATION  STUDY 
UNITED  STATES  AND  CANADA 


Daily 
U.S.  ABC 
U.S.  Non-ABC 
U.S.  Total 


Canada  ABC 
Canada  Non-ABC 
Canada  Total 


Combined  ABC 
Combined  Non-ABC 
Combined  Total 


Sunday 
U.S.  ABC 
U.S.  Non-ABC 
U.S.  Combined 


Canada  ABC 
Canada  Non-ABC 
Canada  Total 


Number  of  Publications  Paid  Circulation 
1979  1980  1979  1980 

1,167  1,157  57,246,354  57,362,689 

_.6Q2  604  4,842.606  4.611.012 

1,769  1,761  62,088,960  61,973,701 


105  5,111,650  5,022,960 

_ 9  48.191  58.607 

114  5,159,841  5,081,567 


1,262  62,358,004  62,385,649 

613  4.890.797  4.669.619 

1 ,875  67,248,801  67,055,268 


571  52,184,139  52,746,103 

142  1 .361 .255  1.410.922 

713  53,545,394  54,157,025 


14  1,536,471  1,765,561 


14  1,536,471 


1,765,561 


Combined  ABC  573  585  53,720,610  54,511,664 

Combined  Non-ABC  134  142  1.361.255  1.41o’922 

Combined  Total  707  727  55,081,865  55,922,586 

Sources: 

ABC  Newspapers:  ABC  FAS-FAX  Reports,  Sept.  30,  1979  and  Sept.  30,  1980.* 
Non-ABC  Newspapers:  U.S.  Daily  Newspaper  Rates  &  Data,  December  1979  and  Decem¬ 
ber  1980*;  Canadian  Advertising  Rates  &  Data,  December  1979  and  December  1980.* 

*Data  for  newspapers  for  which  current  figures  were  not  reported  are  based  on  the  latest 
available  figures. 
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KRN  reps  promoted 

Knight-Ridder  Newspaper  Sales,  Inc. 
disclosed  a  series  of  management  promo¬ 
tions.  William  O’Flaherty  was  named  ex¬ 
ecutive  vicepresident/general  manager  of 
Knight-Ridder  Newspaper  Sales  in  N.Y. 
He  will  be  responsible  for  the  operations 
of  the  sales  group,  reporting  to  Edward  T. 
Parmelee,  who  will  remain  president  of 
KRNS  when  he  assumes  the  corporate 
vicepresident/marketing  post  in  Miami  in 
January.  John  T.  Condon,  Jr.  and 
Frederick  C.  Weiss,  Jr.  were  named 
senior  vicepresidents  for  KRNS.  Frank 
L.  McTague,  Jr.,  eastern  sales  manager; 
Sam  J.  Odishoo,  midwestern  sales  man¬ 
ager;  and  Richard  1.  Krug,  Detroit  mana¬ 
ger,  were  named  vicepresidents. 

Train  mag  editor 

The  editor  of  Amtruk  Express  will  be 
Helen  Newton,  previously  associate  edi¬ 
tor  of  TV  Guide.  The  general  interest 
monthly  will  be  distributed  to  100,000 
aboard  Amtrak  trains  serving  the  “north- 
'  east  corridor”  starting  in  January.  The 
'  editorial  mix  will  include  features  on 
sports,  business,  science,  lifestyles,  per¬ 
sonalities,  and  travel  along  with  monthly 
departments  on  personal  finances, 
health,  books,  events  of  note  along  the 
Amtrak  routes  and  others.  By  mid-1981, 
circulation  will  be  increased  to  include  all 
Amtrak  routes.  Publisher  is  East/West 
Network  Inc.,  5900  Wilshire  Blvd.,  Los 
Angeles. 

Deal  suspended 

CBS  Inc.  and  Charter  Publishing  Co. 
have  suspended  discussions  over  the  sale 
of  Sport  magazine  to  CBS,  it  was  dis¬ 
closed  by  Robert  J.  Krefting,  president, 
CBS  Consumer  Publishing.  Krefting  said 
he  had  “changed  his  view  of  the  maga¬ 
zine’s  prospects  since  the  agreement  in 
principle  was  signed  last  month.  Charter 
said  it  will  continue  to  publish  Sport. 

Buys  weekly 

Round  Valley  News,  a  weekly  in  Cove- 
lo,  Calif.,  was  acquired  by  James  and 
Mary  Louise  Driscoll,  of  Concord,  Calif. 
Driscoll  is  financial  communications 
coordinator  in  the  pr  department  of  Kais¬ 
er  Aluminum  &  Chemical  Corp.  in  Oak¬ 
land,  Calif.  His  wife  is  a  housewife.  The 
Driscolls  plan  to  move  to  Covelo. 

Weekly  folds 

Saltville  (Va.)  Progress,  a  weelkly,  has 
ceased  publication  after  seven  years.  I'he 
publisher,  Nick  Murray,  said  the  paper 
“just  plain  ran  out  of  money.”  The  paper 
is  for  sale  in  hopes  that  someone  will  start 
it  up  again. 
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The  train  report  also  produced  a  little 
tribal  warfare  on  Fleet  Street.  A  Daily 
Mail  editorial  declared,  “most  newspap¬ 
ers  have  tried  to  behave  responsibly  and 
not  hurt  a  likeable  and  innocent  young 
girl.  In  publishing  his  unappetizing  royal 
train  scandal  story,  Edwards  has  brought 
the  whole  media  coverage  into  dis¬ 
repute.’ 

After  the  Press  Council  meeting,  Ed¬ 
wards  told  E  &  P  that  he  was  standing  by 
the  Sunday  Mirror  story,  adding, “We  be¬ 
lieve  our  information  to  have  been  cor¬ 
rect.  We  are  not  in  the  habit  of  knowingly 
printing  false  accounts.” 

Also  standing  by  his  story  is  press  asso¬ 
ciation  reporter  Roger  Taverner,  who  set 
off  another  brouhaha  with  his  November 
29  revelation  that  Lady  Diana  informed 
him  that  “she  wanted  to  marry  soon — and 
wouldn’t  mind  if  it  was  next  year.” 

Taverner  said  the  interview  took  place 
at  Miss  Spencer’s  school.  She  was  quoted 
as  saying  about  marriage:  “I  don’t  think 
19  is  too  young — it  depends  on  the 
person.” 

The  wire  service  reporter  included  in 
his  story,  which  got  a  wide  play  in  Britain, 
her  denial  that  she  had  been  aboard  the 
royal  train.  He  also  quoted  her  as  saying, 
“1  can’t  say  yes  or  no  to  that.  1  can’t 
confirm  or  deny  it,”  when  asked  if  the 
Prince  had  proposed  to  her. 

Diana  subsequently  denied  that  she 
had  spoken  to  Taverner  about  marriage, 
as  did  her  mother,  Mrs.  Peter  Shand 
Kydd  in  a  letter  to  the  Times. 

“Fanciful  speculation,  if  it  is  in  good 
taste  is  one  thing,”  Mrs.  Shand  Kydd 
commented,  “But  this  can  be  quite 
embarrassing.  Lies  are  quite  another  mat¬ 
ter  and  are,  by  their  very  nature,  hurtful 
and  inexcusable.” 

Taverner  replied  that  he  was  “asto¬ 
nished  and  a  little  upset  by  these  re¬ 
ports,”  and  stated  he  had  a  “full  note  of 
the  interview,”  which  had  been  “very 
friendly.” 

On  the  day  of  the  Press  Council  parley, 
more  than  ^  members  of  the  House  of 
Commons  signed  a  motion  deploring  the 
press  conduct  toward  Lady  Diana  and 
called  on  the  media  to  have  “more  con¬ 
cern  for  privacy.” 

David  Trippier,  a  Conservative  M.P. 
and  a  sponsor  of  the  motion,  declared  that 
“Lady  Diana  has  been  hounded  by  the 
press.  Surely  she  is  entitled  to  some 
privacy  whether  or  not  her  relationship 
with  the  Prince  is  to  develop.” 

Another  conservative  member,  Cyril 
Townsend,  said:  “1  have  been  disgusted 
for  several  days  now  by  the  hounding  of 
this  19-year-old  girl  by  some  70  reporters 
beseiging  her  flat.  She  is  not  a  member  of 
the  royal  family  and  holds  no  official  posi¬ 
tion.” 


Norman  St.  John-Stevas,  leader  of  the 
commons,  said  he  agreed  “entirety”  with 
the  motion  and  added  that  he  hoped  the 
Sunday  Mirror  would  apologize  for  the 
royal  train  story.  Experienced  parliament 
reporters  believed  he  was  speaking  for 
the  government. 

Some  members  of  the  British  press 
have  blamed  foreign  ‘paparazzi’  photo¬ 
graphers  and  tv  crews  for  most  of  the 
sensational  coverage,  according  to  a  De¬ 
cember  5  story  in  the  Times. 

However,  Lady  Diana,  smiling  shyly, 
has  been  pictured  on  various  BBC  nightly 
news  broadcasts  as  she  was  trailed  by 
news  people  leaving  or  returning  to  her 
flat.  And  even  the  August  Times  ran  a 
picture  of  a  startled  Diana  trying  to  start 
her  stalled  car.  The  caption  said  “The 
photograph  was  supplied  by  an  agency.” 

The  serious  London  newspapers  have 
tended  to  adopt  a  lofty  tone  in  reporting 
the  story,  implying  that,  locally,  the 
popular  press  is  causing  all  the  trouble 
and  giving  British  journalism  a  bad  name. 

In  a  November  30  piece  generally 
favorable  toward  palace  pressman  Shea 
and  his  attack  on  the  Sunday  Mirror, 
Oliver  Pritchett  observed  in  the  Sunday 
Telegraph: 

“It  would  seem  that  Fleet  Street  has 
been  pursuing  its  love  story  with  more 
ardour  than  information.”  Pritchett  also 
gave  Lady  Diana  sympathetic  treatment, 
noting  that  “she  seemed  to  be  learning 
some  hard  lessons  about  Fleet  Street.” 

In  a  November  Times  story,  John 
Witherow  wrote: 

“Speculation  about  her  relationship 
with  the  Prince  has  brought  Lady  Diana 
under  immense  pressure  and  raised  ques¬ 
tions  about  the  validity  of  such  ruthless 
hounding.” 

Elizabeth  Grice,  in  the  November  30 
Sunday  Times,  offered  the  thought  that 
“it  is  perhaps  inevitable  that  the  unwrit¬ 
ten  rules  which  govern  relations  between 
the  press  and  the  Palace  have  been  repe¬ 
atedly  broken.  The  reporting  of  royal  ro¬ 
mances  in  particular  tends  to  lurch  from 
the  obsequious  to  bad  taste  at  regular  in¬ 
tervals.” 

William  Rees-Mogg,  editor  of  the 
Times,  said  to  E  &  P  that  the  possibility  of 
a  royal  romance  was  a  legitimate  story 
but  he  condemned  what  he  termed  the 
‘pack’  Journalism  that  has  characterized 
the  coverage  of  Lady  Diana. 

Rees-Mogg  described  the  Times  cover¬ 
age  of  the  story  as  “restrained.” 

The  Press  Council  session  and  the 
House  of  Commons  blast  appeared  last 
week  to  have  a  subduing  effect  on  cover¬ 
age  of  the  reputed  romance.  The  street  in 
front  of  Lady  Diana’s  apartment  house 
was  empty  of  news  people  and  splashy 
heads  about  the  couple,  even  in  the  popu¬ 
lar  papers,  had  vanished. 

Asked  about  this  change,  Robert  Ed¬ 
wards,  Sunday  Mirror  editor,  responded: 
“When  there  are  developments  you  can 
be  sure  we  will  cover  them.” 


Ex-publisher 
admits  taking 
company  funds 

A  former  Panax  executive,  who  served 
as  publisher  and  general  manager  at  three 
of  the  corporation’s  Florida  newspapers, 
has  been  sentenced  to  four  years  proba¬ 
tion  and  ordered  to  pay  back  half  of  the 
$12,000  of  company  money  he  obtained 
by  altering  company  deposit  slips. 

John  David  Poole,  43,  former  publisher 
of  the  Plantation  (Fla.)  News  and  two 
other  weeklies,  pleaded  no  contest  to 
altering  $12,000  worth  of  company  de¬ 
posit  slips  and  taking  the  money  for  his 
personal  use. 

Circuit  Court  Judge  Stanton  Kaplan 
withheld  the  no  contest  plea  from  going 
on  Poole’s  recrod  provided  he  “lives  hon¬ 
orably  at  all  times”  in  the  future  and  pays 
back  $6,000  of  the  stolen  money  to  Panax. 
Three  thousand  dollars  must  be  paid  back 
immediately,  the  judge  ruled. 

Poole  pleaded  no  contest  to  altering 
company  deposit  slips  and  cashing  corpo¬ 
rate  checks  from  Panax  between  April 
and  November  1978. 

According  to  court  records,  in  late 
November  of  that  year,  Panax  bookkeep¬ 
er  Jean  Wolfe  discovered  that  six  com¬ 
pany  checks  had  been  cashed  by  Poole 
for  deposits  that  were  supposed  to  go  to 
the  company’s  bank  account. 

On  December  1 , 1978,  Panax  vicepresi¬ 
dent  Thomas  Madding  confronted  Poole 
and  questioned  him  about  the  missing 
money.  Court  records  show  Madding  told 
investigators  that  Poole  admitted  to  the 
theft. 

Three  of  the  checks  from  the  company 
were  written  by  Poole  to  himself,  court 
records  show.  One  was  for  $1,000, 
another  for  $2,824  and  a  third  for  $875.75. 

The  remaining  money  included  a  com¬ 
pany  check  written  out  to  Thomas  F. 
Davis  for  $500;  an  $1,883  check  to  the 
Internal  Revenue  Service;  and  a  $1 12.31 
invoice  for  Ace  Hardware  signed  by 
Poole. 

After  the  shortage  was  discovered, 
court  records  show,  company  comptrol¬ 
ler  Kenneth  Hallenborg  audited  the 
books  and  discovered  $12,000  of  com¬ 
pany  funds  missing.  Poole  was  then  fired 
by  Madding. 

According  to  court  records,  Poole  has 
since  moved  to  Hendersonville,  Tennes¬ 
see,  where  he  said  he  is  publisher  of  a 
Nashville  suburban  newspaper. 

“So  many  times  newspapers  give  up 
and  don’t  pursue  white-collar  crime,” 
said  Panax  executive  vicepresident 
Frank  Shepherd,  who  added  his  hope  that 
by  his  company’s  action,  “others  can 
take  heed.” 
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ADVERTISING  NEWS  SECTION 

Edited  bv  BILL  GLOEDE 

Standard  ad  unit  sizes 


Unit 

Fits  tab 

Width 

Depth 

Comments 

1 

13” 

21” 

full  page  broadsheet 

2 

13” 

18” 

3 

13” 

10  7/16” 

4 

10  %” 

21” 

5 

10  %” 

18” 

6 

10  %” 

15  %” 

7 

♦ 

9  %” 

13  15/16” 

8 

if 

9  %” 

6  15/16” 

full  page,  normal  tab 

9 

8  1/16” 

21” 

10 

* 

8  1/16” 

10  7/16” 

11 

6  5/16” 

21” 

12 

* 

6  5/16” 

13  15/16” 

13 

♦ 

6  5/16” 

10  7/16” 

14 

♦ 

6  5/16” 

5  3/16” 

15 

4  '4” 

21” 

16 

♦ 

4 

13  15/16” 

17 

* 

4  '4” 

10  7/16” 

18 

* 

4  >4” 

6  15/16” 

19 

4  >4” 

5  3/16” 

20 

* 

4  '4” 

3  7/16” 

21 

♦ 

1  %” 

6  15/16” 

1  col.  width,  broadsheet  &  tab 

22 

* 

1  %” 

5  3/16” 

23 

* 

1  %” 

3  7/16” 

24 

* 

1  %” 

2” 

25 

* 

1  %” 

1” 

21a 

2  1/16” 

6  15/16” 

6  column  format  only 

22a 

2  1/16” 

5  3/16” 

6  column  format  only 

23a 

2  1/16” 

3  7/16” 

6  column  format  only 

24a 

2  1/16” 

2” 

6  column  format  only 

25a 

2  1/16” 

1” 

6  column  format  only 

Simmons  unveils  3  Sigma 
study  for  NY  advertisers 


Now  that  data  from  the  recently  com¬ 
pleted  Three  Sigma  syndicated  study  of 
major  market  newspaper  audiences  has 
been  reported  to  participating  newspap¬ 
ers,  it’s  time  to  sell  it  to  advertisers  and 
agencies. 

W.R.  “Bill”  Simmons,  president  of 
Three  Sigma  Research,  presented  the 
study  to  the  New  York  advertising  com¬ 
munity  last  week  in  a  session  which  was 
well  attended  by  newspaper  industry  ex¬ 
ecutives. 

“Now  there  is  a  new,  reliable,  standar¬ 
dized  newspaper  planning  and  buying 
tool  for  advertisers  and  their  agencies,” 
proclaimed  Simmons  as  he  opened  the 
audio-visual  presentation  detailing  the 
Three  Sigma  Study.  He  continued,  “For 
a  very  long  time,  there  has  been  a  need  for 
a  reliable,  standardized  measuring  ser¬ 
vice  that  was  capable  of  producing  fun¬ 
damental  and  unifrom  audience  data  on  a 
consistent  basis  for  a  significant  number 
of  markets  and  their  newspapers.” 

The  study  covers  readership  of  227  dai¬ 
ly  and  1 16  Sunday  newspapers  in  the  top 


3 1  ADIs  plus  3  others.  It  covers  the  top  29 
metro  areas  and  42  others  which  are  lo¬ 
cated  within  ADIs.  Simmons  claims  the 
study  covers  45  million  households  and 
122  million  people,  representing  57%  of 
all  U.S.  households. 

What  the  study  will  mean  to  advertising 
agency  media  planning,  according  to  Sim¬ 
mons,  is  new  planning  tools  offered  for 
the  first  time  in  the  Three  Sigma  study. 

He  said  the  study  offers  audience  du¬ 
plication,  accumulation  and  turnover  for 
individual  or  a  combination  of  newspap¬ 
ers  for  use  in  comparisons  with  them¬ 
selves  and/or  other  media.  It  is  broken 
down  into  demographic  categories  which 
will  allow  planners  to  perform  special 
analysis  of  individual  or  groups  of  mar¬ 
kets  and  newspapers.  The  study  can  be 
used  to  derive  measures  of  maximum 
media  efficiency  (like  weekday  vs.  Sun¬ 
day  newspapers  or  morning  vs.  evening 
newspapers)  in  individual  or  combina¬ 
tions  of  markets.  And,  it  allows  planners 
to  derive  comparable  newspaper  gross 
rating  point  measures  for  determining 
proper  media  weight. 


Industry  readies 
fixed  ad  size 
education  drive 

A  host  of  newspaper  industry  trade 
organization  representatives  is  currently 
at  work  preparing  a  massive  information 
campaign  designed  to  bring  individual 
newspapers,  advertisers  and  advertising 
agencies  up  to  date  on  the  standard  unit 
ad  size  plan  adopted  by  the  AN  PA  board 
earlier  this  month. 

Representatives  of  ANPA,  INAE,  the 
Newspaper  Advertising  Bureau,  the 
National  Newspaper  Association  and  in¬ 
dividual  newspapers  are  involved  in  an 
ANPA  standard  unit  ad  system  working 
committee  effort  to  develop  the  materials 
which  will  be  used  in  what  promises  to  be 
a  herculean  education  effort  in  the  news¬ 
paper  and  advertising  industries.  The  in¬ 
formation  campaign  is  slated  for  an  on-or- 
about  January  1  introduction  with  its  goal 
being  an  operational  standardized  unit 
advertising  system  by  September  1 , 1 98 1 . 
Participation  in  the  system  by  individual 
newspapers  will  be  voluntary. 

The  table  appearing  on  this  page  details 
the  sizes  and  adaptability  of  the  sizes 
adopted  by  the  ANPA  board.  The  grid  on 
the  facing  page  illustrates  the  actual  sizes, 
which  were  reduced  for  publication  in 
E&P.  The  unit  numbers,  which  corres¬ 
pond  to  those  on  the  chart,  encompass 
the  space  both  below  and  to  the  left  of  the 
numbers  themselves. 

The  NAB,  at  the  direction  of  thf  \NPA 
working  committee,  is  currently  prepar¬ 
ing  five  broadsheet  and  two  tabloid  sam¬ 
ple  newspapers  designed  to  illustrate  the 
system’s  concepts  in  an  editorial  environ¬ 
ment. 

Newspaper  advertising 
up  8.6%  in  October 

Advertising  expenditures  in  daily 
newspapers  increased  8.6%  in  October  as 
compared  to  the  same  month  last  year 
and  amounted  to  $12.5  billion  for  the  first 
ten  months  of  1980,  according  to  the 
Newspaper  Advertising  Bureau. 

For  the  year-to-date  through  October, 
newspaper  advertising  rose  7.2%,  almost 
three  percent  below  the  bureau’s  open 
line  newspaper  advertising  rate  index, 
which  stands  at  10%  for  the  first  eight 
months  of  the  year. 

By  classification,  the  ten  month 
cumulative  totals  were: 

National,  up  13.1%  to  $1.9  billion;  re¬ 
tail,  up  9.7%  to  $6.7  billion;  and  classi¬ 
fied,  up  0.5%  to  $3.8  billion.  In  October, 
retail  went  ahead  14.4%;  national  gained 
10.7%,  and  classified  dropped  3.0%. 

The  bureau  estimates  are  based  on 
measurements  by  Media  Records,  Inc.  in 
its  index  cities,  plus  other  data. 
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Free  papers’  ad  bureau 
to  debut  early  in  ‘81 


The  National  Association  of  Advertis¬ 
ing  Publishers  this  month  finalized  plans 
to  establish  in  the  first  quarter  of  1981  a 
bureau  of  advertising  to  promote  audited 
free-circulation  publications. 

The  Free-Circulation  Advertising 
Bureau,  as  it  is  to  be  called,  will  open 
shop  in  New  York  with  Ed  Trent  of  The 
Pennysaver  Publications  of  San  Marcos, 
Ca.  as  president.  The  bureau  will  be  an 
independent,  non-profit  organization 
“designed  to  develop  and  promote  au¬ 
dited  free-circulation  community  news¬ 
papers  as  a  viable  advertising  medium  for 
advertisers,  advertising  agencies  and  its 
members,”  according  to  the  NAAP. 

The  NAAP  counts  700  publications 
among  its  members  and  claims  a  total 
reach  of  18  million  households  weekly. 
Some  80%  of  that  circulation,  says  the 
NAAP,  is  audited  —  and  therefore  eligi¬ 
ble  to  join  the  FCAB. 

Jim  Pearson,  NAAP  executive 
vicepresident  and  a  member  of  the 
FCAB’s  executive  committee,  stated, 
“There  is  dramatic  growth  in  audited 
free-circulation  papers.  This  growth  re¬ 
lates  to  increasing  co-op  advertising 
opportunities.” 

Among  the  other  officers  elected  at  an 
early-December  NAAP  meeting  are  Pat 
Smith,  Houston  Community  Newspap¬ 
ers,  Channelview,  Tex.,  who  was  named 
president-elect;  Vic  lanno  of  the  Scots¬ 
man  Press,  Syracuse,  N.Y.,  who  was 
elected  vicepresident;  Marty  Bellefond  of 
Shoppers  Guide,  Lake  Park,  Fla.,  also 
elected  vicepresident;  and  Ed  Marks  of 
Central  Nassau  Publications,  Jamaica, 
N.Y.,  who  was  elected  secretary/ 
treasurer. 


N.Y.  News  uses  Times  to 
reach  ‘upscale’  readers 


When  Holland  &  Callaway,  the  New 
York  News’  new  ad  agency,  wanted  to 
reach  the  city's  “upscale”  population 
with  its  message  about  the  News  p.m. 
edition,  it  took  the  somewhat  unusual 
route  of  placing  a  full  page  ad  in  the  New 
York  Times. 

The  ad,  which  keys-off  the  slogan, 
“Fve  got  the  Times  in  the  morning,  and 
Daily  News  Tonight  tonight,”  features  a 
pair  of  1/3  page  photos  of  Long  Island 
Railroad  commuters  brandishing  the 
Times  on  what  is  presumed  to  be  their 
morning  trip  and  holding  copies  of 
Tonight  on  their  homebound  run.  So  far, 
the  ad  has  run  twice  in  two  weeks. 

Les  Bridges,  director  of  marketing  for 
the  News,  considers  it  “precisely  right  to 
put  it  in  the  Times.” 

Says  Bridges,  “This  is  not  an  ad  to  run 
in  the  News  or  on  billboards,”  but  an  ad 
meant  “to  explain  to  Times  readers  (that) 
Tonight's  for  them  —  they  already  have 
the  Times  in  the  morning.” 

When  asked  why  the  ad  slogan  seemed 
to  promote  readership  of  the  Times  in  the 
morning  rather  than  promoting  the  morn¬ 
ing  Daily  News,  Bridges  said  it  is  “not 
our  wish  to  sell  two  newspapers  on  a 
given  day  to  the  same  person  in  the  mar¬ 
ketplace.  Realistically,  we  are  talking  ab¬ 
out  two  different  audiences,”  he  said. 


The  newly-appointed  marketing  man  at 
the  News  explained  that  Tonight's  target 
is  the  morning  Times  reader,  a  “smaller, 
upscale  segment”  ofNew  York  newspap¬ 
er  readers.  The  ad  is  meant  to  “create 
more  trial  among  that  target  audience  — 
Times  readers  when  they  are  going  home 
at  night,”  he  said.  Bridges  reported  that 
Tonight's  separate  and  distinctive  op-ed 
pages,  which  differ  considerably  from 
those  contained  in  the  morning  News, 
and  its  expanded  business  section,  are 
examples  of  the  kind  of  bait  the  News  is 
using  to  lure  Times  readers  to  Tonight. 

“This  ad  has  created  quite  a  stir,” 
Bridges  explained.  He  said  there  had 
been  much  media  interest  in  the  ad  among 
the  newsweeklies  and  trade  publications. 

Over  at  the  Times,  company  spokes¬ 
man  Leonard  Harris  says  the  ads  are 
“original  enough  to  get  a  great  deal  of 
attention.”  He  predicted  what  he  termed 
a  “laudatory  effect  on  both  the  morning 
and  evening  papers.” 

Harris  said  he  perceives  the  message 
as,  “If  you  read  the  Tinges  in  the  morning, 
don't  forget  your  best  evening  paper  is 
Tonight.  You've  got  a  good  alternative. 
We  know  you  people  read  the  Times  in 
the  morning,  so  why  not  try  us  on  the  way 
home.” 


Research:  newspapers 
come  of  age 

By  Steve  Seraita 

Branham/Newspaper  Sales 

Newspapers  have  taken  a  giant  step 
forward  in  their  usage  of  marketing  re¬ 
search  to  sell  advertising  space. 

Increasing  numbers  of  newspapers  are 
commissioning  audience  research  stu¬ 
dies.  In  addition,  this  year,  67  newspap¬ 
ers  have  made  a  commitment  to  syndi¬ 
cated  research  by  financing  the  recently 
released  Three  Sigma  Study  of  343  news¬ 
papers  in  34  ADI's. 

With  information  from  these  studies, 
advertisers  and  agencies  can  begin  to  ev¬ 
aluate  newspapers  on  the  same  basis  as 
magazines  and  broadcast.  For  example, 
newspapers  can  now  provide  total  audi¬ 
ence  readership  rather  than  circulation 
numbers  alone.  Newspapers  can  now  de¬ 
monstrate  how  they  accumiulate  new 
readers  over  a  multiple  insertion  sche¬ 
dule.  In  addition,  research  has  shown  that 
newspapers  are  still  a  mass  medium,  but 
penetrate  the  upscale  segments  of  the 
population  most  heavily. 

For  more  sophisticated  analyses  of  re¬ 
search  data,  more  newspapers  are  turning 
to  on-line  timesharing  services.  At 


Branham,  we  utilize  Interactive  Market 
Systems  (IMS)  and  Windsor  Systems  for 
some  of  our  clients.  We  access  the  in¬ 
formation  through  our  Texas  Instruments 
745  terminal  which  is  tied  into  a  central 
computer  bank. 

Some  of  the  on-line  media  programs 
are  now  being  written  for  calculators  such 
as  the  HP-4 1 C,  developed  by  the  Hewlett 
Packard  Company  earlier  this  year.  IMS 
has  developed  new  software  for  the  HP- 
41  C  via  a  computer  chip  and  calls  its  prog¬ 
ram  “System  4.” 

The  HP-4 1C  system  is  fully  portable 
and  easily  learned.  Virtually  all  of  our 
New  York-based  salespeople  have  util¬ 
ized  it  on  sales  calls. 

The  calculator  can  be  effective  in  sell¬ 
ing  national  or  retail  advertising.  On  a 
recent  sales  call,  an  agency  changed  a 
national  newspaper  schedule  in  a  com¬ 
petitive  market  “on  the  spot”  as  a  result 
of  the  calculator's  media  analysis. 

In  Jacksonville,  wc  used  the  HP-4 1C  to 
convince  certain  retailers  to  place  more 
of  their  advertising  dollars  in  newspapers 
rather  than  spot  T.V. 

The  state  of  the  economy,  fragmenta¬ 
tion  of  the  television  medium  and  other 
factors  will  all  contribute  to  an  increased 
demand  for  print  advertising  in  general 
and  specifically  newspaper  advertising. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOWTO  FOIL  A  CAR  THIEF 

A  FEW  SIMPLE  PRECAUTIONS  CAN  REDUCE  THE  RISK  OF  THEFT 

The  numbers  are  stag¬ 
gering.  Every  37  seconds 
or  so  a  car  is  stolen  some¬ 
where  in  the  U.S.  That 
adds  up  to  almost  800,000 
cars  a  year.  But  you  can  do 
something  to  keep  your  car 
from  becoming  a  statistic. 
Start  by  avoiding  these  four 
common  parking  mistakes. 

The  “Just  for  a  Min¬ 
ute”  Syndrome.  When  you 
leave  your  car,  even  if  it’s 
“just  for  a  minute’,’  lock  all 
of  the  doors  and  take  your 
keys.  In  fact,  about  one  of 
every  five  cars  stolen  was 
left  unattended  with  keys 
in  the  ignition.  Keep  driver’s 
license  and  vehicle  registra¬ 
tion  cards  in  your  wallet  or 
purse.  If  a  car  thief  finds 
these  documents  in  the  ve¬ 
hicle’s  glove  box,  he  can 
impersonate  you  if  stopped 
by  the  police. 

The  Isolated  Loca¬ 
tion.  It’s  safest  to  park  in 
a  locked  garage,  but  if  you 
can’t,  don’t  leave  your  car 
in  a  dark,  out-of-the-way 
spot.  Instead,  try  to  park 
on  a  busy,  well-lighted 
street.  Thieves  shy  away 
from  tampering  with  a  car 
if  there’s  a  high  risk  of  be¬ 
ing  spotted. 

The  Display  Case. 
There’s  nothing  more  invit¬ 
ing  to  a  thief  than  expensive 
items  lying  in  your  car,  in 
plain  sight.  If  you  lock  these 
items  in  the  trunk  or  glove 
box,  there’s  less  incentive 
for  a  thief  to  break  in.  Also, 
when  you  park  in  a  com¬ 
mercial  lot  or  garage,  be 
cautious.  Lock  your  valu¬ 
ables  in  the  trunk,  and  leave 
only  the  ignition  key  with 
the  attendant. 

The  Space  at  the  End 
of  the  Block.  In  recent 
years,  professional  car-theft 
operations  have  become  an 
increasing  problem.  Unlike 
amateurs,  the  professionals 
are  not  easily  deterred.  Cars 
parked  at  the  end  of  a  block 
are  easy  targets  for  the  pro- 

fessional  thief  with  a  tow 
truck.  So,  it’s  best  to  park 
in  the  middle  of  the  block. 
Be  sure  to  turn  your  steer¬ 
ing  wheel  sharply  to  one 
side  or  the  other.  That  will 
lock  the  steering  column 
and  prevent  the  car  from 
being  towed  from  the  rear. 

Unfortunately,  there’s 
no  such  thing  as  a  “theft- 
proof’  car.  But  at  General 
Motors,  we’re  equipping 
every  car  we  build  with  anti¬ 
theft  features.  We  want  to 
help  you  make  it  as  difficult 
as  possible  for  any  thief— 
amateur  or  professional— 
to  steal  your  car. 

This  advertisement  is  part  of 
our  continuing  effort  to  give  cus¬ 
tomers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 

dhr  dimrft 


WE  DELIVER 


For  home  delivery  service 
call  424-0373  or  fill  out  the 
coupon  below  and  mail  it 
to  our  offices. 


It 


Campaign 

publicizes 

improvements 


Have  you  been  successful  in  improving 
the  quality  of  home  delivery  service  to 
your  readers? 

Are  you  now  effective  in  starting  new 
readers? 

Have  you  corrected  your  late  press 
runs  and  late  delivery  problems? 

If  so,  you  may  want  to  tell  your  former 
readers  and  non-readers  about  these  im¬ 
provements. 

The  circulation  and  promotion  depart¬ 
ments  at  Newspaper  Production  Com¬ 
pany,  (agent  for  XheShreveport  (La.) 
Times,  89,000  and  Shreveport  Journal, 
34,000),  recently  did  just  that  through  a 
major  promotion  campaign.  .  .  We  De¬ 
liver — "Look  at  us  Now.” 

The  elements  used  in  this  circulation 
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oriented  theme  included: 

*  An  eight  week  television  campaign 
featuring  an  actual  carrier  in  a  30  second 
spot  saying  why  good  service  to  her  read¬ 
ers  is  important. 

*  Am  and  fm  spots  supporting  the  tele¬ 
vision  theme  using  the  same  carrier. 

*  An  extensive  house  ad  program  with 
picture  of  carrier,  support  copy,  and  an 
order  blank  to  begin  service. 

*  Point  of  purchase  display  cards  at  300 
locations  in  the  SMSA. 

*  Bus  benches  throughout  entire  city 
zone,  same  theme  and  color. 

*  Truck  signs  (4  ft.  by  8  ft.)  on  all  cir¬ 
culation  delivery  trucks. 

*  The  flying  of  a  30  ft.  helium  filled 
blimp  over  the  newspaper  bulding  during 
8  weeks  with  We  Deliver  logo. 

*  Extensive  use  of: 

Tee-shirts,  buttons,  balloons,  and 
bumper  stickers. 

*  Internal  circulation  promotion  prog¬ 
ram  for  all  staff  and  field  employees. 

Results? 


1.  2%  increase  in  city  zone  home  de¬ 
livery 

2.  Renewed  sense  of  pride  of  both  carrier 
and  circulation  employes 

3.  Significant  improvement  in  starting 
new  readers  service  promptly 

4.  Combining  an  institutional  and 
marketing  message  together  for  results 

Bruce  Mackey,  circulation  and  promo¬ 
tion  director  said:  “.  .  .  We  Deliver 
provided  us  the  vehicle  to  communicate 
to  our  market  some  real  improvements 
made  in  our  circulation  operations.  Note¬ 
worthy,  were  a  number  of  readers  who 
called  in  to  chide  us  about  the  campaign 
'.  .  .  you  know  your  ad  about  you 
delivering.  .  .  well  you  don’t  out  on 
Elm  St.’  It  gave  us  the  opportunity  to 
identify  and  then  solve  a  problem.  In  the 
past,  40%  of  our  stops  were  service  re¬ 
lated,  in  effect  we  were  asking  those  for¬ 
mer  readers  to  give  us  another  chance  and 
we  feel  it  worked!  Morale  of  our  carriers 
really  improved  and  quality  of  service  to 
the  readers  was  never  better.  Less  than  1 
complaint  per  1,000.” 
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ADVERTISEMENT 


Accuracy  in  Media 

!Sy  Oxuine. 


The  exoneration  of 
Alger  Hiss 


WASHINGTON — On  the  evening  of 
December  4, 1980,  Alger  Hiss,  America's 
most  famous  living  traitor,  mounted  the 
stage  of  the  American  Film  Institute  (AFI) 
Kennedy  Center  in  Washington,  D.C.  to 
receive  a  standing  ovation.  The  audience 
of  200  had  paid  $1 0  each  for  the  privilege 
of  seeing  a  pro-Hiss  documentary,  "The 
Trials  of  Alger  Hiss,"  and  meeting  the  con¬ 
victed  perjurer  at  a  reception  sponsored 
by  the  AFI. 

A  triumph  for 
Soviet  disinformation 

The  evening  could  be  considered  a  great 
triumph  for  Soviet  disinformation.  Hiss 
served  the  Soviets  by  supplying  them  with 
secret  information  and  by  helping  to  influ¬ 
ence  U.S.  policy  in  their  favor  when  he 
was  a  State  Department  official.  He  has 
continued  to  serve  Soviet  interests  ever 
since  he  was  exposed.  His  service  consists 
in  doggedly  spreading  the  idea  that  he  was 
simply  a  victim  of  the  anti-communist 
sentiment  that  prevailed  thirty  years  ago. 
Among  those  who  have  forgotten  the  de¬ 
tails  of  his  case,  he  spreads  the  idea  that  he 
was  railroaded  by  the  government,  driven 
to  act  because  of  anti-communist  "hyster¬ 
ia."  The  Soviet  disinformation  and  prop¬ 
aganda  experts  are  surely  delighted  to  see 
many  young  Americans  accept  the  idea 
that  opposition  to  communism  is  un¬ 
reasoning  and  that  the  American  system  of 
justice  is  as  badly  flawed  as  Hiss  says. 

They  must  have  been  particularly 
pleased  to  see  Hiss  honored  at  the  Ken¬ 
nedy  Center  by  the  AFI,  an  organization 


that  received  nearly  $3  million  from  the 
National  Endowment  on  the  Arts  this  year. 
The  National  Endowment  gets  its  money 
largely  from  the  federal  government.  To 
have  a  government-supported  organiza¬ 
tion  show  a  film  that  spreads  the  Hiss 
propaganda  line  and  to  honor  him  with  a 
reception  to  boot  is  a  measure  of  Hiss's 
success  in  winning  exoneration  in  the 
court  of  public  opinion. 

An  even  greater  measure  of  that  success 
is  the  treatment  of  this  event  and  of  Hiss 
by  the  news  media.  There  was  not  the 
slightest  outcry  in  the  Washington  press 
about  the  AEl's  celebration  of  Alger  Hiss. 
On  the  contrary,  he  was  treated  as  a 
celebrity,  fully  deserving  of  such  honor. 
The  Washington  Star,  the  more  conserva¬ 
tive  daily  paper,  said:  "Hiss,  at  76,  display¬ 
ed  much  of  the  style,  wit  and  confidence 
that  initially  made  the  charges  leveled  at 
him  by  Whittaker  Chambers,  a  decidedly 
inelegant  man  with  teeth  as  poor  as  his 
record  for  telling  the  truth,  seem  so  ridicu¬ 
lous." 

The  charges  never  seemed  ridiculous  to 
those  who  knew  Hiss's  record  of  pro¬ 
communist  sympathies.  Even  in  the  film 
shown  by  the  AFI,  Hiss  made  this  admis¬ 
sion,  speaking  of  himself  and  his  friends  in 
the  government  in  the  1930s:  "We  cer¬ 
tainly  didn't  mind  being  called  Commun¬ 
ists."  The  world  has  learned  a  lot  about 
Communism  since  those  days,  but  not  Al¬ 
ger  Hiss.  Appearing  on  a  radio  program  in 
Washington  on  December  1 ,  Hiss  said  that 
the  people  of  Russia,  China,  Cuba,  and 


Poland  were  all  better  off  under  Commun¬ 
ism  than  they  had  been  previously.  He  also 
admitted  that  Frank  Wilkinson,  an  identi¬ 
fied  member  of  the  Communist  Party, 
USA,  was  a  close  friend  of  his.  Wilkinson 
was  long  head  of  the  National  Committee 
Against  Repressive  Legislation,  a  Com¬ 
munist-front  group.  Hiss  readily  conceded 
his  close  association  with  the  National 
Emergency  Civil  Liberties  Committee, 
another  identified  Communist-front 
group.  This  is  the  group  that  is  currently 
helping  him  fight  his  continuing  legal 
effort  to  clear  his  name. 

Media  ignore  Hiss's  ideology 

In  the  question  period  following  the  AFI 
showing  of  the  Hiss  film,  I  personally 
raised  the  question  of  why  these  facts  in¬ 
dicating  that  Hiss  even  now  harbored  pro¬ 
communist  sympathies  had  not  been 
brought  out  in  the  film.  Hiss  remained 
silent,  not  disputing  the  pro-communist 
charge.  The  producer,  |ohn  Lowenthal,  re¬ 
sponded.  He  did  not  deny  that  Hiss  was 
still  pro-communist.  Nor  did  he  explain 
why  he  had  not  brought  this  out  in  the 
film. 

None  of  the  reporters  in  the  audience 
apparently  thought  that  it  was  news¬ 
worthy  that  even  today  Alger  Hiss  holds 
pro-communist  views  and  admits  close 
association  with  a  prominent  Communist 
Party  member.  None  of  this  was  reported, 
even  though  it  is  hardly  common  know¬ 
ledge.  The  media  protected  Hiss  against 
his  own  damaging  admissions. 
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GOSS  NEWS-TRAC  II  bundle  distribution  system  and  chutes  to  dock  at 
Kansas  City  Star.  System  delivers  200  bundles  a  minute  to  waiting  trucks. 


K.C.  newspapers  install  mailroom 
system  in  56-year  old  building 


Low  ceilings.  Ponderous  pillars.  Li¬ 
mited  space.  A  maze  of  pipes,  conduits, 
and  beams.  The  Kansas  City  Star  and 
Times  has  all  these  obstacles  in  its  56- 
year-old  building,  but  they  have  not  de¬ 
terred  the  molding  around  them  of  a  mod¬ 
ern  newspaper  mailroom  system. 

Indeed,  the  planning  team  assembled 
under  James  H.  Hale,  president  and  pub¬ 
lisher.  has  done  its  work  impressively. 
They  masterminded  a  system  which  still 
will  be  viable  in  the  199()s.  they  thought  of 
every  conceivable  contingency  and 
drafted  a  plan  for  implementation  of  each, 
and  then  painstakingly  moved  the  compo¬ 
nents  up.  down,  and  around  the  toler¬ 
ances  and  obstructions  r)f  the  depart¬ 
ment. 

The  result  is  better  control  over  a  pro¬ 
duct  which  is  getting  bigger,  bulkier,  and 
more  complex.  ‘‘We  had  to  devise  new 
workflows  for  mailroom  input  and  out¬ 
put.”  explains  Charlie  George,  vicepresi¬ 
dent/production.  who  led  the  renovation 
movement.  ‘‘If  we  hadn't  it  would  have 
seriously  jeopardized  distribution  of  our 
papers.” 

George  soon  recognized  that  here  was 
the  opportunity  to  computerize  the  Star 
and  Times'  distribution  method  and  cal¬ 
led  in  Goss  mailroom  specialists  to  plot 
the  how-to.  The  exercise  was  to  piece 
together  lap  stream  conveyors,  counter¬ 
stackers.  roller  flight  conveyors,  bundle 
pacers,  bottom  wrappers,  bundle  tyers. 
and  belt  conveyors  into  a  homogeneous 
system.  Bundle  production  would  climax 
on  a  computerized  continuous  chart  sys¬ 
tem  operated  from  a  central  console  by 


one  operator  controlling  all  distribution 
functions. 

To  gain  the  perspective  of  the  produc¬ 
tion  dilemma  faced  by  the  Kansas  City 
group,  requires  a  look  at  some  figures. 
Circulation  of  the  morning  Times  is  about 
345.000.  the  afternoon  Star  is  297.0(K). 
and  the  Sunday  Star  tops  off  at  approx¬ 
imately  423.000.  This  totals  about  four 
million  papers  a  week,  which  must  be 
moved  through  the  mailroom. 

The  logistics  are  compounded  by  two 
editions  and  up  to  30  zones  used  by  the 
Times,  and  three  editions  and  four  zones 
one  day  a  week  at  the  Star.  Moreover, 
insert  volume  has  doubled  each  of  the  last 
four  years  and  in  1979  reached  over  1 .500 
different  pieces. 

The  mailroom.  under  this  production 
burden,  had  grown  like  Topsy  and  had 
reached  a  point  of  becoming  dangerously 
inoperative.  R.  Jack  Byers,  then  mecha 
nical  superintendent  and  now  director  of 
properties,  talks  about  the  way  it  was: 
"On  some  Saturday  nights  you  couldn't 
see  in  any  direction  in  the  room  because 
so  much  material  was  piled  ceiling  high. 
Sometimes  we  were  running  two  and 
three  hours  behind  the  presses.  Manpow¬ 
er  wasn't  the  answer,  either,  since  we 
already  had  up  to  200  part-time  stuffers 
and  over  100  full-time  mailers.  When 
someone  called  it  ‘utter  chaos.'  they  were 
right.” 

Management  conceded  something  had 
to  be  done  and  when  Capital  City  Com¬ 
munications  Inc.  bought  the  papers  in 
1977.  the  mailroom  became  a  top  priority 
project.  George,  a  veteran  of  20  years  in 


newspaper  work,  arrived  on  the  scene 
with  the  change  of  ownership. 

“I  was  told  about  the  mailroom.”  he 
says,  “but  didn't  recognize  the  dimen¬ 
sion  of  the  problem  until  I  saw  what  was 
happening  on  a  typical  Saturday  night. 
We  were  inundated  and  overwhelmed 
with  inserts,  advance  sections,  and  the 
main  product,  so  much  so  that  the  depart¬ 
ment  could  barely  function.” 

The  magnitude  of  the  mailroom  picture 
required  some  of  the  keenest  planning 
ever  faced  by  the  Kansas  City  profession¬ 
als.  Always  present  was  the  realization 
that  mailroom  production  must  continue 
without  hindrance  from  the  moderniza¬ 
tion  work.  “We  envisioned  which  way 
we  would  go.”  states  George,  “but  didn't 
always  have  the  luxury  of  studying  each 
move  in  depth.” 

Among  the  first  moves  was  the  installa¬ 
tion  of  nine  Goss  257  Compensating 
Stackers,  which  are  portable  in  design. 
Byers  explains:  “There  are  15  operating 
positions  in  the  new  mailroom  used  for 
ROP  runs  and  inserting.  Any  of  the  nine 
stackers  can  be  moved  to  where  they  are 
needed  and  easily  moved  back,  which 
provides  maximum  usage  of  these 
machines. 

“We  have  eight  tying  lines,  seven  of 
which  are  connected  to  run  ROP.  The 
eighth  line  is  used  for  special  products  or 
with  an  inserter.  Six  presses  can  deliver 
to  ROP  lines  or  to  stacked  down  positions 
at  the  inserters.” 

Thus,  the  Star  and  Times  prepared  for 
full  utilization  of  its  equipment  along 
automated  lines.  The  Goss  Lap  Stream 
Conveyors,  controlled  from  the  press¬ 
room.  can  send  products  either  to  tying 
lines  or  to  one  of  three  72P  Sheridan  in¬ 
serters. 

The  stacked  down  positions  illustrate 
the  thoroughness  of  the  planning  which 
marked  the  mailroom  renovation  project. 
Here,  papers  first  enter  one  of  the  port¬ 
able  stackers,  discharging  from  either 
side.  Stacks  are  unloaded  manually  and  in 
an  easy  movement  are  placed  on  one  of 
the  department's  six  automatic  hopper 
loaders.  The  inserter,  running  at  16.500 
pph.  makes  its  rotation  delivering  the 
main  sheet  with  inserted  products  to 
another  lap  stream  conveyor.  The  in¬ 
serted  paper  is  then  conveyed  to  one  of 
the  tie  lines  for  further  processing. 

This  is  a  vast  improvement  over  the 
previous  situation.”  insists  George.  “We 
used  stuffing  tables  before  and  sometimes 
had  to  put  as  many  stuffers  to  supervise  it 
which  sometimes  created  serious  manag¬ 
ing  problems.” 

The  lap  stream  conveyors  which  comb 
the  Kansas  City  mailroom  had  to  be  conf¬ 
igured  within  the  nine-foot  ceiling  limita¬ 
tions.  Horizontal  turns  were  accom¬ 
plished  through  use  of  the  conveyors' 
standard  maximum  twist  of  15  degrees 
per  foot. 

The  eight  Goss  tying  lines  include 
(Continued  on  pa  fie  32) 
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‘'Our  research  department  reports 
our  Sunday  magazine  is  second 


only  to  the  front  page  in  reader- 
ship.  That’s  a  tribute  to  both 
editorial  and  advertising  content” 

I 

EUGENE  S.  PULLIAM 
Publisher,  Indianapolis  Star 


‘'With  its  high  quality  rotogravure 
printing.  Star  Magazine  adds 
another  dirnension  to  the  total 
print  package  we  offer  to  adver- 
tisers-  Local  merchants  use  it  to 
get  the  impact  of  full-color 
magazine  advertising,  but  at  much 
lower  cost— and  with  much  higher 
coverage  and  readership— 
than  any  other  magazine  in  our 

mark^”  ALAN  JUDKINS 

Advertising  Director 

“It’s  the  age  of  the  specialty 
magazine  and  our  specialty  is 
Indiana.  We  tell  our  readers 
what’s  happening,  who’s  doing  it 
and  why  in  their  own  state.  You 
won’t  find  that  in  the  syndicated 
Sunday  supplements’’ 

FRED  D.  CAVINDER 

^ditor,  Star  Magazine  • 


NO  NATIONALiy  SYNDICATED  MAGAZINE 
GIVES  YOU  THE  READERSHIP, 

THE  BEUEVABIUTY  OR  THE  ADVERTISING  RESPONSE 
OF  VOUR  OWN  LOCAUy  EDITED  MAGAZINE 

50  of  the  countr/s  Icadins  newspapers  cany  locally  edited  SUND/^ 
magazines.  And  they  could  probably  give  you  50  good  reasons  why. 
hfere  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Vbur  paper  ought  to  be  positioned ’with  the  country's  top  newspapers.  If 
your  circulation  is  over  150,000,  it's  entirely  feasible . . .  and  we'll  show  you 
how. 

Call  Jim  Davy,  President,  (212)  689-8200. 


Note:  8  of  the  50  covers  are  shown  above. 


AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald-American,  BUFFALO  Courier-Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCIhR^TI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  AAjmins  News, 

DALLAS  Times- Herald,  DENVER  Post,  DES  MOINES  Resister,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant,  HOUSTON  Chronicie, 
INDIANAPOLIS  Star,  KANSAS  OTY  Star,  LOUISVILLE  Courier-Journal  &  Times,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Valley  News, 
MEMPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune,  NEW  ORLEANS  Times- Picayune,  NEW  YORK  News, 
OMAHA  VXbrId-Herald,  ORLANDO  Sentinel  Star,  PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal, 
ROCHESTER  Demoaat  &  Chronicle,  ST,  LOUIS  Globe- Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune, 

SAN  JOSE  Mercury-News,  SEATTLE  Times,  SEATTLE  Post- Intelligencer,  SPOKANE  Spolcesman-Review,  SyRACUSE  Herald-American/Post-Standard, 
TACOMA  News  Tribune.  TOLEDO  Blade,  WASHINGTON  PosL  WASHINGTON  Star. 
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Ad  scene 


By  Dan  Lionel 


Metro  unveils  new  co-op  project 


With  the  appointment  of  Ann  Gold- 
graben  to  the  newly  created  post  of 
vicepresident  for  Co-op  Marketing  Ser¬ 
vices,  Metro  Associated  Services,  Inc.  is 
making  a  major  commitment  to  help  its 
newspaper  clients  get  a  bigger  slice  of 
what  is  currently  a  $7  billion  co-op  ad 
allotment. 

Goldgraben,  formerly  associated  with 
a  leading  shopper  publication  on  Long 
Island  where  she  helped  design  a  syndi¬ 
cated  co-op  advertising  program,  be¬ 
lieves  that  Metro,  which  counts  909c  of 
U.S.  daily  newspapers  and  75%  of  week¬ 
lies  among  its  clients,  is  in  a  unique  posi¬ 
tion  to  stem  the  diminishing  share  of  co¬ 
op  appearing  in  newspapers.  She  told 
E&P,  “In  I960  newspapers  accounted  for 
80%  of  co-op  dollars;  in  1970, 75% ;  and  in 
1980,  an  estimated  70%.  While  co-op 
budgets  have  increased  and  the  dollar 
volume  in  newspapers  has  continued  to 
grow,  its  share  of  market  has  not  kept 
pace  as  radio,  tv  and  use  of  catalogues 
and  circulars  bite  ever  more  deeply  into 
the  totals.” 

Metro  has,  in  the  last  three  years,  be¬ 
come  increasingly  involved  with  provid¬ 
ing  co-op  material.  It  presents  regular 
lists  of  manufacturers'  co-op  programs 


related  to  individual  industries  with 
accompanying  camera-ready  slicks  in 
addition  to  sponsoring  “Metro’s  Manu¬ 
facturer  of  The  Month”  —  a  complete 
co-op  package  for  a  given  manufacturer, 
etc..  The  new  program,  in  addition,  adds 
intensive  education  techniques  about  the 
ins  and  outs  of  co-op  for  both  the  news¬ 
paper  staff  and  its  retail  advertisers.  Each 
month  the  program,  which  will  be  laun¬ 
ched  in  early  spring,  1981,  will  offer  an 
information  book  with  seasonal  merchan¬ 
dising  promotions  involving  co-op.  This 
will  be  accompanied  by  a  broad  spectrum 
of  manufacturers’  co-op  programs  as  well 
as  listings  of  manufacturers’  field  repre¬ 
sentatives  • 

Metro  will  also  serve  as  a  manufactur¬ 
ers’  clearing  house  enabling  newspaper 
clients  to  send  requests  for  brand  name 
art  in  the  form  of  slicks  directly  to  Metro, 
possibly  via  a  bingo  card  device. 

“This,”  Goldgraben  said,  “will  cut 
down  a  signiHcant  amount  of  paper  work 
for  both  the  newspaper  and  the  co-op 
sponsor.” 

Noting  that  the  majority  of  newspapers 
still  do  not  have  an  organized  approach  to 
co-op  advertising,  Goldgraben  said,  “An 
ongoing  program  will  detail  such  ele¬ 


ments  as  creating  the  department,  train¬ 
ing  the  co-op  coordinator,  training  the 
sales  staff  and  educating  the  retailers.  Au¬ 
dio/visual  training  materials  will  be  made 
available  and  co-op  training  seminars  will 
be  scheduled  .” 

The  kick-off  seminar  will  be  introduced 
as  part  of  INAE’s  winter  meeting  prog¬ 
ram  in  Hollywood,  Florida,  January  25- 
28,  and  at  the  N  ACON  meeting  in  Dallas 
on  February  17th.  Since  NACON,  the 
organization  of  newspaper  co-op  coordi¬ 
nators,  shows  a  total  membership  of  only 
168  out  of  over  1700  daily  newspapers, 
there  is  apparent  justification  for  Gold- 
graben’s  belief  that  many  newspapers 
still  don’t  take  co-op  seriously  or  feel  that 
it  is  too  complicated  to  get  into. 

“What  they  fail  to  realize,”  she  said, 
“is  that  there  is  a  potential  25%  to  30% 
growth  in  display  inherent  in  co-op  along 
with  an  increasing  potential  for  classified 
co-op.  As  Carrol  Shelton,  v.p..  Advertis¬ 
ing  Checking  Bureau,  pointed  out  in  a 
recent  talk  in  Chicago,  within  a  few  years, 
total  co-op  spending  will  hit  $10  billion 
from  today’s  $7  billion.” 

Correction 

In  the  Dec.  6  issue  of  E&P,  it  was  incor¬ 
rectly  reported  in  a  story  concerning  a 
Newspaper  Advertising  Bureau  report  on 
readership  by  pages  and  sections  that  the 
readership  of  business  and  finance  sec¬ 
tions  was  55%.  The  correct  figure  is  75%. 


Editor  &  Publisher's  Advertising  Department 
wishes  you  the  best  of  holiday  seasons, 
and  a  very  happy  and  successful  1981. 


Steve  Ahmuty 
Ludmila  Charitz 
Paula  Corrigan 


Abby  D'Aloise 
Dick  Flynn 
Katherine  Hershey 
Anna  Kopala 


Bill  Marshall 
Bob  Mathes 
Jim  McGinley 


Don  Parvin 
Laura  Putnam 
Dick  Sands 
Pete  Scott 


Susan  Steele 
Durland  Stewart 
Louise  Villani 
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Newspeople  in  the  news 


CIRCULATION  OFFICERS — Newly-elected  officers  of  the  Interstate  Cir¬ 
culation  Manager's  Association  are,  from  left:  Chairman  of  the  board, 
Lawrence  Mervine,  Doylestown  (Pa.)  Daily  Intelligencer;  president,  William 
F.  Cullen,  Bridgeton  (N.J.)  Evening  News;  first  vice  president,  Harold  A. 
Rittler,  Levitttown  (Pa.)  Courier  Times;  second  vice  president,  Donald  H. 
Patterson,  Baltimore  Sunpapers;  secretary/treasurer,  Norman  E.  Falk,  Lan¬ 
caster  (Pa.)  Newspapers. 


C.  Durwood  Scott  is  the  newly 
named  assistant  managing  editor/news  of 
the  Valley  News,  Van  Nuys.  California, 
in  a  management  shift  designed  to  streng¬ 
then  suburban  coverage.  Scott  will  be  re¬ 
placed  as  city  editor  by  Sandra  M.  Gib¬ 
bons,  moving  up  from  first  assistant  city 
editor.  Geoffrey  E.  Kelly,  another 
assistant  city  editor,  has  been  named  to 
the  new  post  of  suburban  editor. 


William  W.  Hunsberger  has 
assumed  the  position  of  circulation  direc¬ 
tor  of  the  Clearwater  {Fid.)  Sun,  succeed¬ 
ing  Robert  Buckler.  Hunsberger  most 
recently  was  city  circulation  manager  of 
the  Beaumont  (Texas)  Enterprise.  He 
held  circulation  posts  with  Media  Gener¬ 
al’s  Tampa  and  Richmond  newspapers 
before  joining  Jefferson-Pilot  newspapers 
in  1977. 


Darrell  H.  Hoemann,  staff  photo¬ 
grapher  for  the  Greenville  (S.C.)  News 
and  Greenville  Piedmont,  is  the  new  pres¬ 
ident  of  the  South  Carolina  Press  Photo¬ 
graphers  Association.  He  succeeds 
George  W.  Gardner,  Jr.,  also  of  the 
News  and  Piedmont.  Hoemannjoined  the 
Greenville  newspapers  in  July  after 
general  assignment  reporting  for  the 
Aitderson  (S.C.)  Independent-Daily  Mail 
and  later  as  staff  photographer  for  the 
Columbia  (S.C.)  Record. 

♦  *  * 

Ron  Stuart  was  appointed  editor  of 
the  forthcoming  weekly  Tampa  Bay  Busi¬ 
ness  set  to  begin  in  January.  Prior  to  his 
new  appointment.  Stuart  was  with  the 
Clearwater  Sun  six  years,  three  as  man¬ 
aging  editor  and  the  last  three  as  editor. 
Earlier  he  was  metropolitan  editor  of  To¬ 
day,  Cocoa  Beach,  and  also  served  with 
The  Lakeland  Ledf>er. 

*  *  Jfc 

Dona  Harvey,  former  editor  of  the 
defunct  Winnipeg  Tribune,  is  the  new 
managing  editor  of  the  Vancouver  Pro¬ 
vince.  She  replaces  Geoff  Molyneux, 
who  becomes  editor  of  the  Province's 
Sunday  edition. 

*  ♦  * 

Ken  H.  Fortenberry  was  named  city 
editor  of  the  Greenville  (S.C.)  News.  He 
formerly  was  editor  of  the  Beaufort  (S.C.) 
Gazette  and  assistant  city  editor  of  the 
Tallahassee  (Fla.)  Democrat. 

*  *  * 

Sharon  W.  Burklund  was  named 
advertising  sales  manager  of  Laundry 
News,  having  been  an  advertising  repre¬ 
sentative  for  the  publication  the  past 
year.  Earlier  she  was  research  director 
for  Whitney  Publications. 

*  *  ♦ 

Dan  Ragan,  circulation  director  of 
the  Beaumont  (Texas)  Enterprise  Jour¬ 
nal  since  1977,  was  named  president  and 
publisher  of  Texas  City  Newspapers, 
Inc.,  which  publishes  The  Daily  Sun  in 
Texas  City.  In  addition  to  being  circula¬ 
tion  director  Ragan  had  been  circulation 
coordinator  for  the  Jefferson-Pilot  news¬ 
paper  group.  The  Texas  City  newspaper 
is  part  of  the  Jefferson-Pilot  group. 

Ragan  succeeds  Harvey  Prichard, 
publisher  of  the  Sun  for  13  years  who 
resigned  to  pursue  other  business  in¬ 
terests. 

*  *  * 

Richard  J.  Shannon,  previously 
general  manager,  of  Carbondale  (Pa.) 
Miner,  was  named  associate  publisher  of 
Pennaprint  newspapers  with  offices  in 
Dallas,  Pa. 

*  *  * 

Travis  O.  Rockey  was  promoted  to 
director  of  sales  at  the  Independent  Pub¬ 
lishing  Company,  Anderson,  S.C.,  pub¬ 
lisher  of  the  Anderson  Independent  and 
the  Daily  Mail.  Rockey  was  classified 
advertising  manager  of  the  Corpus  Christi 
Caller  Times,  both  newspaper  com¬ 
panies  being  owned  by  Harte-Hanks 
Communications,  Inc. 


^  mm-vt 

Join  our/amili^  o/ 

CRecruiiers  ♦ 

8e  among  those  who  effectively  recruit  from  over 
1500  of  the  world’s  most  talented  minority 
student  &  professional  communicators 
at  the 


Denih  Annual 

Communicaiions  Conference 

“The  Impact  of  Communications  on  the  Family: 
Responsibilities  &  Strategies" 

Jebruart^  12-16,  1981 
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Giles  Belida  Stuart  Smith  Falls 


Herman  H.  Giles,  publisher  of  the 
Bristol  Herald  Courier  and  Bristol  Virgi- 
nia-Tennessean,  Bristol,  Va.,is  retiring 
December  3 1  after  nearly  40  years  in  the 
newpaper  world.  He  became  publisher  of 
the  Virginia-Tennessean,  a  newspaper  he 
helped  found,  in  1969  and  assumed  addi¬ 
tional  responsibilities  as  publisher  of  the 
Herald  Courier  in  1974. 

Until  a  successor  is  named.  Gene 
Worrell,  chair  man  of  the  board  of  Bris¬ 
tol  Newspapers,  will  assume  Giles’  ex¬ 
ecutive  responsibilities  and  January  1, 
advertising  director  Donald  W.  White, 
becomes  Worrell’s  assistant.  White  is  ex¬ 
pected  to  announce  his  own  retirement  by 
next  mid-year.  In  addition  to  his  career  as 
a  news  man,  Giles  also  has  written  adven¬ 
ture  stories  and  a  novel. 

^ 

James  W.  Collins  was  appointed 
general  manager  of  the  Newton  (N.J.) 
Herald.  Collins  joined  the  Quincy  (Ill.) 
Herald-Whig  as  production  manager  and 
was  promoted  to  business  manager  in 
1977.  Controlling  interest  in  the  New 
Jersey  Herald  is  held  by  Quincy  News¬ 
papers,  Inc. 

Robert  W.  Reis  was  promoted  from 
composing  room  superintendent  to 
mechanical  superintendent  of  the  Quincy 
Herald-Whig. 

*  *  * 

William  M.  Coombe  was  appointed 
general  news  editor  for  the  four-state 
Eastern  Division  of  United  Press  Interna¬ 
tional.  Based  in  Pittsburgh,  he  will  be 
responsible  for  overall  news  coverage  in 
Pennsylvania,  Ohio,  Western  Virginia 
and  Kentucky.  Coombe  has  served  as 
UPl’s  New  Jersey  state  editor  since  1973. 

4c  * 

William  C.  Hoop  is  the  newly 
appointed  regional  executive  in  the  six- 
state  New  England  Division  of  United 
Press  International.  In  a  realignment  of 
marketing  activities  in  New  England, 
Hoop  will  be  responsible  for  marketing  of 
UPl  news,  newspictures,  broadcast  and 
cable  services  in  Connecticut,  Rhode  Is¬ 
land  and  Maine. 

Bob  Stoddard,  who  handled  broad¬ 
cast  marketing  activities  in  New  England 
for  the  past  year,  will  be  responsible  for 
all  marketing  duties  in  Massachusetts, 
Vermont  and  New  Hampshire. 
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Dorothea  Belida,  former  classified 
advertising  manager  for  Army  Times 
Publishing  Co.,  Washington,  D.C.,  is  the 
new  classified  manager  of  the  Tallahas¬ 
see  Democrat.  The  move  is  a  return  to 
Knight-Ridder  for  Belida,  who  was  in 
classified  advertising  sales  and  manage¬ 
ment  with  the  Miami  Herald  and  the  De¬ 
troit  Free  Press  before  Joining  Army 
Times  more  than  three  years  ago. 

4e  4(  4c 

H.  W.  Stuart,  circulation  manager  of 
the  Bloomington  (Ill.)  Daily  Pantagraph, 
whose  career  at  the  newspaper  spanned 
nearly  half  a  century,  has  retired.  In  re¬ 
cent  years,  Stuart  was  active  in  the 
national  campaign  by  newspapers  to  pre¬ 
vent  dropping  of  Saturday  mail  delivery 
by  the  Postal  Service.  His  successor  at 
the  Pantagraph  is  William  R.  Hertter, 
who  also  succeeds  him  as  chairman  of  the 
postal  affairs  committee  of  the  Interna¬ 
tional  Circulation  Managers  Association. 

4e  4c  4c 

Neil  MacCarl  of  the  Toronto  Star 
was  elected  to  a  fifth  consecutive  term  as 
chairman  of  the  Toronto  chapter  of  the 
Baseball  Writers’  Association  of  Amer¬ 
ica.  MacCarl,  who  has  held  the  post  since 
the  inception  of  the  chapter  in  1977,  is 
joined  on  the  executive  board  by  Clem 
Kealey  of  the  Sun,  vice  chairman,  and 
Ross  Hopkins,  The  Canadian  Press, 
secretary-treasrer. 

4c  4c  4c 

Lary  Duval  was  promoted  from 
home  delivery  area  manager  to  home  de¬ 
livery  manager  of  the  Baltimore  News 
American.  Before  joining  the  newspaper, 
he  served  a  manager  for  Maryland 
National  Bank  in  Baltimore. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
NaNonwId*  Parsonal  Sarvic* 


James  Elliston  Smith  is  the  new 
managing  editor  of  the  Longmont  (Colo.) 
Daily  Times-Call.  Smith  moved  to  Col¬ 
orado  from  Florida  in  1977  to  be  manag¬ 
ing  editor  of  the  Grand  Junction  Daily 
Sentinel.  In  Florida,  he  had  worked  for 
the  Tallahassee  Democrat,  Orlando  Sen¬ 
tinel-Star,  Lakeland  Ledger  and  Miami 
News.  At  Longmont,  Smith  succeeds 
Lee  Spaulding,  who  was  named  manag¬ 
ing  editor  of  Denver  Business  World. 

4c  4c  4c 

Joe  Falls  is  the  new  sports  editor  of 
the  Detroit  News.  He  has  been  with  the 
News  since  1978  and  earlier  had  a  34-year 
career  with  the  Associated  Press.  He 
joined  the  now  defunct  Detroit  Times 
from  the  AP  and  when  the  Times  folded 
went  to  the  Detroit  Free  Press,  where  he 
became  a  columnist. 

Correction 

James  M.  Kiser  is  the  newly  named 
chief  financial  officer  of  the  Des  Moines 
Register  and  Tribune  Company.  In  the 
issue  of  December  6,  he  was  incorrectly 
referred  to  as  Henry  M.  Kiser. 
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EQUIPMENT  NEWS  SECTION 


HARDWARE  for  the  electronic  pagination  system  designed  by  staff  mem¬ 
bers  of  the  Minneapolis  Star. 


Minneapolis  Star  unveiis  eiectronic 
pagination  system  to  19  editors 


By  Celeste  Huenergard 

Steve  Isaacs’  almost  plush  office  at  the 
Minneapolis  Star  became  the  domain  of  a 
copy  editor  last  week  as  four  adjoining 
cubicles  were  transformed  to  house  a 
visiting  news  editor,  layout  editor  and  a 
slot  editor. 

The  transition  occurred  after  dark,  dur¬ 
ing  four  two-day  sessions,  so  that  1 9  edi¬ 
tors  from  across  the  country  and  Canada 
could  test  the  paper's  electronic  pagina¬ 
tion  experiment. 

Rotating  every  hour,  each  news  execu¬ 
tive  was  given  a  turn  at  all  of  the  above  job 
titles  while  an  assortment  of  outside  ven¬ 
dors  huddled  around  to  observe.  By  the 
end  of  one  ten-hour  shift,  a  team  of  five 
editors  had  prepared  an  1 8-page  paper  for 
press-electronically. 

"I  liked  what  it  did,”  Tom  Read,  assis¬ 
tant  managing  editor  for  administration 
and  technology  of  the  Seattle  Post- 
Intelliftencer.  said  afterwards.  “It  has 
good  copy  flow  potential.  .  .  and  it  was 
a  joy  to  use.” 

Read's  favorable  review  was  mirrored 
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by  other  participants  which  included 
news  executives  from:  Lonti  Island 
Newsday,  Providence  (R.l.)  Journal- 
Bulletin-,  Ann  Arbor  (Mich.)  News',  Bos¬ 
ton  Globe-,  Christian  Science  Monitor-, 
Louisville  (Ky.)  Courier-Journal  and 
Times-,  New  York  Times',  Washington 
Post',  Toronto  Globe  and  Mail',  Tulsa 
(Okla.)  Daily  World',  Philadelphia  Bul¬ 
letin;  Baton  Rouf’e  Advocate  and  State 
Times',  Winnepef>  Free-Press  and  the  San 
Diego  Union. 

“The  most  interesting  thing  (about  the 
system)  is  that  it  leaves  the  responsibility 
for  editing  with  the  copy  editor.  .  .  and 
the  responsibility  for  makeup  with  the 
makeup  editor,”  James  K.  Sunshine, 
associate  editor  of  the  Providence  Jour¬ 
nal-Bulletin,  said.  “And  it  doesn't 
attempt  to  impose  both  tasks  on  the  edi¬ 
tor.  It  offers  the  great  possibility  for  total 
control  of  the  paper  in  the  newsroom.  It's 
not  electronic  pasteup  which  has  been 
done  and  is  being  done  now.” 

The  Star  began  work  on  “designing  the 
skeleton  of  a  major  system,  using  only 


(its)  own  journalists  and  programers” 
sometime  in  the  spring  of  1 978. 

Roger  Adams,  Star  assistant  to  the  edi¬ 
tor  and  head  of  the  pagination  experi¬ 
ment,  agreed  that  most  of  the  participants 
were  pleased  with  the  recent  dry  runs. 

“The  greatest  tribute  came  when  one 
editor  sat  down  and  used  (the  system)  and 
then  looked  up  and  said,  'well,  how  else 
would  you  expect  it  to  work.’  That  really 
says  that  you’ve  done  something  so  well 
it  just  seems  natural  and  obvious,”  he 
declared. 

Adams  stressed  that  one  of  the  key  fea¬ 
tures  the  visiting  editors  liked  about  the 
system  was  the  control  it  gave  to  the 
newsroom. 

“That's  really  the  crucial  issue.  But  not 
many  editors  have  thought  about  that  im¬ 
plication  before-the  power  of  know¬ 
ledge.  You  can  automate  (through  elec¬ 
tronic  pagination)  the  newsroom  and 
have  control  in  the  newsroom.  .  .  or 
you  can  automate  the  composing  room 
and  leave  the  control  in  the  composing 
room,”  he  said. 

And  that’s  one  of  the  major  flaws  inhe¬ 
rent  in  the  other  pagination  systems  cur¬ 
rently  on  the  market. 

“Even  today,  early  systems  being 
offered  by  Hastech  and  DEC  address  the 
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The  Rewenue  Builders 


System  Integrators  new  System/22-STD 
brings  big  system  power  tothe 
smaller  newspaper. 


At  more  than  60  newspapers 
nationwide  System  Integrators 
has  brought  increased  pro¬ 
ductivity,  speed  and  accuracy  to 
editorial  and  classified  depart¬ 
ments.  Publishers  and  Classified 
Advertising  Managers  particularly 
enjoy  the  increased  revenue  that 
Sll  systems  deliver. 

Accuracy 

Now  the  Composing  and  Class¬ 
ified  departments  work  together. 
The  solicitor  has  control  over  ad 
style,  pricing,  and  quality.  The 
solicitor  and  the  customer  agree 
in  advance  on  the  copy.  Higher 
accuracy  means  less  friction, 
higher  revenue,  more  satisfied 
customers  and  more  ad  lineage. 

Speed 

System/22-STD  reduces  tele¬ 
phone  call  turnaround  time. 
Departments  with  up  to  70 


solicitors  have  reported  handling 
more  calls  than  ever  before. 
System/22-STD  gives  fast 
computation  of  lineage  and  prices 
(including  all  discounts).  It  also 
provides  valuabie  prompting 
information  to  aid  in  lineage 
building. 

Flexibility 

Ad  formatting  is  flexible  and  easy. 
Solicitors  can  use  this  and  other 
sales  tools  to  increase  lineage 
and  produce  better  looking  ads. 
Classified  Advertising  Managers 
have  increased  control. 
Numerous  reports  are  available. 
Credit  checking  is  automatic.  The 
system  easily  handles  rate 
changes  and  a  variety  of  rate 
structures. 

Increased  Revenue 

The  ability  to  quickly  handle 
incoming  calls  means  fewer  “lost 


calls,”  more  ads  placed,  and  more 
revenue.  Sll  systems  have  proved 
cost  effective  in  all  installations. 

Put  the  revenue  builders  to  work 
for  you.  Call  your  System 
Integrators  sales  representative 
today. 

System  Integrators,  Inc. 

1820  Tribute  Road 
Sacramento,  CA  9581 5 
(916)  929-9481 

P.O.  Box  5221 
Manchester,  NH  03108 
(603)  669-4110 


“I  think  it  will  be  quite  possible  that  a 
vendor  could  make  a  back-end  system 
that  could  be  hooked  up  to  several  front- 
end  systems.” 

But  vendors,  attending  the  demonstra¬ 
tions,  disagreed. 

“There  are  not  many  manufacturers 
who  would  be  willing  to  reprogram  their 
text  editing  systems  to  suit  a  competitor’s 
layout  system,”  one  vendor  said. 

The  Minneapolis  paper  joined  forces 
with  Atex  almost  two  years  ago,  and  a 
two-year  joint  contract  is  set  to  expire 
this  month. 

Adams  said  he  is  not  sure  what  the  next 
step  will  be,  although  he  indicated  that 
the  paper  is  not  likely  to  market  the  layout 
system  itself.  “We  don't  have  the  exper¬ 
tise  or  the  structure  to  do  it.” 

There  are  several  other  possibilities, 
however,  including  selling  the  system  to 
an  outside  vendor. 

While  the  system  received  rave  re¬ 
views  from  most  of  the  19  news  people 
who  tested  it,  Adams  said  few  papers  or 
vendors  have  shown  an  interest  in  it  up 
until  now. 

Adams  said  he  thought  the  news  people 
were  not  interested  because  “newspaper 
people  are  not  very  impressed  by  abstrac¬ 
tions.  They’d  ask,  ‘are  you  getting  type 
out,’  and  we  would  say  no.  And  they 
would  say,  ‘oh,  another  toy.’” 

But  that’s  how  papers  got  burned  on 
OCR  systems,  Adams  contended,  and 
suggested  that  more  editorial  executives 
should  get  in  on  the  ground  floor  of  sys¬ 
tems  planning. 

The  vendors  were  apathetic,  Adams 
added,  because  they  have  their  own  re¬ 
search  and  development  departments 
staffed  by  expensive  personnel. 

“They’re  not  used  to  a  customer  com¬ 
ing  up  with  a  major  product  for  them  and 
asking  them  to  do  something  with  it.  It’s 
usually  the  other  way  around,  and  their 
assumption  is  that  it’s  worthless,”  he 
said. 

The  test  editors  agreed  with  Adams’ 
contentions. 

“1  would  love  to  have  your  (system)  in 
the  newsroom  right  now,”  one  of  them 
said.  “It  would  teach  us  a  lot  about  what 
we  want  at  our  layout  stations.  Otherwise 
we’re  going  to  invest  in  a  $3  million  sys¬ 
tem  and  we’re  going  to  have  another 
newspaper  vendor  fight.  We  don’t  need 
another  one  of  those.” 


ARTIST'S  rendition  of  new  92,588  square-foot  free-form  facility  for  the 
Reno,  Nevada  newspapers. 


Reno  newspapers  break  ground 
for  free-form  printing  piant 


All  office  walls  will  be  semi-permanent 
so  departments  can  grow,  shrink  or  shift 
by  moving  the  walls,  said  Eugene  Moni. 
production  director. 

The  press  will  be  entirely  enclosed  with 
everyone  working  outside  it  to  protect 
their  hearing.  It  will  have  a  112-page 
capacity  and  run  off  7().0()()  papers  an 
hour,  Moni  added. 

The  two  newspapers  soon  to  make 
their  home  in  the  ultra-modern  plant  are 
each  over  100  years  old.  The  Journal  be¬ 
gan  publishing  in  1870  and  the  Gazette  in 
1876. 

In  1939  each  was  purchased  by  the 
Speidel  Newspapers  group  which  merged 
into  the  Gannett  group  in  1976. 


Groundbreaking  ceremonies  for  a  free¬ 
form,  92.588  square-foot  building  for  the 
Reno  (Nev.)  Evening’  Gazette  and  Neva¬ 
da  State  Journal  took  place  recently  at  a 
Truckee  River  site  in  Reno. 

When  the  first  newspapers  roll  off  the 
presses  in  one  year,  Reno  will  have  “the 
latest  and  finest  in  printing  technology  to 
serve  Northern  Nevada.”  said  Robert  B. 
Whittington,  president  of  the  Gannett 
West  division. 

The  new  building  will  be  709f  larger 
than  the  present  one  which  the  two  news¬ 
papers  outgrew  in  20  short  years.  A  mic¬ 
rowave  dish  atop  the  plant  will  pull  in 
satellite  signals  from  AP.  UPl  and  the 
Gannett  News  Service. 


Minneapolis 

(Continued  from  paf>e  28) 


mechanics  of  the  composing  room  far  bet¬ 
ter  than  the  requirements  of  a  large  news¬ 
room,”  Adams  said.  “Most  of  the  recent 
work  on  pagination  has  focused  on  elec¬ 
tronic  pasteup-or,  to  put  it  another  way, 
on  the  composing  room.  But  we  want  an 
efficient  electronic  tool  for  dummying 
pages.  We  want  the  minimum  fuss  in 
accomplishing  the  newsroom  work  of 
ordering  heads,  writing  heads,  and  trim- 
ing  text.  We  want  timely  production  con¬ 
trol  information  in  the  hands  of  the  edi¬ 
tors.” 


TWO  of  the  participants,  left  Phil 
McCracken  of  the  San  Diego  Union  and 
Jim  Hughes  of  the  Baton  Rouge  State 
Times  and  Advocate,  work  with  the  Star's 
pagination  system. 


Adams  said  that  while  other  systems 
may  be  ahead  of  the  Star  in  getting  pro¬ 
duct  pages  out,  “our  system  demons¬ 
trates  the  impact  of  automation  in  the 
newsroom  as  no  other  system  in  the  coun¬ 
try  does  today.” 

Another  feature  which  received  high 
marks  from  Star  participants  was  the  sys¬ 
tem’s  capability  to  allow  the  editing  pro¬ 
cess  ami  layout  process  to  take  place 
simultaneously. 

Since  the  Star  system  shows  a  geomet¬ 


ric  pasteup  on  the  screen  rather  than  text, 
the  text  is  not  locked  in  as  it  is  in  other 
systems.  “What  we’re  showing  here  is 
that  it  is  possible  to  separate  the  text  and 
the  space,  and  still  get  a  newspaper  out,” 
Adams  said. 

The  majority  of  the  Star’s  visiting  edi¬ 
tors  have  Atex  front-end  systems— as 
does  the  Star. 

When  asked  if  the  Star’s  pagination 
system  could  only  be  used  with  the  Atex 
text  editing  equipment.  Adams  said  no. 


French  affiliate 
acquires  Pako 

Pako  Corp.,  has  been  acquired  by  De- 
IbloCorp.  of  Minneapolis.  Delblo’s  mer¬ 
ger  terms  call  for  payment  of  $22.50  for 
each  of  Pako’s  1.2  million  shares  out¬ 
standing. 

Delblo  is  an  affiliate  of  the  Blohorn 
Group  of  France. 
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Repair  System* 

Because  corrected  beats  rejected* 


KC  mailroom 

(Continued  from  pane  20) 


stacker,  roller  flight  conveyor,  bundle 
pacer,  bottom  wrapper,  Signode  strap¬ 
per,  and  bundle  entry  device.  Each  line  is 
equipped  with  a  video  display  which 
shows  type  of  product,  number  of  bun¬ 
dles  required,  size  of  bundle,  truck  num¬ 
ber,  and  zone  number.  An  integral  part  of 
the  computer  system,  the  displays  keep 
the  mailers  informed  of  exactly  what  they 
should  be  producing. 

Star  of  the  total  system  is  the  Goss 
News-Trac  II,  the  subsystem  which  fulfil¬ 
led  George’s  concept  of  computerized 
automated  distribution.  The  action  on 
News-Trac  11  is  under  counter  control, 
based  on  manifests  that  specify  number 
and  type  of  bundles  required  for  each 
truck  route. 

The  News-Trac  II  permits  greatly  in¬ 
creased  loading  dock  llexibility.  any 
truck  can  now  pull  up  to  any  position  and 
the  computer  assures  that  it  receives  the 
correct  bundle.  Also,  tying  lines  become 
more  flexible  in  their  operation.  A  pro¬ 
duct  can  be  switched  to  a  different  tie  line 
and  still  arrive  at  the  correct  loading  posi¬ 
tion. 

According  to  Star/Times  production 
management,  News-Trac  II  can  deliver 
up  to  200  bundles  a  minute  to  the  dock. 
There  are  154  carts  in  the  line,  each  of 
which  holds  two  bundles,  or  to  say  it 
another  way,  308  bundles  can  be  on  the 

DEC  unveils 
new  VDTs 

A  new  generation  of  video  display  ter¬ 
minals  for  newspaper  applications  has 
been  announced  by  Digital  Equipment 
Corporation.  Called  the  VT173,  the  new 
series  includes  two  intelligent,  micro- 
computer-based  terminals  optimized  for 
either  news  reporting  or  classified  adver¬ 
tising  use. 

Both  the  VI  173/R  (reporter)  and 
VT173/C  (classified)  contain  Digital's 
LSl-11/  2  microcomputer  and  possess 
many  of  the  display  and  text  handling 
features  of  Digital's  most  advanced  edit¬ 
ing  terminal,  the  VT72/t,  at  a  lower  price. 
Features  include  pan  scrolling,  split¬ 
screen  capability,  automatic  text  inser¬ 
tion,  variable  scrolling  and  cursor  speed, 
and  special  keys  for  user-defined  func¬ 
tions.  Both  terminals  use  the  VTIOO 
housing  and  offer  an  enhanced  character 
display  and  several  display  modes. 

The  VT173/R  reporter  terminal,  with 
32K  bytes  of  internal  storage  and  a  105- 
key  keyboard,  is  priced  at  $5,195.  The 
VTI73/C  classified  terminal,  including 
32K  bytes  of  internal  memory  and  123 
keys,  is  $5,995.  First  deliveries  are  sche¬ 
duled  for  spring  1981,  with  volume  ship¬ 
ments  to  begin  in  summer. 
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track  at  one  time.  Line  speed  is  250  fpm. 

“This  is  the  system  which  made  it 
possible  for  us  to  achieve  the  concept 
anticipated,”  declares  the  vicepresident. 
“It  has  given  us  better  control  over  the 
product  and  better  accountability.” 

One  of  the  proudest  members  of  the 
mailroom  is  its  superintendent,  Ralph 
Cantrell,  Jr.,  who  has  been  in  the  thick  of 
changeover  for  two  years  while  still  main¬ 
taining  production  schedules.  “I’ve 
worked  31  years  in  this  department.”  he 
says,  “and  knew  the  problems.  The  pro¬ 
duct  was  too  big,  the  space  was  too  small, 
and  the  manpower  was  excessive. 

“When  we  complete  our  software,  one 
person  will  operate  the  department  from  a 
central  control  point.  He  or  she  can  take 
the  manifest  prepared  by  circulation  and 
enter  number  of  papers  in  each  bundle, 
changes  in  routes  and  drop  parameters, 
and  other  pertinent  data.  We’ll  have  a 
daily  printout  accounting  for  every  bun¬ 
dle  handled  and  where  it  went. 

“While  we’ve  lowered  mailroom  man¬ 
power,  this  was  not  the  reason  for  the 
system’s  installation.  We  had  to  regain 
control  of  what  had  become  a  complex 
operation.  This  control  now  comes 
through  the  computer  console  and  it’s 
working.” 

There  are  back-up  provisons  through¬ 
out  the  mailroom  to  cope  with  most  every 
problem.  Jams,  breakdowns,  computer 
failure,  or  any  unexpected  impediment 
call  for  new  routes  and  different  proce¬ 
dures. 

A  malfunctioning  stacker  can  be  quick¬ 


ly  removed  from  a  tying  line  and  another 
one  rolled  in.  If  the  trouble  is  in  the  pacer, 
strapper,  or  bundle  entry  device  portable 
conveyors  are  brought  in  to  move  bun¬ 
dles  from  one  line  to  the  one  next  to  it. 
Lap  stream  conveyors  are  equipped  with 
dump  gates  to  prevent  the  flow  of  papers 
into  an  inoperative  stacker. 

If  News-Trac  II  stops  fora  mechanical 
reason,  there  is  a  back-up  belt  system 
which  still  can  move  tied  bundles.  The 
belt  runs  past  each  of  the  tying  lines  to  a 
T-junction  at  the  end  of  the  room.  Here 
they  can  be  sent  in  either  direction  on 
another  belt  equipped  with  manually- 
operated  deflectors.  Mailers  simply  open 
a  deflector  to  send  the  bundle  down  the 
proper  chute  to  dockside. 

One  of  the  best  tests  of  the  overall  sys¬ 
tem  came  on  September  18,  when  the  Star 
celebrated  its  lOOth  birthday  with  a  spe¬ 
cial  edition  totaling  560  pages  with  in¬ 
serts.  “It  was  a  whopper.”  exclaims 
Byers.  “One  copy  weighed  5.65  pounds 
and  there  were  only  six  papers  in  a 
bundle.” 

The  mailroom  produced  8(),0()()  bun¬ 
dles  for  the  Centennial  edition  and  ran  3  '/: 
million  pieces  through  its  inserting 
machines.  Though  the  department  was 
stretched  to  its  capacity,  all  systems  func¬ 
tioned  in  an  exemplary  manner. 

Asked  about  hindsight  and  whether  he 
would  do  anything  differently,  George  re¬ 
plies,  “No,  I’m  confident  we  have  the 
very  best  system  for  our  needs.  We  made 
the  right  decisions,  and  Goss  has  done  a 
super  job.  It’s  taken  us  out  of  the 
woods.” 


The  new  terminals  offer  multiple  text 
creation  and  editing  areas;  one  can  be 
used  as  the  principal  copy  area,  while  a 
second  can  store  notes  for  the  same  or 
another  story  or  additional  copies  of  clas¬ 
sified  ads.  The  VT173  automatically 
keeps  character  counts  for  each  text  area, 
and  on  command  will  display  the  amount 
of  stored  copy  in  both  characters  and  in¬ 
ches  for  any  type  style. 

The  VT173  terminals  also  feature  12 
“user  defined”  keys,  each  of  which  can 
be  used  to  store  and  recall  two  user- 
selected  segments  of  text,  markup  direc¬ 
tions,  editing  functions,  or  host  computer 
commands.  The  key  definitions,  which 
may  be  created  and  modified  at  any  time, 
allow  the  user  to  insert  text  or  invoke 
frequently  used  commands  with  single 
keystrokes. 

In  addition,  the  VT  173/C  classified 
advertising  terminal,  designed  especially 
to  use  Digital’s  CMS-1 1  (Classified  Man¬ 
agement  System)  software,  includes  12 
special  keys  for  ad  preparation.  With 
single  keystrokes,  an  ad-taker  can  justify 
and  price  an  ad.  perform  credit  checks, 
retrieve  stored  ads  and  display  messages 
or  selling  aids  for  the  classification  speci¬ 
fied. 

The  terminals  include  automatic  self¬ 
test  and  software  loading  routines,  which 
verify  terminal  functions . 


DJ  to  start  one-way 
cable  news  service 

A  one-way  news  service  to  the  cable 
television  industry  will  be  launched  in 
early  January  1981  by  Dow  Jones. 

The  service  will  operate  24  hours  a  day, 
seven  days  a  week.  While  it  will  be  deli¬ 
vered  initially  by  a  Dow  Jones  national 
land  line  circuit,  arrangements  are  being 
made  for  transmission  by  satellite  in  the 
near  future. 

Dow  Jones  intends  to  offer  the  cable 
news  report  as  an  advertising  vehicle. 

The  news  service  will  be  edited  specifi¬ 
cally  for  a  broad-based  consumer  and  in¬ 
vestor  audience,  emphasizing  develop¬ 
ments  in  energy,  inflation,  taxes,  interest 
rates,  housing  and  securities  markets. 

The  information  will  appear  on  the 
screen  as  a  scroll  feed  with  lines  of  type 
moving  across  the  screen  at  an  easy-to- 
read  pace  and  without  pictures  or  other 
graphics. 

(Zable  news  editors  will  draw  upon 
news  and  information  gathered  by  Dow 
Jones’  staff  of  more  than  250  writers  and 
editors  who  work  for  the  Wall  Street 
JournaL  Barron 's  National  Business  and 
Financial  Weekly,  domestic  and  interna¬ 
tional  news  wires  and  broadcast  news 
services  and  other  sources. 
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Valuable  additions  to  a  professional  library  from  the  collection 
of  books  about  newspapering— editing,  writing,  and  related 
subjects— available  by  mail  through  Editor  &  Publisher 


104— PROOFREADING  &  COPYEDITING-^  Prac¬ 
tical  Guide  to  Style  tor  the  1970s,  by  Harry  H. 
McNaughtor).  A  practical  guide  that  wiil  aid  practic¬ 
ing  and  aspiring  proofreaders,  editors  and  journalists  by 
an  experienced  proofreader,  copyeditor  and  journalist. 
176  pages,  indexed.  $6.95 


106— HEADLINES  AND  DEADLINES— A  Martua! 
for  Copy  Editors  (third  edition),  by  Robert  E. 
Garst  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  die  techniques  of  copy  editing.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $5.00 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE:  Revised  and  Edited  by 
Lewis  Jordan,  News  Editor,  The  New  York  Times. 
A  greatly  expanded  successor  to  more  than  75  years  of 
Times  s^le  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  words.  232  pages.  $10.00 


185— HOW  TO  START  YOUR  OWN  COMMUNITY 
NEWSPAPER  by  John  McKinney.  "A  step-by-step 
game  plan  for  establishing  a  locally-oriented  weekly 
that  McKinney  believes  is  the  newspaper  of  the  future.'^ 
After  buying  the  Port  Jefferson  (N.Y.)  Record 
and  turning  it  into  a  profit  in  two  years,  he  es¬ 
tablished  the  North  Shore  Record  from  scratch. 
136  pages;  8  x  11  manuscript.  $9.95 


188— THE  WRITER'S  LEGAL  GUIDE  by  Tad 
Crawford.  A  complete  handbook  covering  new 
copyright  laws,  income  taxes,  libel,  contracts,  censor¬ 
ship,  estate  planning  for  writers  in  all  fields  from  print 
to  television  and  fiction  to  nonfiction  written  by  a 
member  of  the  New  York  Bar.  271  pages,  indexed. 

$10.95 


190— A  WRITER’S  GUIDE  TO  BOOK  PUBLISH¬ 
ING  by  Richard  Batkin.  A  “how  to"  book  on  author- 
publisher  relationship  from  manuscript  submission  and 
correct  negotiation  through  editing,  design,  publication 
and  marketing.  Aimed  at  helping  authors  and  would-be 
authors  to  understand  and  cope  with  the  publishing 
process.  236  pages,  indexed.  $9.95 


194— STALKING  THE  FEATURE  STORY  by  Wil¬ 
liam  Ruehimann.  An  experienced  newspaper  fWiture 
writer,  using  hard-hitting  anecdotes  and  examples  from 
the  best  of  today's  feature  writers,  tells  how  to  develop 
a  story  and  to  work  effectively  under  deadline  pressure. 
Advice  on  grammar,  diction,  construction,  style,  on  and 
off-the-record  comments,  investigative  reporting— for 
the  beginner  and  the  pro.  310  pages,  indexed.  $9.95 


197— DOS,  DON’TS  A  MAYBES  OF  ENGLISH 
USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  his  thrice-weekly,  nationally  syndi¬ 
cated  column  “Bernstein  on  Words."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  uriderstanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  in  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 


201— THE  ECONOMICS  OF  THE  AMERICAN 
NEWSPAPER,  by  Jon  Udell  and  Contributing  Au¬ 
thors.  A  detailed  discussion  of  the  business  of  Ameri¬ 
can  newspapers  sponsored  by  the  American  Newspaper 
Publishers  Association  Foundation.  Covering  economic 
environment,  objectives,  planning,  technology  and  an 
analysis  of  newspaper  revenues  and  costs.  Complete 
with  tables  and  graphs.  160  pages,  indexed.  $11.50 


231— EDITING  IN  THE  ELECTRONIC  ERA  by 

Martin  L.  Gibson.  Good  editing  is  good  editing 
whether  it  is  done  with  a  video  display  terminal  or  a 
blue  pencil.  Quality  copy  desk  work  is  an  illusive  tech¬ 
nique.  With  frequent  use  of  question  and  answer  format, 
this  book  is  a  guide  to  copy  editing,  layout  and  photo¬ 
graphic  treatment  adapted  to  electronic  techniques. 
279  pages.  Indexed.  $15.50 


232— THE  SYNONYM  FINDER,  by  J.l.  Rodale.  An 
updated  and  expanded  edition  containing  over 
1,000,000  words  and  thousands  of  new  listings  for 
words  and  expressions  that  have  entered  the  language 
in  recent  decades.  An  alphabetically  arranged  tool  for 
all  writers.  1361  pages.  $17.95 


233— GRAMMAR  FOR  JOURNALISTS,  (Third  Edi¬ 
tion)  by  E.L  Callihan.  A  reference  book  for  jour¬ 
nalists  as  well  as  a  text-reference  for  students.  With 
current  examples  from  media  and  with  wire  service 
style  emphasized  the  book  covers  grammar,  con^osi- 
tion,  spelling,  punctuation  and  word  usage.  A  guide  to 
gammatical  usage  and  developing  an  original  style. 
Indexed.  317  pages.  Paperback.  $7.95 


235— COMPUTER  PROGRAMMING  FOR  THE 
COMPLETE  IDIOT,  by  Donald  McCunn.  Describes 
basic  operating  and  programming  instnictions  in  non¬ 
technical  style  to  answer  questions:  “Will  the  computer 
perform  the  tasks  I  need  it  to  do,  and  can  I  program  it." 
Describes  how  to  create  original  programs.  Turns  you 
and  the  computer  on  for  time  saving.  126  pages  In¬ 
dexed.  Paperback.  $5.95 


253— THE  REPORTER  AND  THE  LAW,  Tech¬ 
niques  of  Covering  the  Courts,  by  Lyle  W. 
Denniston.  Published  under  the  sponsorship  of  the 
American  Bar  Association  and  the  American  Newspa¬ 
per  Publishers  Association  Foundation.  A  tool  for  every 
print  and  broadcast  reporter  and  editor  contrasting  the 
basic  differences  between  the  practices  of  law  and 
journalism  ranging  over  specialized  fields  from  delin¬ 
quent  juveniles  to  the  regulatory  and  the  legislative 
process.  289  pages.  Indexed.  $18.95 


255— PULITZER  PRIZE  EDITORIALS,  America's 
Best  Editorial  Writing,  1917-1979,  compiled  by  W. 
David  Sloan.  The  only  collection  of  winning  editorials 
outside  of  the  Pulitzer  arcMves  at  Columbia  University. 
With  background  information  on  each,  from  Henry 
Watterson  and  William  Allen  White  to  the  present.  182 
pages.  $10.50 


260— NEWS  REPORTERS  AND  NEWS  SOURCES, 

What  Happens  Before  the  Story  is  Written,  by 
Herbert  Strentz.  How  the  relationships  between  news 
reporters  and  sources  affect  what  eventually  reaches 
news  audiences.  The  author  treats  labeling,  pack 
journalism,  tunnel  vision,  dealing  with  pr  personn^ 
coverage  of  terrorists,  anonymous  sources,  etc.  102 
pages.  Indexed.  $4.75 


261— TYPOGRAPHY:  How  to  Make  It  Most  Legi¬ 
ble,  by  Rolf  E.  Rehe.  An  accumulation  of  research  in 
legibility  conducted  to  date  to  provide  a  background  for 
more  functional  typography  which  determines  whether 
a  print  communication  is  selected  and  read,  and  read 
completely.  80  pages.  Indexed.  $6.50  paperback 


262— THE  NEWSPAPER  INDUSTRY  IN  THE 
1960s,  An  Assessment  of  Economics  and  Tech¬ 
nology,  by  Benjamin  M.  Compaine.  An  examination 
of  the  role  of  newspapers  in  American  society,  and  their 
continued  and  increasing  profitability,  their  relationship 
to  other  mass  media,  threats  of  competition  from 
changing  technology,  cable  television,  video  cassettes. 
290  pages.  Indexed.  $29.95 
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Syndicates 


By  Lenora  Williamson 


Headline  cartoon  art  in  syndication 


Cartoonist/syndicator  Doug  Sneyd  of 
Orillia,  Ontario,  has  a  new  daily  feature  in 
which  newsmakers  around  the  world  say 
some  funnier  and  sharper  things  than 
many  of  them  say  in  the  regular  news 
columns. 

With  help  from  cartoonist  Tony  Jenk¬ 
ins  of  the  Toronto  Globe  and  Mail  and  the 
gag  writing  team  assembled  by  Sneyd 
Syndicate,  editors  can  select  the  six  (or 
more)  “Head-lines”  cartoon  caricatures 
with  gag  lines  related  to  world  events  and 
comments. 

Sneyd,  who  launched  his  syndicate  in 
1978,  when  he  created  the  cartoon  strip 
“Scoops”  and  traveled  the  United  States 
and  Canada  to  sell  it  on  his  own,  is  known 
in  cartoon  circles  also  for  his  work  in 
Playboy  magazine. 

When  a  major  world.  United  States, or 
Canadian  news  story  breaks,  Sneyd 
Syndicate  will  provide  a  special  day-to- 
day  “Head-lines”  service.  Subscribers, 
within  hours,  receive  the  special  gag  lines 
via  wire.  All  editors  have  to  do  is  match 


Shari  Lewis,  whose  “Kids-Only  Club” 
is  distributed  by  the  Los  Angeles  Times 
Syndicate,  along  with  her  side-kick 
“Lamb  Chop”  served  as  hostess  for  the 
annual  White  House  Christmas  party  De¬ 
cember  16.  This  was  the  first  time  the 
syndicated  columnist  had  performed  at 
the  White  House. 

Her  name  is  familiar  to  a  new  genera¬ 
tion  of  children  through  the  “Kids-Only 
Club”  which  is  devoted  to  things  kids  can 
do  and  make  for  themselves.  She  encour¬ 
ages  reader  participation  by  giving  a 
weekly  award  of  one  of  her  books  to  a 
child  submitting  the  most  inventive  idea 
for  the  column. 

Two  of  her  books  are  Book  of  the 
Month  Club  selections.  When  a  new  one, 
“Spooky  StuffLwas  offered  in  a  column 
tag  line  this  year,  the  Houston  Post  alone 
was  swamped  with  400  orders. 


the  lines  with  the  appropriate  “Head- 
Lines”  cartoon  on  file  from  the  syndi¬ 
cate. 


"Come  January  20th,  Americans  will 
see  less  and  less  of  a  lot  of  people 
they've  come  to  know;  Carter, 
McGovern.  Bush  .  . 


"Inflation  has  put  Americans  behind 
the  15  ball." 


"Inflation  has  put  Canadians  behind 
the  15  ball." 

The  caption  alteratives  here  are  for  U.S. 
and  Canadian  editors. 

Each  week,  subscribers  get  a  sheet  of 
twelve  cartoons  from  which  to  select — 
six  on  U.S.  topics,  three  international, 
and  three  Canadian.  And  to  give  new  sub¬ 
scribers  a  head  start,  each  receives  a  set 
of  96  cartoons  for  filing  and  use  in  sup¬ 
plementing  regular  service.  The  result, 
according  to  the  cartoonist/syndicator,  is 
an  instant  page  one  cartoon  in  the  same 
edition  as  the  big  story. 

The  headline  service  illustration  grew 
out  of  Sneyd’s  earlier  “Scoops.”  There 
he  began  the  idea  of  sending  the  set  of 
strips  out  in  perforated  sheets  for  easy 
handling,  along  with  the  extras  such  as 
providing  hand-lettered  spelling  versions 
for  Canadian  and  U.S.  audiences — and  of 
course,  explanations  of  the  differing  fi¬ 
gures  of  speech  in  the  two  countries. 

Some  editors  are  using  the  cartoons  on 
op-ed  pages  also. 

Sneyd  Syndicate  is  located  at  4  South- 
wood  Circle,  Orillia,  Ontario,  Canada. 


Barbara  Gibbons,  who  writes  the 
“Slim  Gourmet”  column  for  United  Fea¬ 
ture  Syndicate,  recently  completed  a  13- 
city  tour  interviews  with  newspaper  food 
editors  and  talk  show  hosts  promoting  her 
new  book  “Light  and  Easy  Cookbook” 
(Macmillan).  The  first  edition  of  the  book 
was  sold  out  before  its  publication  in  late 
October. 

The  columnist  and  author  of  eight 
cookbooks  frankly  admits  to  being  “a  for¬ 
mer  fatty”  who  once  weighed  208  pounds 
but  is  now  the  126-pound  expert  on  low 
calorie  cooking.  Gibbons  is  a  three-time 
winner  of  the  “Tastemaker”  award  for 
excellence  in  cookbook  writing. 

ASNE  Reston  office 
to  open  in  January 

Lee  H.  Stinnett  was  named  assistant 
project  director  of  the  American  Society 
of  Newspaper  Editors  and  will  open  an 
office  in  January  at  the  The  Newspaper 
Center  in  Reston,  Virginia.  The  office 
eventually  will  become  the  permanent 
ASNE  headquarters. 

The  Society  at  present  has  two  other 
offices — that  of  executive  director  Gene 
Giancarlo  at  the  AN  PA  Research  Insti¬ 
tute  in  Easton,  Pa.,  and  of  project  direc¬ 
tor  C.A.  McKnight  in  the  Knight  Pub¬ 
lishing  Co.  building  in  Charlotte,  N.C. 

Thomas  H.  Winship,  editor  of  the  Bos¬ 
ton  Globe  and  current  ASNE  president, 
announced  Stinnett’s  appointment  and 
said  that  ASNE  operations  ultimately  will 
be  moved  to  Reston. 

Stinnett  was  associate  director  of  the 
Southern  Newspaper  Publishers  Assoca- 
tion  and  of  the  ASNE  Foundation.  Ear¬ 
lier  he  was  a  newspaper  reporter  and  wri¬ 
ter/editor  at  Emory  University. 

IRS  sells  weekly 
at  auction  sale 

Internal  Revenue  Service  sold  the 
weekly  Campbell  County  (Tenn.)  Times 
at  auction  for  $5,176  to  Shirley  Ferro, 
Jacksboro,  Tenn.,  a  former  Florida  re¬ 
porter  and  businesswoman. 

An  IRS  spokesperson  said  the  paper 
was  seized  and  sold  at  auction  because 
witholding  taxes  were  deducted  from  the 
newspaper  employes  checks  but  never 
deposited  to  the  IRS. 

The  paper  was  owned  by  John  Duncan 
Jr.  and  Zane  Daniel,  Knoxville  lawyers, 
and  Mike  Downing,  a  financial  consul¬ 
tant,  and  Fed  Hatmaker,  United  Amer¬ 
ican  Bank  vicepresident. 

The  three  shareholders  surrendered 
management  of  the  paper  in  September 
1979  to  Harold  Hall  under  a  management 
agreement.  The  IRS  seized  the  assets  Au¬ 
gust  12, 1980  and  sold  the  paper  at  auction 
in  November. 
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magazines  in  Detroit,  Miami  and  New 
York  City. 

Vicepresident/distribution  systems — 
Frank  Vega,  32,  former  distribution  ex¬ 
ecutive  for  Knight-Ridder  in  Phi¬ 
ladelphia,  Harte-Hanks  in  San  Antonio, 
Media  General  in  Tampa  and  Gannett  in 
Oakland. 

Vicepresident/marketing  communica¬ 
tions — Thomas  J.  Baskind,  33,  presently 
vicepresident,  communications,  for  CBS 
sports  and  former  general  manager  of 
CBS  educational  services. 

Vicepresident/operations — Lawrence 
Sacked,  31,  former  director  of  operations 
for  the  International  Herald  Tribune'^ 
satellite  operations  in  Paris,  Zurich,  Lon¬ 
don  and  Hong  Kong. 

Vicepresident/public  affairs — Linda 
Peek,  29,  director  of  communications  for 
the  Carter-Mondale  Re-election  Cam¬ 
paign,  previously  special  White  House 
assistant  for  media  liaison  and  former 
director  of  public  relations  for  the  Urban 
League  of  Greater  Cleveland. 

The  satellite  subsidiary  will  have  its 
administrative  offices  in  Washington, 
D.C. 

Its  board  of  directors  includes  Hickey, 
Neuharth,  John  E.  Heselden,  president 
of  the  Diversified  Media  division  and 
chief  financial  officer;  and  John  C.  Quinn, 
president  of  Gannett  News  Service  and 
chief  news  executive. 

In  his  announcement,  Neuharth  said 
that  the  Gannett  objective  is  to  get  more 
use  out  of  printing  plants  that  now  oper¬ 
ate  only  a  few  hours  a  day,  broadcasting 
facilities  that  are  dark  a  considerable  por¬ 
tion  of  each  24-hour  cycle.  He  then 
added: 

"The  vast  majority  of  the  news  which 
4,168  Gannett  print  and  broadcast  jour¬ 
nalists  gather  each  day  never  reaches  the 
reader  or  viewer.  Analysis  indicate  we 
now  probably  deliver  only  about  209f  of 
the  news  and  information  we  gather.  Our 
only  objective  is  to  use — and  re-use — 
much  more  of  this  software  and  to  more 
efficiently  utilize  more  of  our  hardware." 

Average  top  reporter 
salary  reaches  $413 

The  average  top  minimum  for  daily 
newspaper  reporters  in  effect  under  the 
Newspaper  Guild  contracts  on  October  I 
was  $413. 17  a  week. 

According  to  the  Guild's  Collective 
Bargaining  Department,  the  average  top 
minimum  salary  was  $6.76  higher  than  it 
was  on  August  1  and  $13.11  higher  than  it 
was  on  June  1.  Over  the  four  months 
since  June  I ,  the  average  salary  increased 
at  an  annualized  rate  of  9.9%. 


Warren  Lerude 


Lerude  quits  Gannett 
to  teach  j-school 

Warren  Lerude,  publisher  of  the  Gan- 
nett-owned  Reno  ('He\ .)  Eveninf>  Gazette 
and  Nevada  State  Journal,  has  resigned 
to  write  and  teach  journalism  at  the  Uni¬ 
versity  of  Nevada  in  Reno. 

Lerude,  43,  is  returning  to  his  alma  ma¬ 
ter  after  20  years  of  "daily  journalism 
deadlines.” 

Lerude  worked  for  the  Associated 
Press  in  Reno,  Las  Vegas,  San  Diego  and 
Los  Angeles  prior  to  joining  the  Reno 
newspapers  17  years  ago.  At  the  Gazette 
and  State  Journal  he  rose  from  reporter  to 
managing  editor  to  executive  editor  to 
publisher. 

Prize  winner 

In  1977  he  and  two  colleagues  won  the 
Pulitzer  Prize  for  editorial  writing  for  cri¬ 
ticism  of  a  brothel  keeper's  relationships 
with  Nevada  charities,  government  and 
business. 

Lerude  has  also  served  as  a  discussion 
leader  on  writing  and  editing  at  the  Amer¬ 
ican  Press  Institute  and  is  former  national 
Freedom  of  Information  chairman  for  the 
Associated  Press  Managing  Editors 
Association. 

“After  20  years  of  daily  deadlines.  I've 
decided  to  shift  the  career  to  teaching  and 
writing,”  Lerude  said. 

Lerude  said  his  sudden  decision  to  res¬ 
ign  was  not  due  to  anything  that  Gannett 
Co.  had  done  or  failed  to  do.  He  said 
Gannett  had  fulfilled  its  committment  to 
provide  the  resources  to  help  strengthen 
the  Reno  Newspapers  after  acquiring 
them  in  1976  from  Spiedel  Newspapers. 
Proof  of  this,  he  noted,  was  that  Reno 
Newspapers  were  judged  “Best  of  Gan¬ 
nett”  in  1980  public  service  journalism 
for  the  second  straight  year. 

He  praised  Al  Neuharth  as  a  "cham¬ 
pion  of  the  public's  right  to  know"  and 
said  it  was  a  "great  privilege  to  work  with 
such  a  newspaperman.” 


Robin  Orr, 
press  aide, 
is  reassigned 

Robin  Orr,  Nancy  Reagan's  press 
secretary  for  less  than  a  month,  has  be¬ 
come  the  first  casualty  of  the  coming 
Reagan  Administration. 

The  President-elect's  transition  office 
announced  December  13  that  Orr  will  be 
appointed  to  a  “high  level”  position  with 
the  International  Communication  Agen¬ 
cy  in  San  Francisco. 

Word  of  her  being  moved  came  only  a 
day  after  Mrs.  Reagan  was  reported  as 
saying  she  wished  the  Carters  would 
move  out  of  the  White  House  early  so  the 
Reagans  could  begin  refurbishing  the 
family  quarters. 

A  denial  came  quickly  from  a  member 
of  the  Reagan  transition  team,  who  said 
that  Mrs.  Reagan  had  only  remarked  that, 
at  the  end  of  the  Reagan  presidency,  she 
and  her  husband  might  vacate  the  White 
House  early  to  make  way  for  the  new 
occupants. 

At  the  time  of  her  appointment,  Orr  had 
described  herself  as  a  "Chatty  Cathy,” 
who  would  have  to  learn  not  to  be  so  open 
(E&P,  December  13). 

It  was  said  that  a  successor  to  Orr  will 
be  appointed  soon  although  no  indication 
was  given  as  to  who  the  new  secretary 
might  be. 

Meantime,  President-elect  Reagan  still 
had  not  chosen  his  own  press  secretary. 
One  person  in  the  party  that  had  come 
with  Reagan  from  California  to  Washing¬ 
ton  said  that  the  most  likely  candidate 
appears  to  be  James  Brady,  who  has  been 
filling  in  on  the  job  in  recent  weeks. 

Many  persons  from  the  press  attended 
a  dinner  given  for  the  Reagans  last  week 
in  Washington  by  Katharine  Graham, 
chairman  of  the  board  of  the  Washington 
Post  Co.  These  included  Allen  H. 
Neuharth,  president  and  chairman  of  the 
board  of  the  Gannett  Co.;  Alvah  Chap¬ 
man,  president  and  chief  executive  offic¬ 
er  of  the  Knight-Ridder  Newspapers; 
Richard  Munro,  president  of  Time,  Inc.; 
Peter  Derow,  chairman  of  the  board  of 
Newsweek  Magazine;  Stanton  R.  Cook, 
chairman  and  publisher  of  the  Clucafto 
Tribune;  James  R.  Shepley,  chairman  of 
the  board  of  the  Washington  Star;  col¬ 
umnist  George  Will;  columnist  Clayton 
Fritchey;  Joseph  Alsop,  journalist;  Ben¬ 
jamin  Bradlee,  executive  editor,  the 
Washington  Post;  Post  reporter  Sally 
Quinn;  and  Meg  Greenfield,  editorial 
page  editor  of  the  Post. 

Out  of  business 

St.  John  Tribune,  a  weekly  in  LaPlace, 
La.  for  the  past  15  months,  ceased  pub¬ 
lication  on  November  5. 
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A  nose  count  report 
to  E&P  readers  .  .  . 

(Would  you  believe,  4.3%  bigger!) 


One  sure  way  a  publication  has  of  finding  out  if  it’s 
doing  things  right  is  counting  noses. 


E&P  did  just  that.  And  our  figures  for  the  end  of 
March,  1980  showed  net  paid  circulation  of  26,430.  That 
represents  an  all-time  high  .  .  .  and  a  gain  of  1,104  more 
subscribers  than  a  year  ago  ...  a  gain  of  4.3  percent. 


We’re  sure  that  our  editorial  vitality  has 
something  to  do  with  the  gains.  We  know 
that  we’re  trying  to  keep  the  newspaper 
business  covered  to  the  best  of  our 
abilities.  Our  staff  has  been  to 
more  meetings,  we’ve  added  new 
features  and  statistical  reportage. 

And  we’ve  continued  to  maintain 
a  news-to-ads  ratio  that’s  better  than 
50  percent  on  the  news  side, 

(which  could  drive  most  newspapers 
screaming  to  the  poorhouse). 


And  to  those  1,104  new  subscribers,  welcome 
aboard.  We  hope  that  you  find  our  news 
coverage  as  interesting  and  as  vigorous  as 
the  newspaper  business  that  we  serve. 


Editor  &  Publisher 


The  only  independent  weekly  journal  of  newspapering 
575  Lexington  Ave.,  New  York,  N.Y.  •  (212)  752-7050 


I  Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ASTROLOGY 


WEEKLY/MONTHLY  column  of  unparalleled 
accuracy  by  Ostaro.  Editor  Astronews  maga¬ 
zine.  Approximately  300  words.  Samples, 
rates.  Box  A76.  New  York  NY  10163. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


CAREERS 


"JOB  MART" — Who,  what,  when,  where  and 
how  on  careers  sought  and  available.  Bulletin 
column.  Rates/details.  Courant,  PO  Bo*  631, 
Lynnfield  MA  01940. 

"MAKING  IT  WORK".  Job  Hunting/Career 
Advice  Column.  Callie-Pearl  Features,  2736 
North  nth  St.  Kansas  City  KS  66104. 


CARTOONS 


MODERN  CARTOONING— The  indispensable 
tool  for  the  working  cartoonists  and  gagwriter. 
$32  yearly.  $15  si*  months,  $4  per  single 
copy.  Joyce  A.  Covington,  Editor,  4B  Belle  Air 

Dr,  North  Kingston  Rl  02852. _ 

"ALL  THE  CARTOONS  YOU'LL  EVER  NEED  " 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmi*,  Bo*  108.  Village  Station. 
New  York  NY  10014. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal.  Bo* 
278,  Bruce  MS  38915. 


HUMOR 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennnet  International, 
17700  Western  69e.  Gardena  CA  90248. 

INTERNATIONAL 

EXCLUSIVES  from  Australia.  Asia,  Africa— 
Geoff  Richmond,  51/13  South  Esplanade. 
Glenelg.  Adelaide,  South  Australia  5045. 


MEDICAL 


MONEY 


MONEY 


"MORE  FOR  YOUR  MONEY  "—Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Sample'  Mike  LeFan,  1802  S.  13th. 
Temple  TX7t  1. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  Illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
CIneman  Syndicate,  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. 

_ MUSIC _ 

RECORD  REVIEWSiPerfect  for  youth  and  en¬ 
tertainment  pages.  Contact  Rick  Rockwell, 
1709WSchunior,  1003,  Edinburg  TX  78539. 
(512)  381-8623. 


POLITICAL  COLUMNS 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L  A.  Chotkowski,  MD,  FACP. 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


REAL  ESTATE 


TRAVEL 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

AM/FM  COMBO 

Class  B  FM  and  fulltime  AM  in  beautiful  music 
and  country  formats  available  for  cash  price  of 
2  Vi  times  gross  and  at  8  Vi  times  cash  flow. 
Please  Include  financial  qualifications  with  In¬ 
quiry.  Asking  price  $3,000.(XX).  Bo*  1557, 
Editor  &  Publisher. 


AM'FM  COMBO 

Class  A  FM  and  Class  IV  AM  In  Top  40  format. 
Located  In  New  England  area.  Asking  price 
$600,000.  Buyer  will  consider  29%  down.  Bo* 
1559,  Editor  &  Publisher. 


WOODY  JENKINS/Commentary.  Hard-hitting 
conservative  column.  450  words.  Some  recent 
topics:  "Ta*  lnde*ing:  An  Idea  WhoseTIme  Has 
Come",  "Forest  HIM  Parents  Still  Want  Their 
School  Back"  (effect  of  court-ordered  busing 
on  tiny  rural  community).  "GOP  Senate 
Takeover  to  Change  US  Judiciary  ",  "How  to 
Stop  Inflation:  Balance  the  Budget ",  and 
"Congress  Likely  to  Pass  Education  Ta*  Cre¬ 
dit".  Samples  and  rates  on  request.  Rep.  Louis 
(Woody)  Jenkins,  One  American  PI.  Suite 
1023,  Baton  Rouge  LA  70825.  Also  available 
camera-ready.  (504)  383-6226. 


HOUSE  CALLS — National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge.  "  6th  year. 
Dailies  In  Miami,  Rochester.  Philadelphia,  San 
Antonio,  Syracuse  etc.  Edith  Lank.  240 
Hemingway.  Rochester  NY  14620.(716)271- 
6230. 


RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  e*otlc  prop¬ 
erties  for  sale  from  around  the  world:  Islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  In  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Bo*  946. 
Sausalito  CA  94966. 


RELIGION 


INSIDE  INVESTOR  lets  readers  tap  the  best 
financial  minds  in  the  world.  Like  having  a  free 
financial  counselor.  Little  known  strategies  to 
make  or  save  money,  gives  even  the  smallest 
investor  an  "Inside  "  track.  Renowned  bankers, 
CPA's,  gemologists  tell  How  To  Buy  a  Home 
with  a  Diamond  Ring,  Buy  Gold  at  a  Discount, 
Design  a  Do-It-Yourself  Ta*  Shelter.  Free  sam¬ 
ples,  Stevens  Features.  PO  Bo*  487.  Chappa- 
qua  NY  10514. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


CLASS  C  FM 
I  Top  50  market.  E*cellent  facility.  Sunbelt. 

Real  estate  Included.  Positive  cash  flow  on  re- 
I  venue  of  over  1  million  dollars.  Contemporary 
I  format.  Needs  more  aggressive  management  to 
I  capitalize  on  audience.  Asking  price:  $5  mil¬ 
lion  cash.  Bo*  1556,  Editor  &  Publisher. 


CLASS  A  FM 

Located  in  southern  Ohio.  In  process  of  moving 
transmitter  site  to  give  stronger  signal  to  sur¬ 
rounding  areas  to  cover  irrore  listeners.  Had 
cash  flow  last  year  of  $22,000.  Asking  price 
$400, (XJO.  Bo*  1560,  Editor  &  Publisher. 


JOIN  NEW  community-minded  newspaper  in 
northern  Colorado  growth  area.  St.  Vrain  Valley 
Champion,  PO  Bo*  1122,  Boulder  CO. 


MIDWESTERN  CATV 

Small  Midwestern  CATV  with  110  subs  and 
2600  homes  passed.  E*cellent  growth  left. 
Good  opportunity  for  someone  wanting  to  get 
started  In  CATV.  Asking  $850,000  cash.  Bo* 
1558,  Editor  &  Publisher. 


PUBLISHER  OF  BOOKS  and  magazines  wants 
to  sell  prepress  facilities  to  e*perienced  per¬ 
son.  Start  with  more  than  $50,000  potential 
In-house  business  and  build  as  you  want. 
Terms.  PO  Bo*  4647,  Fresno  CA  93744. 


START  YOUR  OWN  WEEKLY-  E*tensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Bo* 
35-E.  Pt  Jefferson  NY  11777. 


NEWSPAPER  APPRAISERS 


"THE  SHEPHERD'S  VOICE  "  Daily  weekly  col¬ 
umn.  Researched  answers  to  readers'  ques¬ 
tions.  Interdenominational.  Informs,  inspires. 
For  info,  free  samples,  write  editor:  Brian  Tril- 
ler,  57  Reservoir  St,  (iohoes  NY  12047. 


,  "WANDERLUST"  I've  got  it.  Let  me  give  it  to 
I  your  readers!  Join  In  my  international  travels. 
Weekly,  sequential,  650  words  plus  pictures. 

'  Nationally  published  writer.  Personal,  charm- 
j  ing  style.  Very  affordable.  Column  begins 
March  1981.  Samples,  info  now.  Bo*  1503. 
j  Editor  &  Publisher. 

I _ WEEKLY _ 

I  VOICE  FROM  THE  WOODS:  In  fourth  year  of 
I  500-word  essays  with  "Small  Is  Beautiful" 

I  slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
I  52314. 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  tees.  Brochure.  Marion  R.  Krehbiel. 
Bo*  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Bo*  7133,  Shawnee  Mission  KS  66207. 

SHOULDN'T  YOU  KNOW  the  value  of  your 
nevrspaper  property?  40  years  newspaper  e*- 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Bo*  783,  McMinnville  TN 
(615)473-2104. 

NEWSPAPER  BROKERS 

ALAN  G.  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publlcatons.  Ridge 
Rd,  Hardwick  MA  01037.  (413)  477-6009. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
WasUngton  DC  20045 
(202)  NAtional  8-1133 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  vreekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Bo*  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 

11  Mam  St.,  Southboro  MA  01772 
(617)481-8562 


HEMPSTEAD  S  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  tor  tree  consultation.  2 1  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  Instant  buyers  " 
SALES,  SERVICE,  MANAGEMENT 
Rte  1.  Bo*  146,  Theodore  AL  36582 
(205)  973-1653 


WHEN  IT  COMES 
TO  THE  BUSINESS 
Of  selling  your  newspaper 
—  that's  our  business! 

Roy  Holding  &  Associates 
PO  Bo*  212.  Galva  IL  61435 
(309)  932-2270  or  932-2642 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers.  Sales. 

No  charge  for  consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


1  50  YEARS  OF  MEDIA  EXPERIENCE 

i  We  specialize  In  radio,  TV.  weekly,  daily  and 
:  community  newspapers.  Professional,  con¬ 
fidential. 

I  Business  Broker  Associates 

I  (615)  756-7635 


JAMES  J.  BROOELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  Inquiries  invited  (303)  242-5035. 


j  JIMMY  CROWE 

!  CONFIDENTIAL  NEGOTIATIONS 

i  Specializing  in  the  best  Southern  markets.  114 
!  Wickersham  Dr.  Savannah  GA  31411,  (912) 
i  352-8931,  day  or  night. 

i  KREHBIEL-BOLITHO,  INC. 

i  Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 

'  offices  350  miles  apart.) 

MARION  R.  KREHBIEL.  "Norton  office, " 
TO  Bo*  88,  Norton  KS  67654. 

'  Office  (913)  877-3407 

i  ROBERT  N.  BOLITHO.  "Kansas  City  Office,  " 

I  TO  Bo*  7133,  Shawnee  Mission  KS 
!  66207,  Office  (913)  381-8280 

i  _ 

MEL  HODELL,  Newspaper  Broker, 

I  TO  Bo*  2277.  Montclair.  CA  91763 
(714)  626-6440 

i  - 

NEWSPAPER  OWNERS-SEEKERS.  We  will 
!  glad  to  go  over  your  plans  with  you.  No  obli 
i  tons.  NEWSPAPER  SERVICE  CO.,  INC.. 

I  Drawer  12428,  Panama  City  FL  32401. 


AMERICA’S  LEADING  BROKERS 
j  Know  That  When  It  Comes  To 
Selling  Papers  — 

We  Know  Our  Business 
I  E&P  CLASSIFIEDS 

i  (212)  752-7050 


DEADLINE 

CHANGE 

Due  to  the  Christmas  and 
New  Year  Holidays  the 
classified  ad  deadlines  for 
the  December  27  and  Jan¬ 
uary  3  issues  are 

Friday 

December  19 
at  2  pm  EST 
and 
Friday 

December  26 
at  2  pm  EST 

E&P  CLASSIFIEDS 
(212)  752-7050 
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COLORADO  SHOPPERS — Two  shoppers  in 
adjacent  markets.  1980  gross  with  top 
$100,000  each.  In  these  virtually  unlimited 

frowth  markets.  One  established  9  years,  other 
years.  No  real  estate  involved.  Asking 
$175,000  If  purchased  together.  Will  sell 
separate.  Includes  production  and  office 
equipment  in  both  locations.  Write  Box  1498, 
Editor  &  Publisher. 

GROWING  six  day  a  week  daily.  Zone  6,  good 
plant.  6000  circulation.  $6.5  million  cash. 
Box  1568,  Editor  &  Publisher. 

ILLNESS  FORCES  SALE— Profitable  Califor- 
nia  shopper  at  bargain  price!  Call  Peter  at  (209) 
522-9668,  1:30—5:30. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,0(10.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 
$110,000. 

SOUTH  CAROLINA  county  seat  weekly.  1900 
paid  circulation.  $105,0(10. 

MAGAZINE,  of  Wisconsin,  published  for  3 
years.  $25,000  down  payment.  Owner  fi¬ 
nance. 

SPECIALTY  NEWSLETTER  and  publishing 
company.  New  Jersey.  Circulation  5000  per 
motnth.  Owner  will  consider  terms. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 
GEORtllA  WEEKLY — 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest, 
$65,000  and  $120,000. 

ALA6AMA  WEEKLY— Paid  circulation  2900. 
Priced  for  quick  sale,  $170,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $25,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE — Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 

WESTERN  MOUNTAIN  STATES  semi-weekly 
and  shopper  asking  $800,000,  plus  broker's 
commission  with  excellent  terms.  Send  finan¬ 
cial  qualifications  to  Box  1457,  Editor  &  Pub¬ 
lisher. 


COUNTRY  WEEKLY  in  northern  California. 
Good  growth,  strong  identity,  $75,000.  (916) 
335-2565  days  and  evenings.  Agent. 

TWO  PROGRESSIVE,  award-winning  county- 
seat  weeklies  in  Zone  3  to  community-minded 
publisher  willing  to  invest  in  long-term  growth 
potential.  Located  in  strong  agricultural  and 
college  markets:  within  25  miles  of  each  other; 
combined  circulation  over  5000.  Both  com¬ 
munities  have  stable  employment  bases;  major 
stores  planned  or  under  construction.  Modern 
composing  equipment,  building,  offset  press 
included.  Contact  Box  1569,  Editor  &  Pub¬ 
lisher. 

50  YEAR  OLD  Philadelphia  area  paid  circula¬ 
tion  weekly  with  positive  cash  flow.  Compug- 
raphic  and  job  equipment  included.  Asking 
price  $120,000  approximates  gross.  Terms 
available.  W.B.  Grimes  &  Co,  Inc,  National 
Press  Bldg,  Washington  DC  20045. 

WESTERN  NEBRASKA— County  seat  weekly, 
unopposed,  estimated  $92,000  gross  this 
year.  $95,000. 

OREGON— Bi-weekly  tabloid,  small  but  great 
potential,  $15,000. 

NEW  MEXICO— Well-established  city  weekly, 
$150,000. 

NORTHEAST  IOWA— County  official,  sub¬ 
urban  weekly,  projected  $53,000  gross,  will 
sell  for  $45,000  cash. 

WESTERN  IOWA— (lounty  official,  estimated 
$130,000  gross,  $150,000  with  good 
building. 

EASTERN  IOWA— County  official,  $49,000 
gross.  $65,000  with  good  building. 

JOHN  E.  VAN  DER  LINDEN 
Broker 
PO  Box  181 
Sibley  lA  51249 
(712)  754-3184 

ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  1574,  Editor  &  Pub¬ 
lisher. 

ZONE  4  weekly  group 
with  sales  of  $5  million. 

Contact  Box  1575,  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  WEEKLY  located  in 
growing  coastal  community.  Established  5 
years.  Grossing  $265,000.  Breaking  even. 
Asking  $195,000.  Big  discount  for  cash.  Box 
1524,  Editor  &  Publisher. 

TEXAS,  COUNTY  SEAT  WEEKLY.  Monopoly 
market  with  no  competition.  Sale  includes  4 
unit  press,  excellent  condition,  Compugraphic 
hpesetters  and  building  of  6000  square  feet, 
(jross  $300M  with  potential  for  much  more. 
Price  $800,000,  firm.  State  financial  and  ex¬ 
perience  first  letter.  Principals  only.  Box  1541, 

Editor  &  Publisher. _ 

SHOPPER— Owner  has  other  interests,  gross 
$500,000  plus  50%  annual  growth,  located  in 
Zone  9.  Send  brief  operations  and  financial 
qualifications.  Box  1501,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  —$3.10  per  line.  1  week  —$2.25  per  line. 

2  weeks— $2.95  per  line,  per  issue  2  weeks— $2.10  per  line,  per  issue. 

3  weeks— $2.75  per  line,  per  issue.  3  weeks— $1.95  per  line,  per  issue. 

4  weeks — $2.55  per  line,  per  issue.  4  weeks— $1.70  per  line,  per  issue. 

Add  $3  per  insertion  for  box  service  andAdd  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Availabie  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINE’.Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


Company. 


Classification. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  Indicate  exact  classification  In  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 
COMPUTER  SERVICES 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PRESSES 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


LONG  ISLAND  New  York  weekly  newspaper(s) 
with  2nd  class  permit  wanted  for  imm^iate  or 
future  purchase.  Strict  confidence.  Box  1565, 
Editor  &  Publisher. 


WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10,000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers.  Box  36048,  Editor  & 
Publisher. 


WANTED  TO  BUY:  Daily  newspaper,  circula¬ 
tion  10,000  to  100,000,  Call  Gerry  Smith, 
Bernhard  Realty  Sales  Company  (412)  487- 
7800. 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly,  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene,  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


CIRCULATION  SERVICES 


TELEPHONE  SALES  SPECIALIST 
Circulation  Marketing  Promotions.  Inc  ‘Z  cur¬ 
rently  producing  thousands  of  vc  rif  ied  sales  for 
our  client  newspapers  and  have  done  so  for 
years.  Our  goal  is  to  provide  quality  business  at 
a  rate  you  can  live  with.  For  details  and  refer¬ 
ences  please  contact:  Mr  Philip  C.  Pfeffer 
(609)  346-0180  or  Mr.  Thomas  Zgnoc  (216) 
650-1738. 


NEWSPAPER  SPECIALISTS 
Computer  upgrading,  onsite  system  design, 
programming  and  implementation.  Profession¬ 
al  Syndications,  Inc,  PO  Box  3600,  Trenton  NJ 
08629,  (609)  890-0061. _ 

ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


MESSENGER  SERVICES 


MESSENGER  SERVICE-We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. _ 

EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  sen/ice  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  sen/ice  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Or.,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus  eqip- 
ment  on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make 
(or  save)  some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 
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CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 


LIKE  NEW  Stepper  "Paperman",  5  stations,  6' 
conveyor  and  bagger.  Priced  cheap.  Contact 
Steve  Strawn  at  the  Columbia  Missourian,  PO 
Box  917,  Columbia  MO  65205.  (314)  442- 
3161. 


MULLER  EM-10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973, 
Editor  &  Publisher. 


1  MULLER  stuffing  machines  model  227. 
J  S  Graphic  Equipment  Co. 

(214)  387-3128. 


STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 


SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell,  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT  ROLLS— Standard  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp., 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 


PHOTOTYPESEHING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHIC  ACM-9000  60  fonts,  spare 
parts  kit,  AKI  tape  punch.  Will  sacrifice.  Dis- 
mar  Corp.  Call  toll  free  (800)  257-7761. 


PHOTOTYPESETTER  Comp  II,  14  fonts  with 
plugs,  spare  parts  kit.  Can  be  seen  running. 
(201)  5&-5680. 


POWERFUL  PHOTOTYPESETTING  (6  units), 
Englisfi — Foreign.  Immediate  first  rate  service. 
(201)  568-0641  any  time. 


TWO  8200  SINGER  photomixes.  Good  condi¬ 
tion.  Now  in  operation  and  can  be  seen  on  floor. 
$2500  each  includes  type  fonts.  C^ll  Jack  Rod¬ 
gers  (618)  262-5144. 


PRESSES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 


COHRELL  V15-A;  5  units,  JF  7  folder  22  Vx 
cutoff  36"  roll  width.  Less  than  one^r  use. 
New  in  1980.  Available  now  $185,0(X)  plus 
broker  fee.  Tom  Miles  Machinery  (216)  243- 
3653. _ 


1970  MODEL  NEWSKING  PRESS,  4  stacked 
units,  2  stacked  roll  stands,  2  on  the  floor. 
Currently  in  operation.  $65,000.  Contact  Alex 
Coulter,  (501)  735-1010. 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


GOSS 

Printing  Equiprnent  for  Sale 

You  Need  It? — We  have  it,  cleaned,  inspected 

and  prepared  for  delivery. 

22V4"  Cut-Off 

Prices  from 
each 

$45,000  14  Goss  units  up  to  60,0(X)  CPH 
tension  lock-up  cylinders. 

$30,000  6  Goss  color  humps,  3-10  side,  3- 
13  side 

$30,(XX)  2  Goss  color  decks,  1  R/H  and  1  L/H 

60,000  5  Goss  folders,  22V4"  cut-off  with 

balloon  formers. 

$12,000  6  Goss  double  stacked  angle  bar 
assemblies 

$  3,5(X)  4  Goss  portable  ink  fountains  (suit¬ 
able  any  cut-off) 

$20,(X)0  6  Goss  balloon  formers. 


23  9/16"  Cut-Off 

Prices  from 


each 

$45,000 

17  Goss  units  up  to  60,000  CPH 
tension  lock-up  cylinders. 

$30,000 

6  Goss  color  decks.  3  R/H  and  3  L/H 

$30,000 

2  Goss  color  humps,  1-10  side,  1- 
13  side. 

$50,000 

2  Goss  folders  2/1  single 

60,000 

2  Goss  folders  2/1  double 

15,000 

5  Goss  angle  bar  assembi  ies  2  and  3 
stacked 

20,000 

6  Goss  balloon  formers 

Goss  Spare  Parts 

Prices  from 

each 

$2,000 

10  sets  of  reversing  gearing  assem¬ 
blies  22Vx"  cut-on. 

$2,000 

24  sets  of  reversing  gearing  assem¬ 
blies  23  9/16"  cut-off 

$1,000 

8  formers  and  pedestals 

$  600 

20  GE  motors,  16  Westinghouse,  60 
various  kinds  press  drive  motors. 

Reelstands 


Prices  from 
each 

$  2,000  18  Cline  reelstands 
$  2,0(X)  24  Witton  James  reelstands 
$20,000  4  Goss  autopasters 
$  3,500  20  pairs  of  Goss  Y  columns 

We  have  thousands  of  parts  in  stock  for  me¬ 
chanical  or  electrical  purposes.  Please  tele¬ 
phone  USA  (804)  446-2414. 

Please  write  or  call:  Printing  Press  Senrices 
International,  Sellers  Street  Factory,  Preston, 
England.  Telephone:  011-44-0772-7970M. 
Our  engineering  department  will  configurate 
any  press  you  require. 

HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  Vx  and  Vi  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


IMMEDIATE  DELIVERY 

Goss  Community  SC  press.  8  units.  SC  folder, 
upper  former,  1971-75.  Sell  complete  or  as 
units.  ONE,  Atlanta  GA.  Phone  (404)  321- 
3992,  Telex  700563. 


6  unit  Goss  Community  with  Suburban  folder. 
1969. 

2  Goss  color  humps,  6  months  old. 

See  them  in  operation.  Write  Box  1416,  Editor 
&  Publisher. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


10  units  2  folder,  1971. 

6  units  1  folder,  1972 
6  units  1  folder.  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  845,  five  units  1975,  22  4-4  cutoff,  3 
Butlers,  folder.  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700. 

SCOTT  NEWSPAPER  PRESS,  9  units.  This 
press  uses  NAPP  equipment  and  all  of  the 
Allied  equipment  will  go  with  the  press. 
66,000  per  hour,  double  balloon  formers,  dou¬ 
ble  3:2  folder.  Complete  equipment  for  Spec¬ 
tra  color  and  the  cutoff  is  23  9/16".  1  extra 
drive  motor  and  1  extra  inching  motor. 
Freuden  Equipment  Co. 

PO  Box  11104 
Pittsburgh  PA  15237 
(412)  931-1744 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay,  etc.,  suitable  for  publications  or  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2:1 
double  delivery  folder  2244  cutoff.  )We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 


WEB  OFFESETS:  4  unit  Polygraph  (Webmatic) 
good  condition  22,000.  fob  Cleveland  dock; 
ATF  22  V2X  35  4  over  4;  gas  ovens  plus  imprin¬ 
ter.  DW3000  model  best  offer  over  $50,000. 
Cleveland  area.  Tom  Miles  Machinery  Company 
(216)  243-3653. 


WANTED  TO  BUY 


CUTLER  HAMMER  BOTTOM  WRAP 
Box  1294 
Editor  &  Publisher 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


ACADEMIC 


GRADUATE  ASSISTANTSHIPS,  PhD  program 
in  mass  media,  college  of  communication  arts 
and  sciences,  Michigan  State  University.  Ap¬ 
plications  invited  for  Fall  term  1981.  The  de¬ 
gree  program  prepares  students  for  University 
appointments  in  advertising,  journalism, 
marketing,  mass  communication,  public  rela¬ 
tions  and  telecommunication  and  industry  and 
government  positions  in  research  and  policy. 
For  information  write  PhD  program  in  the  Mass 
Media,  325  Union  Building,  Michigan  State 
University.  East  Lansing  Ml  48824.  MSU  is  an 
affirmative  action/equal  opportunity  institu¬ 
tion. 


THE  UNIVERSITY  OF  IOWA  School  of  Journal¬ 
ism  and  Mass  Communication  is  accepting  ap¬ 
plications  for  two  tenure-track  assistant  profes¬ 
sor  positions  for  the  Fall  of  1981.  Candidates 
will  teach  in  their  respective  areas  of  scholarly 
interest  at  the  graduate  and  undergraduate 
levels  and  in  one  or  more  of  the  following  under¬ 
graduate  professional  areas— broadcast  jour¬ 
nalism,  community  video,  photojournalism  and 
news-editorial.  Preference  will  be  given  to 
candidates  whose  research  area  is  telecom¬ 
munication  policy,  mass  communication  law  or 
popular  culture.  The  PhD  is  preferred;  the  MA 
with  exceptional  professional  or  academic  ex¬ 
perience  will  be  considered.  Salary  is  depen¬ 
dent  on  the  selected  individual's  qualifica¬ 
tions. 

Letter,  vita  and  references  should  be  sent  to 
Joseph  Ascroft,  Chair,  Faculty  Search  Commit¬ 
tee,  School  of  Journalism  and  Mass  Com¬ 
munication,  University  of  Iowa,  Iowa  City  lA 
52242.  Screening  of  applicants  will  begin 
January  15,  1 98 1  .The  University  of  Iowa  is  an 
equal  opportunity/affirmative  action  employer. 


UNIVERSITY  OF  WISCONSIN-OSHKOSH  has  i 
a  tenure  track  faculty  opening  in  an  accredited  | 
news-editorial  sequence  September  1981,  | 
This  is  a  pragmatic-oriented  journalism  prog¬ 
ram  with  two  sequences:  news-editorial,  and 
advertising-public  relations.  Significant  pro¬ 
fessional  experience  in  the  print  media  is  a 
must,  PhD  preferred,  with  bachalor's  degree 
minimal.  Rank  and  salary  open.  Send  applica¬ 
tion  letter  and  resume  by  March  1,  1981,  to 
David  J.  Lippert,  Chair,  Department  of  Journal¬ 
ism,  University  of  Wisconsin-Oshkosh, 
Oshkosh  Wl  54901.  Equal  opportunity/ 
affirmative  action  employer. 


EQUIPMENT  &  SUPPPLIES 


WANTED  TO  BUY 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges-and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
unit  separate.  Box  1983,  Editor  &  Publisher. 


HOPPER  LOADERS 
for  Sheridan  inserters. 

Contact  Box  1298,  Editor  &  Publisher 


IDAB  440  or  Hall  Monitor  counter  stacker  for 
daily  newspaper  operation.  Reply  to  Box  1546, 
Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 


MULLER  227  inserter  with  4  or  5  stations. 
Must  see  in  operation.  Reply  to  Box  1547, 
Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publiiher 


4  UNIT  WEB  OFFSET  press.  18/20  IPH.  Must 
have  register  devices.  Call  (201)  438-3744, 
ask  for  Sam. 


ACADEMIC 


TEACH  FULL  YEARLY  sequence  in  print  adver¬ 
tising  and/or  teach  in  other  print  journalism 
areas  like  beginning  reporting,  basic  editing, 
introduction  to  mass  communications.  Assis¬ 
tant  professor.  Salary  negotiable  depending 
upon  qualifications  and  professional  experi¬ 
ence.  PhD  preferred;  minimum  Master's  and 
extensive  quality  professional  experience.  Te¬ 
nure  track  position  if  qualified. 

Accredited  Department  of  Mass  Communica¬ 
tions.  300  majors;  10  faculty.  Broadcasting 
and  journalism  sequences.  (Jampus  15  mi¬ 
nutes  from  St.  Louis  and  an  affirmative  action 
employer.  Contact  John  Regnell,  Box  73, 
Southern  Illinois  University,  Edwardsville  IL 
62026.  (618)  692-2230. 


UNIVERSITY  OF 
QUEENSLAND 
Department  of  Government 
Lecturer  in  Journalism 

Should  have  wide  professional  ex¬ 
perience  in  one  or  more  fields  of 
journalism,  plus  appropriate 
academic  qualificatons.  A  higher 
degree  may  be  an  advantage.  A 
capacity  for  tertiary  teaching  and  re¬ 
search  would  be  needed.  Experi¬ 
ence  in  magazine  writing  and  news¬ 
paper  production  or  editing/news 
selection/layout  may  also  be  an 
advantage.  The  successful  applicant 
will  be  expected  to  take  up  duties  no 
later  than  july  1.  1981.  CJuote  refer¬ 
ence  number  48480.  15th  Februarv. 
1981. 

Salary;  SAl 7.739-$A23,303  per 
annum. 

Additional  information  and  ap¬ 
plication  forms  are  obtainable  from 
the  Staff  Officer,  University  of 
Queensland.  St.  Lucia.  Qld.  4087. 
Australia. 


HELP  WANTED 


ACADEMIC 


THREE  TENURE  TRACK  positiqns,  assistant 
professor  level,  to  be  open  August  1981,  to 
staff  courses  in  newswriting,  reporting,  editing, 
editorial  writing,  magazine  writing  and  editing, 
advertising  and  public  relations,  press  law  and 
international  communications.  Candidates 
should  have  strength  in  combination  of  those 
areas.  Media  experience.  MA  required;  PhD 
preferred.  CV,  references  to  Dr.  A.L.  Lorenz, 
Head,  Department  of  Journalism  and  Mass 
Communications,  Box  3J,  New  Mexico  State 
University,  Las  Cruces,  NM  88003.  Deadline: 
December  31,  1980.  NMSU  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


THREE  FACULTY  POSITIONS  with  primary 
assignments  in  (1)  advertising,  (2)  broadcast 
and  news,  (3)  news  editorial  for  Fall,  1981. 
PhD  required  for  tenure-track  appointment, 
probably  at  assistant  professor  level,  ($18,000 
to  $20,000  for  10  months).  Other  ranks,  salar¬ 
ies  possible  for  persons  with  unusual  qualifica¬ 
tions.  Significant  professional  (non-academic) 
experience  required  for  each  position.  Applica¬ 
tion  deadline,  January  15, 1981.  Contact  Prof. 
Frank  S.  Holowack,  Chairman,  Personnel  Com¬ 
mittee,  Department  of  Journalism,  San  Diego 
State  IJniversity,  San  Diego  CA  92182.  SDSU 
is  an  affirmative  action/equal  opportunity  em¬ 
ployer. 


CHAIRPERSON  WANTED 
TEACHING  POSITIONS  OPEN 
LOYOLA  UNIVERSITY,  NEW  ORLEANS 

Loyola  University  is  seeking  applications  for 
faculty  positions  for  the  Department  of  Com¬ 
munications  for  the  1981-82  academic  year. 
Candidates  may  also  be  considered  for  the  posi¬ 
tion  of  chairperson  (PhD  required)  in  the  under- 
raduate  program  of  450  majors, 
he  chairperson  should  have  a  background 
which  is  primarily  academic,  but  one  with  a 
thorough  knowledge  of  the  communications 
profession.  Salary  and  rank  negotiable. 

BROADCASTING — Teach  academic  and  pro¬ 
duction  couses  in  radio  and  television.  Broad 
background  in  production  required. 
JOURNALISM— Teach  basic  and  advanced 
courses  in  reporting,  and  advise  campus  news¬ 
paper.  Familiarity  with  VDT  typesetting  re¬ 
quired. 

PUBLIC  RELATIONS/ADVERTISING— Teach 
courses  in  theory  and  practice,  and  help  de¬ 
velop  curriculum  in  new  concentration. 

PhD  and  professional  experience  preferred  for 
all  positions,  which  are  at  the  assistant  or 
associate  level.  Salary  based  on  background. 
Loyola  is  a  Jesuit  institution  with  a  strong 
emphasis  on  the  arts  and  sciences  in  an  atmos¬ 
phere  of  respect  for  the  Judeao-Christian  tradi¬ 
tion.  Loyola  is  an  equal  opportunity/affirmative 
action  employer. 

Contact:  Search  Committee.  Dept,  of  Com¬ 
munications,  Loyola  University,  New  Orleans. 
LA  70118. 


We  need  you 
at  Franklin 


Franklin  College  of  Indiana  is  looking 
for  a  teacher  who  can  challenge  its 
best  advertising/pr  students.  Opening 
is  for  September  1,  1981.  AAA  re¬ 
quired;  professional  experience  and 
knowledge  of  photography  highly  de¬ 
sirable. 


You'll  be  an  equal  member  of  our  3- 
person  journalism  department,  with 
50  journalism  majors  in  a  liberal-arts 
college  of  650  students,  half  an  hour 
from  downtown  Indianapolis.  As  on 
endowed  department,  we're  highly 
competitive  in  pay.  If  you're  a  good 
teacher  with  ideas,  we'll  give  you  a 
place  to  use  them. 


Send  application  letter,  resume,  and 
three  references  we  can  call  to  Dr. 
Lawrence  Bryan,  Dean,  Franklin  Col¬ 
lege,  Franklin,  IN  46131 .  Application 
deadline,  February  10,  1981.  We're 
an  equal  opportunity,  affirmative  ac¬ 
tion  employer. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  to  full  professor  sought  to  teach 
reporting,  writing,  editing  and/or  related  pro¬ 
fessional  courses.  Good  professional  experi¬ 
ence  plus  PhD.  Salary  commensurate  with  ex¬ 
perience.  Contact  Department  of  Journalism, 
Baylor  University,  Waco  TX  76703.  An  equal 
opportunity/affirmative  action  employer. 


DEPARTMENT  OF  JOURNALISM,  California 
State  University.  Long  Beach,  seeks  lecturer  in 
public  relations  sequence,  effective  August 
18,  1981.  MA  degree  minimum;  PhD  prefer¬ 
red.  Must  have  at  least  5  years  professional 
experience  in  most  areas  of  public  relations 
work.  Qualified  candidate  with  teaching  experi¬ 
ence  will  be  given  preference.  Duties  include 
teaching  primarily  public  relations  courses  and 
heading  public  relations  sequence.  Salary 
range:  $17,964  to  $27,252.  Send  full  resume 
by  March  15,  1981  to  Ben  Cunningham, 
CSULB,  Long  Beach  CA  90840.  CSULB  is  an 
equal  opportunity/affirmative  action/Title  IX 
employer. 


DEAN  OF  JOURNALISM 
The  University  of  Western  Ontario 
Applications  and  nominations  are  invited  prior 
to  January  30,1981.  Date  of  appointment  will 
be  July  1,  1981. 

Please  direct  to: 

Professor  J.C.  Leith 
Vice-President  (Academic)  and  Provost 
Stevenson-Lawson  Building 
The  University  of  Western  Ontario 
London,  (Jntario  N6A  5B8 


GEORGE  MASON  UNIVERSITY  seeks  a  com¬ 
munication  theorist,  with  background  in  mass 
communication  and/or  rhetoric  and  public 
address.  Duties  may  include:  teaching  courses 
in  mass  communication  theory  and  journalism 
as  well  as  introductory  level  communications 
courses;  supervision  of  growing  internship 
program  in  the  Washington  metropolitan  area; 
participating  in  advising  student  activities. 
PhD,  teaching,  applied  or  industry  experience 
preferred;  salary  commensurate  with  experi¬ 
ence.  Send  applications,  postmarked  by  Febru¬ 
ary  1,  1981  to  Search  Chair,  Communications 
Division,  George  Mason  University,  4400  Uni¬ 
versity  Drive,  Fairfax  VA  22030.  AA/EOE. 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER— Opportunity  to 
become  part  of  the  management  team  of  large 
newspaper  group.  Four-year  accounting  degree 
required  along  with  experience  in  financial  re¬ 
porting.  analysis  and  budgeting.  Send  resume 
to  Controller,  Park  Newspapers  Inc,  Terrace 
Hill,  Ithaca  NY  14850. 


ASSISTANT  CONTROLLER— Do  you  have  a 
strong  accounting  background  with  experience 
in  financial  reporting  and  budgeting?  Are  you  a 
self-starter  who  is  looking  for  a  job  with  a  fu¬ 
ture?  If  you  are.  we  may  have  the  position  yoi 
are  looking  for  on  our  40,000  evening  news¬ 
paper  located  in  central  Connecticut.  Phase 
send  your  complete  resume  to: 

Lindsley  Wellman,  President 
The  Herald 
1  Herald  Sq 

_ New  Britain  CT  06050 _ 


CENTRAL  OH  10  regional  business  publications 
publisher  and  general  manager.  Salary  and  in¬ 
centive  to  qualified  person.  This  is  a  job  for  a 
person  with  proven  sales  ability.  Resumes  and 
references  required.  Send  to:  G.W.  McClure, 
Brown  Publishing  Co.  310  Patrick  Av,  Urbana 
OH  43078. 


ACCOUNTANT  for  metro  Zone  6  daily.  Experi¬ 
ence  handling  original  books  of  entry  through 
preparation  of  financial  statement  necessary. 
Excellent  benefits.  No  travel.  Resume  with  sal¬ 
ary  history  to  Box  1507,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR  needed  for  metro- 
Detroit  multi-zoned  weekly  group.  3—5  years 
experience  in  sales  and  some  management  ex¬ 
perience  necessary. 

Looking  for  director  willing  to  work  a  limited 
account  list  and  not  afraid  of  extra  hours,  tough 
competition  and  a  publisher  looking  for  hign- 
oals  oriented  leader.  Will  be  directly  responsi- 
le  for  retail  department  and  overlook  the  clas¬ 
sified  department.  Salary  commensurate  with 
experience.  Send  resume  to  Box  1481,  Editor 
&  Publisher. 


ADVERTISING  DIRECTOR  for  exciting  weekly 
newspaper  with  name  writers,  award-winning 
potential.  Located  in  year-round  resort- 
residential  highly  affluent  area  two  hours  from 
New  York  City.  If  you're  promotion-minded, 
creative,  can  sell  and  motivate  others  and  want 
to  grow  with  us,  then  write  Box  1497,  Editor  & 
Publisher. 


HELP  WANTED.  .  . 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ART/GRAPHICS 


HELP  WANTED 
CIRCULATION 


ANCHORAGE  DAILY  NEWS 

RETAIL  SALES 

Work  with  the  retail  team  of  the  nation’s  fastest 
growing  daily  newspaper.  You  may  be  the  right 
person  if  you  have  a  minimum  of  two  years 
advertising  sales  experience,  a  solid  work  back¬ 
ground  and  neat  appearance.  Salary  plus  in¬ 
centive,  pleasant  working  conditions  and  com¬ 
pany  benefits.  Please  send  resume  anu  cover 
letter  to  David  Kuta,  Pouch  6616,  Anchorage 
AK  99502. 


AVAILABLE 

A  large  major  metropolitan  daily  newspaper  lo¬ 
cated  in  the  Midwest  is  seeking  to  recruit: 

Retail  Advertising  Manager 
Classified  Advertising  Manager 
This  is  a  very  competitive  newspaper  market. 
Consequently,  we  are  looking  for  2  outstanding 
people  with  leadership  and  deep  experience  in 
competitive  markets.  Retail  and  classified 
advertising  departments  are  large  and  require 
aggressive  leadership.  A  reorganization  in  the 
retail  advertising  department  and  the  resigna¬ 
tion  of  our  classified  advertising  manager  have 
made  these  positions  available.  Salary  open. 
Bonus  arrangement,  company  car  and  fringe 
package  are  included.  Box  1527,  Editor&Pub- 
iisher. 


AGGRESSIVE  CLASSIFIED  MANAGER  for 
growing  mid-size  Texas  daily.  Must  have  strong 
background  in  sales  and  motivation.  Will  con¬ 
sider  someone  now  No.  2  person  in  department 
or  experienced  sales  person  on  larger  daily. 
Great  opportunity.  Send  complete  resume  and 
salary  requirements  to  Box  1 544,  Editor  &  Pub¬ 
lisher. 


Advertising 

Retail  Advertising  Manager 
A  north  Jersey  daily  newspaper  in  a  competitive 
growth  market  is  seeking  an  aggressive  retail 
advertising  manager.  Excellent  growth  oppor¬ 
tunity  for  shirt-sleeved  individual  who  can  train 
and  motivate  staff  and  develop  market  sales 
potential.  Liberal  benefits,  salary  plus  commis¬ 
sion,  to  high  $20s.  Send  resume  to:  Box  1 564, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER— Suburban  group  in 
metropolitan  Kansas  City  is  looking  for  experi¬ 
enced  individual  to  take  our  department  and 
run  with  it.  We're  aggressive,  marketing  and 
promotional  oriented,  and  we  want  someone 
with  leadership  who  can  put  it  all  together. 
Write  Box  1561,  Editor  &  Publisher. 


BUSINESS-ADVERTISING  MANAGER 
The  Catholic  Telegraph,  official  newspaper  of 
the  Cincinnati  archdiocese,  has  an  opening  for 
a  people-oriented  manager  to  oversee  and 
direct  billing  and  the  preparation  of  financial 
statements,  circulation  fulfillment  and  func¬ 
tion  as  advertising  sales  manager.  This  is  a 
varied  position  that  demands  a  person  with 
great  flexiblity,  an  analytical  mind  and  the  abil¬ 
ity  to  solve  problems. 

Background  should  include  a  degree  in  busi¬ 
ness.  experience  with  a  total  accounting  prog¬ 
ram,  some  work  in  sales  and  managerial  experi¬ 
ence.  Excellent  salary  and  fringe  benefit 
package. 

Submit  salary  requirements  and  resume  tO: 
Personnel  Office,  Archdiocese  of  Cincinnati, 
100  E  Eighth  St.  Cincinnati  OH  45202. 

An  Equal  Opportunity  Employer 


CLASSIFIED  MANAGER  sought  for  fast¬ 
growing.  metro-Detroit,  suburban  weekly 
group.  Seeking  self-starter  with  multitude  of 

eromotion  ideas,  capable  of  stimulating  staff. 

epartment  needs  complete  renovation  in 
dealing  with  multi-zoned  editions.  Some  ex¬ 
perience  beneficial  but  organization,  discipline 
and  motivating  staff  just  as  important.  Salary 
commensurate  with  exper'ence.  Send  resume 
to  Box  1482,  Editor  &  Publisher. 


WE  ARE  LOOKING  for  a  dynamic  take-charge 
person  who  can  give  positive  direction  to  an 
already  improved  phoneroom  operation  and  an 
outside  salesforce  of  6.  This  person  will  want 
upward  mobility  and  be  able  to  assume  more 
responsibility  in  the  advertising  department. 
Growth  is  simply  limited  to  this  persons  abili*y. 
This  is  a  progressive  company:  a  leader  in  the 
latest  technology.  Excellent  salary  package. 
The  facilities  are  second  to  none.  Come  grow 
with  us  in  the  mid-South.  Send  reply  to  Box 
1485,  Editor  &  Publisher. 


TOP  SALES  DIRECTOR  wanted  to  build 
statewide  sales  operation  from  scratch  for  new 
Zone  6  publication.  Part-ownership  available 
for  the  right  person;  record  of  success.  Box 
1570,  Editor  &  Publisher. 


CLASSIFIED  MANAGER  with  exceptional  lead¬ 
ership  and  sales  ability.  This  50,000  6-day 
daily  newspaper  needs  the  best!  We  are  re¬ 
building  the  entire  department  and  need  an 
experienced  and  highly  motivated  manager  to 
take  over  the  operation.  VOTs  and  the  finest 
equipment  in  operation.  We  now  need  the  right 
person  to  organize  and  manage  a  department 
that  is  ready  to  grow.  New  York/New  Jersey 
market  is  competitive,  and  that's  why  we  need 
the  best,  and  we  are  willing  to  compensate 
accordingly.  Highest  salary,  incentive  and  be¬ 
nefits  for  an  outstanding  person.  Please  send 
information  and  resume  to  Box  1399,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER — New  Jersey  weekly 
group  has  need  for  experienced  manager  who 
can  motivate  and  sell.  Opportunity  to  expand 
present  department.  Send  resume  and  salary 
requirements  to  Box  1516,  Editors  Publisher. 


EXPERIENCED  CUSSIFIED  SUPERVISOR 
Could  also  be  a  good  opportunity  for  lead  sales¬ 
person  ready  to  move  into  significant  supervis¬ 
ory  role  with  successful,  growing  newspaper 
roup  in  northwest  Chicago  suburban  area, 
end  resume  and  salary  history  to  Box  1571, 
Editor  &  Publisher, 


NEWSPAPER  AD  SALESPERSON,  salary- 
commission  with  Florida  newspaper.  Send  full 
resume,  income  requirements  to  Box  1530, 
Editor  &  Publisher. 


NEWSPAPER 
ADVERTISING  BUREAU 


Seeks  Telephone  Sales  Training  Manager  in 
NYC.  Position  requires  a  person  with  strong 
communication  skills  to  travel  to  Member 
Newspapers  in  the  US  and  Canada,  training 
telephone  sales  personnel.  Excellent  opportun¬ 
ity  for  a  person  experienced  in: 

Managing  a  Classified  Telephone  Sales  Dept. 

Training  Telephone  Sales  Staffs 
Developing  and  implementing 
sales  training  programs 
Send  resume  and  salary  requirements  in  confi¬ 
dence  to  Marie  Holland,  VP  Telephone  ^les. 
Newspaper  Advertising  Bureau.  485  Lexington 
Av,  New  York  NY  10017. 


RETAIL  AD  MANAGER  needed  immediately. 
Must  be  able  to  lead,  train  and  motivate  staff  on 
growing  southern  California  daily  in  one  of 
states  fastest  growing  markets.  Strong  lead¬ 
ership  an  essential .  Good  salary/bonus  arrange¬ 
ment.  Please  send  detailed  resume  and  all 
pertinent  information  to  The  Times-Advocate, 
207  E  Pennsylvania  Av,  Escondido  CA  92025, 


RETAIL  AVERTISING  SALES  MANAGER— Ma¬ 
jor  metropolitan  competitive  newspaper  seeks 
individual  with  strong  people  skills  and  com- 
pet'tive  desire.  College  degree  and  some  man¬ 
agement  experience  necessary.  Excellent 
opportunity  for  upward  mobility  with  good  in¬ 
come  and  benefits.  Send  resume  to  Box  1551, 
Editor  &  Publisher. 


WE  ARE  SEEKING  a  retail  advertising  manager 
with  experience  in  promotion,  training,  budget¬ 
ing  and  instilling  enthusiasm  to  a  department 
of  10  outside  sales  people.  We  are  a  42,000 
AM.  PM  7  day  paid  newspaper  in  Zone  3.  Good 
base,  incentives,  beautiful  environment  and 
good  future  with  our  group.  Apply  with  resume 
including  a  letter  of  experience,  compensation 
expected  and  date  of  availabili^  to  Box  1522, 
Editor  &  Publisher. 


EDITORIAL 


REPORTER 


Ri-<|iiireil  l>y  natiiinal  liiisiiii'ss  dai¬ 
ly  to  rover  Houston  area  metals/ 
metal  working-liased  industries, 
ineliuling  iinpaet  of  the  exeiting 
growth  of  petroleum  and  other 
energy  related  rirlds.  Kxrrlleiit 
opimrtiinity.  Minimum  .3  years  re- 
(mrtiug  experienee  reipiired. 

.Send  resume  anil  salary  require¬ 
ments  to  Box  1)1’.  Suite  816.  .30 
Roekefeller  I’laza.  \ew  3ork. 
IIM)2I). 


A»  eqiiat  oppniiiniify  emitlof/et'. 


ART  DIRECTOR/ 
PRE-PRODUCTION  MANAGER 
Career  opportunity  with  young,  aggressive  pub¬ 
lishing  company.  Full  responsibility  for  on  pre¬ 
mises  art  department  and  staff.  Heavy  consis¬ 
tent  weekly  publishing  deadline  demands  orga¬ 
nizational  and  managerial  abilities.  Experience 
and  skills  must  include  graphic  layout  and 
paste-up,  photography  and  camera,  electronic 
typesetting  and  camera  ready  production  for 
display  and  classified  formats.  Background  in 
newspapers  and  offset  production  processes 
highly  desirable.  We  offer  excellent  compensa¬ 
tion  and  benefits  package.  Please  send  resume 
and  salary  history  to: 

GENERAL  MANAGER 
Santa  Clara  Publishing  Co. 

591  W.  Hamilton  Avenue 
Campbell  CA  95008 


CIRCULATION 


CIRCULATION  MANAGER  sought  for  metro- 
Detroit  multi-zoned  weekly  group.  2 — 4  years 
experience  sought.  Must  be  able  to  promote 
paid  subscriptions  and  solidify  present  stand¬ 
ing.  Not  looking  for  a  desk  jockey.  Need  mana¬ 
ger  capable  of  working  with  troops  in  paper 
work  and  dirty  work.  Hexible  hours  required. 
Salary  commensurate  with  experience.  Send 
resume  to  Box  1483,  Editor  &  Publisher. 


CIRCULATION  MANAGER  required  by  group- 
owned  Eastern  Zone  5. 30,000  circulation  dai¬ 
ly  with  TMC.  We  need  someone  who  is  aggres¬ 
sive,  promotion  oriented  and  not  afraid  to  de¬ 
mand  balances  be  paid  when  due.  Opportunity 
to  prove  ones  self  and  advance  career  as  far  as 
ability  and  desire  allow.  Respond  in  confidence 
with  resume  and  salary  requirements  to  Box 
1512,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR — Immediate  open¬ 
ing  for  hands-on  manager  to  direct  circulation 
effort  of  3  weekly  newspapers  in  southern  Mary¬ 
land.  Should  be  Jept  in  carrier  management, 
sales,  conversions  to  home  delivery,  auditing 
proceedure  and  promotions.  Salary  to  $20,000 
annual.  Plenty  of  room  to  grow  and  good  com¬ 
pany  benefits  package.  Send  resume  to:  Nancy 
Bowling.  The  Maryland  Independent.  3  Post 
Office  Rd.  Waldorf  MD  20601. 


CIRCULATION  MANAGEMENT 
OPPORTUNITIES 

The  Long  Beach  Independent  Press-Telegram, 
a  member  of  Knight-Ridder  Newspapers,  has 
several  circulation  management  opportunities. 
Our  immediate  needs  are  in  the  area  of  home 
delivery  managers,  with  demonstrated  records 
of  success  and  solid  management  skills.  Sal¬ 
ary:  High  20's. 

Another  need  exists  for  a  consumer  marketing 
manager.  Responsibilities  include  the  market¬ 
ing  and  promotion  of  our  product.  Experience 
with  media  buying  and  advertising  background 
helpful.  Salary:  High  20's.  low  30's. 

We  are  a  seven-day  morning  and  afternoon  daily 
located  in  southern  California,  offering  growth 
and  opportunity  position.  If  interested,  please 
send  a  confidential  resume  to: 

John  McGovern 
Personnel  Manager 
Independent  Press-Telegram 
604  Pine  Av 
Long  Beach  CA  90844 


EDITORIAL 

MANAGING 

EDITOR 

Twice  weekly  suburban  news¬ 
paper  group  seeking  manag¬ 
ing  editor  to  direct  staff  of  74, 5 
offices.  Must  have  community 
newspaper  experience,  de¬ 
monstrated  management 
skills.  BS  degree  preferred  but 
experience  will  be  determining 
factor.  Attractive  salary  and  ex¬ 
cellent  fringe  benefits  prog¬ 
ram.  Forward  salary  require¬ 
ments  and  resume  to  John 
Reddy,  General  Manager, 
Observer  &  Eccentric  News¬ 
papers,  36251  School  Craft, 
Livonia  Ml  48150. 

MIDWEST  NEWSPAPER  needs  circulation  su¬ 
pervisor  to  join  our  aggressive  sales  staff.  Indi¬ 
vidual  must  be  strong  in  field  operation  and 
have  a  minimum  of  2-years  district  experience. 
Must  be  a  strong  people  person  that  can  com¬ 
municate  with  adults  as  well  as  junior  carriers. 
Excellent  opportunity  for  advancement.  Salary 
is  commensurate  to  qualifications.  Send  re¬ 
sume  to  the  Circulation  Manager.  Evansville 
Printing  Corp,  PO  Box  268,  Evansville  IN 
47702. 


SALES  DEVELOPMENT 
MANAGER 


Leading  Midwest  suburban  daily  newspaper, 
circulation  60,000  in  Zone  5.  is  looking  for  a 
circulation  sales  development  manager.  This 
individual  must  have  previous  newspaper  ex¬ 
perience  and  an  ability  to  motivate  people.  Ex¬ 
cellent  opportunity  for  a  dynamic  and  aggres¬ 
sive  person.  Salary  commensurate  with  experi¬ 
ence.  Send  confidential  resume  with  salary  re¬ 
quirements  to  Box  1513,  Editor  &  Publisher. 


TRAINING  MANAGER— Metro  in  Zone  6  seek¬ 
ing  training  manager  experienced  in  designing 
and  implementing  full  training  programs  for 
supervisors,  district  managers,  carriers  and 
office  clerks.  Salary  commensurate  with  back¬ 
ground,  experience,  and  proven  track  record. 
Send  resume  and  salay  history  in  complete 
confidence  to  Box  1495,  Editor  &  Publisher. 


ZONE  4 

Circulation  Manager  needed  for  The  Post  lo¬ 
cated  in  West  Palm  Beach,  Florida,  a  progres¬ 
sive  80,000-plus  AM  daily.  The  individual  we 
are  seeking  must  be  aggressive  and  possess 
strong  leadersip  skills.  Candidates  for  this  posi¬ 
tion  ^ould  be  promotion  orientated  and  have  a 
proven  track  reconj  in  circulation  gains .  Qual¬ 
ified  applications  must  have  middle  manage¬ 
ment  circulation  experience  preferably  com¬ 
plimented  with  a  degree  in  business  or  market¬ 
ing.  Send  resume  and  cover  letter  outlining 
accomplishments  and  salary  requirements  to: 
L.O.  Coffin,  Personnel  Director 
Palm  Beach  Newspapers,  Inc. 

2751  S.  Dixie  Highway 
West  Palm  Beach  FL  33405 
An  Equal  Opportunity  Employer  M/F 


CIRCULATION  DIRECTOR 
Individual  we  seek  will  have  experience  in  com¬ 
petitive  metropolitan  market  and  as  a  circula¬ 
tion  manager  or  director  of  smaller  property. 
Personnel  development  motivation  and  rela- 
tionsa  must.  We  offer  one  of  the  fastest  growing 
competitive  metropolitan  areas  in  the  South. 
Excellent  schools,  recreation  and  a  low  cost  of 
living.  Send  resume  and  salary  requirements  to 
Box  1545,  Editor  &  Publisher. 


CIRCULATION  MANAGER— For  small  daily 
with  TMC  products  and  weekly  publication, 
chart  area  2.  Good  chance  for  2nd  man  to  move 
up.  Salary  commensurate  with  experience, 
plus  incentive.  Reply  to  Box  1553,  Editor  & 
hiblisher. 


EDITORIAL 


CREATIVE  WRITER 
SALES  PRESENTATIONS 

Th«  Chicago  Sun-Tim«s  is 
looking  for  on  •xporioncod 
crootive  writor  for  its  Ad- 
vortising  Solos  Prosontotion 
Doportmont. 

If  you  possess  strong  writing 
skills,  or*  oxporioncod  in 
broadcast  and  print  media, 
and  enjoy  challenge,  please 
coH; 

Jim  Enright — (312)  321-2468 
or  send  letter  or  resume,  in 
confidence  to  above  person 
at: 

CHICAGO  SUN-TIMES 
401  North  Wabash  Avenue 
Room  100 
Chicago  IL  6061 1 
Salary  commensurate  with 
ability;  excellent  benefits. 
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HELP  WANTED 


EDITORIAL 


A  SMALL  WEEKLY  NEWSPAPER  in  the  heart  of 
oil  shale  country  needs  an  experienced  photo¬ 
grapher-reporter  as  soon  as  possible.  Persons 
duties  would  include  responsibility  for  most  of 
the  photographs,  all  the  local  sports  reporting, 
some  features  and  news  assignments.  The  pap¬ 
er,  The  Rifle  Telegram,  is  located  in  one  of  the 
towns  most  likely  to  catch  the  brunt  of  an  oil 
shale  boom.  Rifle  Colorado,  on  the  western 
slope  of  the  Colorado  Rocky's  with  all  the  ap- 

?lied  possibilities  and  benefits.  Please  write  to 
he  Rifle  Telegram,  PO  Box  1330,  Rifle  CO 
81650  or  call  (303)  625-1925. 


ASSOCIATE  EDITOR  for  Long  Island  magazine. 
Knowledge  of  antiques  necessary.  $200  per 
week  plus  medical  benefits.  Resume  and  writ¬ 
ing  samples  to  Antiques  and  Collectables,  230 
Arlington  Circle,  East  Hills  NY  11548. 


ASSISTANT  CITY  EDITOR 
Fast  growing  PM  daily  in  Seattle  metro  market 
wants  assistant  city  editor  who  will  be  the 
fourth  member  of  our  city  desk  management 
team.  Management  and  editing  experience  are 
essential.  We  stress  first-rate  writing  and  re¬ 
porting,  exceptional  news  judgement,  atten¬ 
tion  to  detail  and  ability  to  deal  sensitivity  with 
our  staff  and  the  public.  We  offer  excellent 
benefits,  attractive  surroundings  in  a  newly  ex¬ 
panded  office  and  a  major  role  in  the  outcome 
of  the  newspaper.  Send  letter,  resume  and  work 
samples  to  Joann  Byrd,  Everett  Herald,  Box 
930,  Everett  WA  98206.  No  phone  calls 
please. 


BUSINESS  PAPER  EDITOR 
Leading  national  trade  publication  is  expand¬ 
ing.  Needs  managing  editor,  do  design,  writing, 
editing,  layout  and  maintain  type  deadlines. 
Experience  a  must.  Excellent  working  condi¬ 
tions.  Family  community  in  Sun  Belt. 

Send  resume,  writing  samples,  current  salary 
with  brief  cover  letter  to  Box  1521,  Editor  & 
Publisher. 


CARTOONIST 

Eastern  Massachusetts  57,000  daily  and  Sun¬ 
day  seeks  editorial  page  political  cartoonist. 
Please  submit  samples  and  salary  require¬ 
ments  to  Box  1279,  Editor  &  Publisher. 

CITY  EDITOR,  Zone  1  aggressive  small  city  AM. 
At  least  4  years  reporter  experience  and  2  years 
supervisory  and  desk.  Box  1576,  Editor  &  Pub¬ 
lisher. 


DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 


HELP  WANTED 


EDITORIAL 


WE'RE  LOOKING  FOR  copy  editors  who  love 
the  language  and  like  a  challenge.  Talent  is 
more  important  than  experience  to  this  Zone  3, 
AM  daily.  We're  about  to  install  the  latest  and 
best  in  editing  systems  and  we  need  copy  edi- 
tors  to  match.  Box  1515,  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  slot,  5-day  morning 
tabloid.  Publisher,  Northern  Wyoming  Daily 
News,  Box  508,  Worland  WY  82401. 


EDITOR— SMALL  OHIO  DAILY  staff  of  4.  Indi¬ 
vidual  with  ability  to  manage  small  newsroom, 
motivate  staff,  must  be  strong  in  local  coverage 
and  community  involvement.  Send  complete 
resume  to:  Qan  Hirt,  c/o  The  Gazette  Pub¬ 
lishing  Co..  107  N  Sandusky  St,  Bellevue  OH 


EXECUTIVE  EDITOR— We  need  someone  with 
heavy  feature  editor  experience  who  knows  tab¬ 
loid  layout  and  design.  This  is  a  creative  job 
supervising  18  regional  managing  editors  for  a 
Florida  group  of  travel/tourist-oriented  week¬ 
lies.  This  is  a  home  office  position  in  Branden- 
ton.  Some  travel  will  be  necessary.  Reply  in 
confidence  to  F.T.N.  Publications,  PO  Box 
9320,  Brandenton  FL  33506. 

An  Equal  Opportunity  Employer. 


GRAPHICS  EDITOR 


Nevada's  largest  newspaper.  The  Las  Vegas  Re¬ 
view-Journal,  has  created  a  new  position  to  in¬ 
tegrate  photos,  artwork,  and  other  graphic 
techniques  in  modern  page  design.  If  you've 
got  photography,  art  training  and  journalism 
experience,  we'd  like  to  hear  from  you.  Call 
Editor,  George  Collier,  (702)  383-0211. 


GENERAL  ASSIGNMENT  reporter,  1 1 ,000  cir¬ 
culation  PM  daily,  also  benefits  including  profit 
sharing.  McCook  Daily  Gazette,  McCook  NB 
(308)  345-4500. 


SPORTS  DESK  PERSON 
The  St.  Joseph  (MO)  Gazette  (50,000  AM) 
seeks  experienced  individual  with  superior  lay¬ 
out,  editing  and  rewrite  skills.  Person  we  select 
will  be  responsible  for  managing  sports  desk 
operation.  Send  resume,  clips,  references  and 
salary  requirements  to  Bob  Pastin,  Executive 
Sports  Editor,  St  Joseph  Gazette,  9th  and 
Edmond,  St  Joseph  MO  64502.  No  phone 
calls. 


THE  HARTFORD  COURANT  seeks  experienced 
copy  editors  for  positions  on  an  B-person  desk 
editing  community  news  generated  by  35-40 
reporters.  The  job  includes  headline  writing, 
some  layout.  Submit  resume  to  State  Editor, 
The  Hartford  Courant,  285  Broad  St.  Hartford 
CT  06115.  An  EOE. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Mid-size  Zone  2  daily  on  the  move  has  immedi¬ 
ate  opening  for  capable  rim  person.  We'd  like 
someone  who  sees  the  role  fulfilling  and  lead¬ 
ing  to  advancement  on  one  of  several  editor 
desks.  Box  1525,  Editor  &  Publisher. 


CITY  EDITOR 

Opportunity  for  an  energetic  news  executive  to 
work  with  a  highly  talented  12-person  news 
staff  producing  a  readable,  responsible  city 
news  section  of  one  of  the  livel  iest  papers  in  the 
Northwest.  Must  have  good  editing  and  organi¬ 
zational  skills,  experience  with  layout,  a  con¬ 
cept  of  what  makes  news  in  the  80s.  and  a 
record  of  successful  staff  leadership.  Our  first 
choice  would  be  the  current  editor  or  managing 
editor  of  a  smaller  daily  or  department.  Write 
Personnel  Manager,  Billings  (aazette,  PO  Box 
2507,  Billings  MT  59103.  An  equal  opportun¬ 
ity  employer. 


45,000  CIRCULATION  afternoon  daily  antici¬ 
pates  hiring  several  experienced  reporters 
shortly  after  January  1.  Openings  include 
general  assignment,  municipal  and  business 
beats.  No  calls.  Send  resume,  salary  require¬ 
ments  and  5  clips  from  November  to  Dave  Mel¬ 
chior,  The  New-Democrat,  PO  Box  427,  Belle¬ 
ville  IL  62222. 


EDITOR 

WEEKLY  PAPER  ROCKY  MOUNTAIN  AREA 
Must  be  experienced  and  have  a  strong  desire 
to  put  out  a  quality  product.  Must  be  able  to 
direct  and  work  well  with  reporters.  Excellent 
salary  and  benefits.  Send  full  resume  to  Paul 
Riplinger,  Box  951,  Ogden  UT  84402. 


EDITOR/WRITER/JOURNALIST 
Fluent  in  Spanish  and  English 

Well-established  publishing  company  expand¬ 
ing  its  worldwide  operation  seeks  mature  highly 
experienced  professional  with  strong  back¬ 
ground  in  editing,  writing  and  journalism.  Must 
be  responsible  self-starter  and  manager,  well- 
organized  with  excellent  attention  to  detail.  Ex¬ 
perience  in  entertainment  or  music  industry 
would  be  helpful.  Prestigious  position  and 
career  opportunity  with  leading  trade  maga¬ 
zine.  Absolute  fluency  in  both  Spanish  and  En¬ 
glish  (writing  and  speaking)  is  necessary.  Send 
resume  and  salary  requirements  in  confidence 
to  Box  1538,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


EDITOR  TO  GATHER,  write  and  edit  local  news 
and  features  for  quality  weekly  in  university 
town.  Recent  J— School  graduate  that's  self 
motivating  with  get  up  and  go  initiative  consi¬ 
dered.  Tell  me  everything  about  yourself.  Job 
now  open.  Box  1533,  Editor  &  Publisher. 


MANAGING  EDITOR 


Washington-based  business  newspap¬ 
er  is  seeking  a  managing  editor  to 
direct  the  expanding  news  staff  of  this 
fast-growing  weekly  (audited  paid  cir¬ 
culation:  750, 000)  in  coverage  of 
federal  activities  that  affect  business 
and  the  professions.  The  editorial  staff 
is  supported  by  organizational  re¬ 
sources  that  include  more  than  100 
specialists  on  all  phases  of  federal  acli- 
vities. 

Washington  know-how  helpful,  but 
professional  skills  and  ability  to  train 
and  motivate  staff  in  pursuit  of  top- 
quality  journalistic  performance  are 
most  imjxyrtanl. 


Excellent  program  of  fringe  benefits 
and  merit  pay  increases.  Send  resume 
to: 

R.  T.  Gray,  Eciitor 
WASHINGTON  REPORT 

1615  H  Street,  N.W. 
Washington,  D.C.  20062 

Equal  Opiwrtnity  Employer  M/E 


HELP  WANTED 


EDITORIAL 


MONTANA'S  CAPITAL  CITY  NEWSPAPER 
needs  an  experienced,  versatile  reporter  who 
can  handle  breaking  news,  politics,  interviews, 
people  features  and  in-depth  research  pieces. 
We're  not  looking  for  a  parrot,  but  for  someone 
who  can  write  with  the  perspective  which  com¬ 
es  from  a  thorough  knowledge  of  current  events 
and  a  sense  of  history.  We're  a  stable,  protes- 
sional  newspaper  that's  just  had  its  first  repor¬ 
ter  resignation  in  4  years.  The  city  is  historic; 
the  setting  is  mountainous;  the  recreation  is 
unlimited.  Resumes  to  David  Fuselier,  The  In¬ 
dependent  Record,  PO  Box  4249,  Helena  MT 
59601. 


NEWS  REPORTER-PHOTOGRAPHER  to  hand¬ 
le  general  assignment  and  cover  sports  on  one 
of  Kansas'  larger  weekly  newspapers.  Salary 
open.  Send  resume  to:  Larry  Byers,  The  Hering- 
ton  Times,  PO  Box  310,  Herington  KS  67449. 


REPORTER  for  major  weekly  newspaper  sec¬ 
tion  devoted  to  participant  and  recreational 
sports.  We're  looking  for  a  writer  with  flair, 
sophistication  and  curiosity.  General  interest  in 
fitness,  sports,  outdoor  activities  essential. 
Sports  reporting  experience  not  required.  Send 
clips,  resume  to  Leonard  Pardue,  Managing 
Editor,  The  Louisville  Times,  525  W  Broadway, 
Louisville  KY  40202. 


REPORTER— Great  opportunity  for  entry-level 
person  committed  to  journalism.  Semi-weekly 
newspaper  with  electronic  newsroom  in  the  ex¬ 
citing  border  city  of  Nogales  in  the  southern 
Arizona  mountains.  Available  immediately. 
Call  Phil  Fretz,  Editor,  (602)  287-4646.  An 
equal  opportunity  employer. 


REPORTER  TO  HANDLE  local  and  lifestyle  fea¬ 
tures  for  university  town  quality  weekly.  Will 
consider  able  recent  J — school  graduate.  Must 
be  self  motivating.  Send  complete  details.  Box 
1532,  Editor  &  Publisher. 

STATE  GOVERNMENT  REPORTER 
The  Seattle  Times  is  looking  for  an  experienced 
state  government/state  capital  representative 
for  our  expanding  state  capitol  bureau  in  Olym¬ 
pia.  The  representative  will  work  with  a  team 
covering  state  agencies  and  departments,  the 
legislature  and  the  Supreme  Court.  We  are 
looking  for  someone  who  is  competitive  and 
who  can  be  a  leader  among  peers.  Salary  based 
on  experience  with  generous  fringe  benefits. 
Females  and  minorities  encouraged  to  apply. 
Send  resume  and  clips  to  Renee  Follett,  Seattle 
Times,  PO  Box  70,  Seattle  WA  98 1 1 1 .  Please 
no  Phone  calls.  EOF  M/F/H. _ 

THE  AGENCY  FOR  Instructional  Television, 
'vhich  is  engaged  in  a  national  secondary  pro¬ 
ject  in  Personal  Economics,  seeks  experienced 
educational  specialist  to  supervise  (within  the 
framework  of  the  project  philosophy)  content 
specialists,  television  script  and  related  print 
writers,  and  evaluators  in  the  preparation  of  a 
curriculum  base,  lesson  objectives,  scripts  and 
related  learning  materials.  Requires  the  ability 
to  read,  evaluate  and  constructively  criticize 
scripts  and  other  materials  so  that  they  are 
clearly  relavant  to  the  project's  goals  and  objec¬ 
tives  and  apt  vehicles  for  classroom  instruc¬ 
tion. 

Prefer  senior  editor,  curriculum  developer,  or 
instructional  designer  with  specialization  in  so¬ 
cial  studies  or  consumer  economics.  Willing¬ 
ness  to  work  with  a  multi-discipline  team  in 
pressure  situations  required.  High  school  clas¬ 
sroom  experience  preferred. 

Salary  $30,000  plus  based  upon  qualifictions 
and  experience.  Minimum  employment,  1 
year.  Begin  early  1981. 

Send  resume  listing  detailed  experience  to: 
Lawrence  Walcoff,  Agency  for  Instructional 
Television,  Box  A,  Bloomington  IN  47402.  AIT 
is  an  equal  opportunity  employer. 

WANTED— Young  recent  journalism  graduate 
for  strong  Florida  weekly.  Box  1479,  Editor  & 
Publisher. 


FREELANCE 


FREELANCE,  part-time.  Help  launch— health 
newsletter.  Be  involved  in  all  phases  of  busi¬ 
ness.  No  investment  required.  Equity  payment. 
Kent  (212)964-9738. 


VISIONARY  ARTICLES  foretelling  what's  in 
store  for  US  medicine,  technology,  science, 
communications,  etc.  sought  by  future- 
oriented  European  magazine.  Address  queries 
to  Box  1509,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL )obs  nationally.  Twice-a-month 
subscription  rates.  M.  Sternman,  68-38  Yel¬ 
lowstone,  Forest  Hills  NY  11375. 


- ^ 

RODALE  PRESS 

Once  you've  hammered  out  the  basics  of  a  fine  and  frisky 
style,  you  begin  looking  for  a  position  that  makes  all  the 
effort  worthwhile.  Where  you  can  reach  an  audience  in 
the  millions.  Where  what  you're  writing  about  is  so 
relevant  that  the  publication  enjoys  phenomenal  growth 
and  reader  loyalty.  And  where  management  is  as  hungry 
for  achievers  as  you  are  for  promotions.  It  may  sound 
idealistic,  but  idealism  is  why  Rodale  Press  is  one  of  the 
most  successful  communications  companies  in  America 
today.  Right  now,  we  have  an  opening  for  a  writer  on 
Prevention,  the  magazine  about  total  health.  You  don't 
need  any  special  knowledge  about  health — we'll  teach 
you — but  you  do  need  top  skills.  You'll  relocate  to  a  small 
folksy  town  two  hours  from  New  York  City,  a  great  place 
for  family  recreation.  Send  best  writing  samples,  resumes, 
salary  requirements  in  strict  confidence  to: 

Mark  Bricklin,  VP 
Rodale  Press,  Inc 
33  East  Minor  St 
Emmaus  PA  18049 
EOE 

_ _ _ / 
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HELP  WANTED 


MAILROOM 


MAILROOM  MANAGER 
Medium-sized  daily,  Zone  2  seeking  experi¬ 
enced  mailroon  manager  with  knowledge  of 
Sheridan  inserting  equipment.  Salary  com¬ 
mensurate  with  experience.  Excellent  company 
benefits.  Send  resume  and  salary  requirements 
to  Box  1567.  Editor  &  Publisher. 


PHOTOGRAPHER 


CHIEF  photographer  wanted  by  Anderson 
Newspapers,  Inc.  of  Anderson,  Indiana.  We  are 
a  two  newspaper  operation  (morning  and  even¬ 
ing).  We  are  looking  for  a  person  to  take  charge 
of  our  photo  operation,  which  now  includes 
three  other  full-time  photographers,  plus  part- 
timers.  This  person  will  be  in  charge  of  the 
photo  operation,  shooting  scheduling,  order¬ 
ing  supplies,  etc.  We  are  looking  for  a  person 
skilled  in  photography,  but  also  interested  in 
management.  Our  papers  have  a  combined  cir¬ 
culation  of  40,000  and  are  located  in  a  city 
with  a  metro  population  of  nearly  100,000.  We 
are  photo  oriented.  Send  resume,  portfolio  and 
salary  requirements  to  John  Scott,  Anderson 
Newspapers.  Inc,  1133  Jackson  St,  Anderson 
IN  46015. 


ENERGETIC  SELF-MOTIVATED  problem  sol¬ 
ver  needed  for  bureau  operation  in  New  York’s 
north  country.  Do  it  all.  Call  State  Editor, 
Watertown  Daily  Times  (315)  782-1000. 


FLORIDA 


Live  and  work  in  modern  plant  on  Gulf  of  Mex¬ 
ico.  Excellent  benefits.  Color  capability  re¬ 
quired.  Send  complete  resume  to  Personnel, 
Naples  Daily  News,  1075  Central  Av,  Naples 
FL  33940. 


PRESSROOM 


PRESSROOM 

SUPERINTENDENT 


Experienced  pressroom  superintendent  is 
needed  to  supervise  a  Goss  Metro  offset  press. 
Applicants  must  have  a  good  operating  and 
mechanical  knowledge  of  the  press,  purchas¬ 
ing  materials  and  experience  supervising  a 
press  crew.  We  offer  a  secure  position  with  good 
compan”  benefits.  Write  to  Box  1514.  Editor& 
Publisher. 


CHESAPEAKE  PUBLISHING— Web  offset 
pressperson.  An  immediate  opening  for  a  head 
pressperson.  Able  to  do  quality  work  and  pro¬ 
duction  on  a  Goss  Community  and  Newsking. 
Salary  commensurate  with  experience.  Excel¬ 
lent  benefits.  Maryland's  leading  web  press 
printers. 

Contact  Francis  Connolley,  PO  Box  600,  Eas¬ 
ton  MD  21601.  Phone  (.301)  822-1500.  An 
equal  opportunity  employer. 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  8ox  35118,  Editor  &  Publisher, 


PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community,  Suburban  or  related 
press.  All  relocation  expenses  will  paid  for.  Call 
Sid  Simon  at  (215)  365-1155. 


PRESSROOM  SUPERVISOR— For  daily  news¬ 
paper  and  commercial  work.  A  ten  (10)  unit 
press,  two  folders,  upper  former,  three  (3)  shift 
operation  five  days  a  week  Must  be  knowledge¬ 
able  of  press,  mailroom,  to  be  able  to  schedule 
printing  jobs,  and  work  with  people.  Plant  is 
located  on  the  Eastern  Shore  of  Maryland,  in 
the  town  of  Easton.  Salary  range  from  $20,000 
to  $25,000. 

It  you  are  interested  in  working  for  a  growing 
company,  already  one  of  the  largest  web  prin¬ 
ters  in  the  State  of  Maryland,  contact  Francis 
Connolley,  PO  Box  60(5,  Easton  MD  21601. 
Phone  (301)  822-1500.  An  equal  opportunity 
employer. 


WEEKLY  NEWSPAPER  in  Rockies  (Zone  7) 
needs  working  foreman  to  supervise  all  phases 
of  production  from  camera  through  4  unit  Har¬ 
ris  press.  Small  town,  good  schools.  Great 
hunting,  fishing  and  skiing.  $8  per  hour  plus 
stock  in  growing  company.  Reply  to  Box  1555, 
Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM 


PRESSMAN:  5  unit  Goss  Community.  Spot  col¬ 
or  experience  mandatory.  $8  per  hour.  Send 
resume  and  samples  to  Keith  Klingenberg,  Dai¬ 
ly  Miner,  PO  Box  3909,  Kingman  AZ  86401. 


PRESSPERSON — With  experience,  tor  Zone  2 
small  daily  with  TMC  products.  5-unit  Sub¬ 
urban  with  upper  form.  Expanding  into  TMC 
and  commercial  printing.  Good  pay  and  be¬ 
nefits.  Reply  8ox  1554,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  for  mid-size  Texas 
AM  daily.  Must  know  composing  (front  end  sys¬ 
tems),  camera,  plate,  off-set  press,  and  mail- 
room  function  and  how  to  coordinate  them.  Not 
afraid  to  pay  for  the  right  experienced,  results 
oriented  person.  Send  complete  resume  to  Box 
1543,  Editor  &  Publisher. 


PRODUCTION  MANAGER — Need  shirtsleeves 
manager  to  direct  growing  production  operation 
in  southern  Maryland.  Have  5  unit  News  King 
and  am  looking  to  expand.  Responsible  for 
pressroom,  mailroom,  cameraroom,  supplies 
and  budgeting.  Salary  to  $20,000  annual. 
Good  company  benefits;  chance  to  grow.  Send 
resume  to  Nancy  Bowling,  The  Maryland  Inde¬ 
pendent,  3  Post  Office  Rd,  Waldorf  MD  2060 1 . 


I  PRODUCTION  MANAGERS — Position  open  at 
The  Minneapolis  Daily,  40,000  circulation  stu¬ 
dent  newspaper  at  University  of  Minnesota. 
Minneapolis.  Applicants  should  have  experi¬ 
ence  in  all  phases  of  pre-press  newspaper  pro¬ 
duction,  and  have  strong  organizational  and 
management  skills.  Position  includes  supervi¬ 
sion  of  25—30  students.  Responsibilities  in¬ 
clude  hiring,  budgets,  purchasing  and  some 
equipment  maintenance.  Salary  commensu¬ 
rate  with  experience.  Good  benefits.  (612) 
376-5550  for  appointment. 


PRODUCTION  MANAGER— Rapidly  expand¬ 
ing  weekly  located  southeast  of  Washington. 
DC  and  Waldorf,  Maryland.  Our  company  is  in 
need  for  an  experienced  production  manager  to 
complete  our  strong  management  team  to  pro¬ 
duce  our  weekly  newspapers,  and  some  com¬ 
mercial  work.  We  are  presently  running  a  two 
shift  operation  in  our  press  room.  Must  have 
knowledge  of  composition,  camera,  plate,  ex¬ 
perience  with  King  presses,  and  have  experi¬ 
ence  in  mail  room  procedures.  This  is  a  new 
press,  and  we  are  an  expanding  market.  Salary 
range  from  $20,000  to  $25,000. 

If  interested,  contact  Randy  Buehler,  3  Post 
Office  Rd,  Waldorf  MD  20601.  Phone  (301) 
645-4700.  An  equal  opportunity  employer. 


WE  NEED  a  qualified  person  to  do  it  all!  Must 
be  creative,  know  layout  and  color  separation. 
Must  know  camera  and  darkroom,  platemaking 
and  be  able  to  coordinate  all  darkroom  proce¬ 
dure  with  printers.  Good  hunting,  fishing  and 
"lotsa"  clean  air.  Salary  commensurate  with 
qualifications.  Call  Sheldon  at  (800)  548- 
9888. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER,  marketing  or  sales 
director.  20  years  experience  all  management 
phases.  Top  references,  available  now,  will  re¬ 
locate  anywhere.  William  L.  Parrent  (602) 
325-2367. 


LOOKING  FOR  SOMEONE? 

National  chain’s  top  Arizona  producer  desires 
management  position.  One  year  combined  ex¬ 
perience  on  daily  (circulation  30,000)  and 
weekly  (circulation  350,000)  publications. 
MBA  degree,  marketing  emphasis.  Prefer  Zone 
8,  will  consider  others.  Box  1563,  Editor  & 
Publisher. 


TURNED  LOSING  MIDWEST  weekly  into  win¬ 
ner  and  sold  it  for  a  hefty  profit.  Now  this  45- 
year-old  publisher-general  manager  offers  you 
25-years  experience,  both  daily  and  TMC  op¬ 
erations.  Strong  on  sales,  editorial,  production 
and  printing.  Profit  oriented,  cost  minded. 
Ready  to  re-locate,  general  manager  spot  on 
small  daily,  large  weekly.  Box  1478,  Editor  & 
Publisher, 


ART/GRAPHICS 


GRAPHIC  ARTIST  with  2  solid  years  experience 
seeks  a  position  in  your  art  department.  Excel¬ 
lent  board  skills,  typography  design  sense. 
Hard  worker.  Box  81,  Teaneck  NJ  (5/666. 
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POSITIONS  WANTED 


CARTOONIST 


EDITORIAL  CARTOONIST/ILLUSTRATOR 
seeks  full-time  position  on  daily  newspaper. 
Box  1454,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR— 17  years  experience.  Strong  in 
sales,  service  and  promotion.  Dedicated  and 
sincere.  Tom  Conklin,  5770  Wildwood  Or,  Fair- 
view  PA  16415,  (814)  838-3220. 


MANAGER  25  years  experience,  suburban, 
metros,  weeklies,  dailies,  paid,  voluntary  pay. 
Experience  in  promotion,  budget,  develop¬ 
ment/training,  marketing  and  computer.  Re¬ 
sourceful  and  adaptable.  Resume'references. 
Hank  Swierenga,  7202  Kiowa  Circle,  Chanhas- 
sen  MN  55317. 


SOLICITOR,  metropolitan  daily.  Degreed.  Ma¬ 
ture.  Telephone  sales  award  winner.  Wants 
growth  opportunity.  8  years  experience.  Also 
considering  community,  business  journals. 
Zones  1, 2, 3. 4.  Box  1572,  Editors  Publisher. 

CIRCULATION  MANAGER 
ZONES  1,  3,  9 

I  wish  to  relocate  to  one  of  the  above  Zones. 
Over  14  years  experienced  in  a  highly  competi¬ 
tive  metropolitan  area.  Experience  in  all  facets 
of  circulation.  Strong  in  promotion  and  lead¬ 
ership  skills.  Further  details  from  Box  1573, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
25  Years  Experience 

Proficient  in  all  phases  of  circulation  including 
sales  and  marketing,  street  sales,  home  deliv¬ 
ery,  distribution  and  transportation,  unions,  re¬ 
venue  budgets,  expense  budgets,  telephone 
sales,  boy  crew  sales,  carrier  contests,  reader 
contests  and  ABC.  Boundless  energy  and  de¬ 
dication.  Full  resume  sent  in  confidence.  Box 
1536,  Editor  &  Publisher. 


EDITORIAL 


POSITIONS  WANTED 


EDITORIAL 


[  GIVE  ME  A  CHANCE — Talented,  aggressive 
I  Philippine  graduate  journalist,  10  years  writing 
experience.  Been  here  4  years  still  dying  for 
newsroom  work,  prefer  Chicago  area.  Try  me. 
I  pay  later.  Write  Elsie  Niebar,  3825  N  Kimball. 
Chicago  IL  60618. 


INDIVIDUAL  with  well-rounded  experience;  3 
years  reporter/editor;  1  year  daily.  VOT.  Strong 
in  layout  and  graphics.  Knows  production,  dar¬ 
kroom,  process,  stripping  and  plating.  Seeks 
copy  position  on  medium  or  large  daily;  or  wide- 
ranging  position  on  smaller  paper.  Will  relocate 
anywhere.  Box  14%,  Editor  &  Publisher. 


INQUISITIVE,  hard  working  general  assign¬ 
ment  reporter  with  journalism  BA  and  4  years 
I  weekly  and  daily  experience  wants  work  on  any 
I  Zone  daily.  Have  bran  working  city  and  county 
i  beats  for  3  years  on  Mexico-US  border.  Speaks 
I  Spanish.  Box  1537.  Editor  &  Publisher. 

JOB  AS  REPORTER  and/or  editor  on  meaium  or 
large  daily  anywhere.  Worked  4  years  on 
dailies.  1  W  on  trade  magazine.  Can  write  it 
all — also  know  layout,  heads.  VDTs.  Compe¬ 
tent.  quick,  dedicated.  Box  1552,  Editor  & 
[  Publisher. 


1  OHIO  REPORTER  with  five  years  experience 
looking  for  future  with  solid  daily.  Wants  gov- 
I  ernmentpolitics  reporting  slot  or  copy  editing 
I  position.  VDT  experience.  Relocate  anywhere. 
Box  1539,  Editor  &  Publisher. 


PUBLISHED  WRITER  as  mass  transit  consul¬ 
tant.  wants  position  on  magazine  or  newspaper 
transportation  beat  or  pr  for  transit  authority. 
25  years’  writing  experience.  Excellent  refer¬ 
ences.  Recently  published  70-page  research 
report  for  Ohio.  IWilliam  A  Pillar.  2279  Edge- 
vale  Rd,  Columbus  OH.  (614)  451-9475. 


PRESS  SECRETARY  to  U.S.  Senator  seeks 
editorial  writing  position.  Strong  background  in 
urban  and  national  affairs.  Nine  years  experi¬ 
ence  as  reporter  and  editorial  writer.  MSJ, 
Northwestern  University.  Box  1 528.  Editor  & 
Publisher. 


BLACK  WRITER— 7  years  corporate  experi¬ 
ence  and  Master’s  degree— seeks  challenging 
pr  position.  Award-winner;  specializes  in  turn¬ 
ing  complex  subjects  into  lively  copy.  Box 
1523,  Editor  &  Publisher. 


EDITOR— Editor  skilled  at  local  news  develop¬ 
ment  seeks  editorship  of  daily  or  semi-weekly. 
Now  producing  large  quality  weekly  with  earn¬ 
ings  in  upper  teens.  25-year  news  background. 
mid-50’s,  top  professional,  personal  refer¬ 
ences.  Good  writer,  good  with  people.  Box 
1488,  Editor  &  Publisher. 


EDITOR/PRI NTER :  If  you  have  worked  long  and 
hard  to  build  your  newspaper  and  printing  busi¬ 
ness  and  are  now  ready  for  a  reliable  person  to 
help  carry  the  load  mu  may  have  what  I’m 
seeking.  Box  1529,  Editor  &  Publisher. 


EXPERIENCED  EDITOR,  31,  masters  August 
1981,  Arkansas  State  University  wants  chal¬ 
lenging  newspaper,  news  bureau,  instructor 
slot.  Know  news,  sports,  photography,  layout. 
Write  or  call  Dick  Woods,  Drawer  431,  Dewitt 
AR  72042.  (503)972-2075. 


EDITORS— Want  strong  reporting  skills,  good 
writing?  Need  someone  who  can  develop 
sources,  meet  deadlines?  Reporter  with  solid 
background  all  facets  newspaper  work  seeks 
position.  50,000  or  larger  daily.  Will  relocate. 
Box  1566,  Editor  &  Publisher. 


SEASONED  sports  editor  seeks  similar  position 
on  small  town,  five-day  PM  newspaper.  MA 
fellowship  winner.  Available  immediately. 
Please  write  Wes  Dumont.  Box  360,  Las  Vegas 
NM  87701. 


SOLID  BACKGROUND  IN  all  aspects  of  sports. 
VDT.  Seeking  to  lead  small  daily  sports  depart¬ 
ment  or  join  larger  one.  Excellent  references. 
Box  1534,  Editor  &  Publisher. 


TAXES,  TAXES.  TAXES— Uncle  Sam  likes  to 
collect  them.  John  Q.  Public  likes  to  legally 
avoid  them,  and  I  like  to  write  about  them.  Let 
me  and  your  readers  get  together.  Call  (614) 
826-7468, 


WANTS  TO  RELOCATE— Dallas.  Fort  Worth 
area.  Experienced  writer,  proof-reader,  editor. 
For  versatile  position  utilizing  talents.  Box 
1406,  Editor  &  Publisher. 


YOUNG.  EXPERIENCED  REPORTER  looking 
I  for  challenge  on  a  daily  of  50,000  or  larger. 
I  Experienced  in  news,  features,  photography 
and  layout.  Now  in  Zone  1  but  will  relocate 
anywhere.  Box  1368.  Editor  &  Publisher. 


YOUNG,  hard-working  sports  editor  on  small 
daily  seeks  similar  position  on  medium-size 
college  town  paper.  Big  10.  pro  experience. 
1  J-degree.  Will  relocate.  (312)  262-8258  Pat 
Casey. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 


43 


Syndication 
eyed  by 
cartoonist 

By  Raina  Grossman 

Since  a  profile  of  her  appeared  in  Peo¬ 
ple  magazine,  MG  Lord,  Newsday's  poli¬ 
tical  cartoonist,  has  been  courting  syndi¬ 
cates.  Once  she  completes  her  syndica¬ 
tion  deal,  she  will  become  the  youngest 
female  syndicated  editorial  cartoonist. 

"I’ll  be  the  first  one  to  admit  it,”  says 
Lord ,  24.  “ r m  looking  for  the  best  deal .  ” 

Lord’s  George  Gross  style — clean  with 
little  slash  lines — depicts  politicians  as 
nutty  people.  "I’m  an  artist,”  says  Lord. 
"I’m  fiscally  conservative,  but  I  want  to 
draw  funny  pictures.  I  like  getting  my 
hands  dirty,  but  not  the  way  politicians 
do.” 

Beyond  politicians.  Lord  satirizes  such 
social-political  issues  as  abortion,  ERA 
and  gun  control.  In  a  recent  cartoon,  a 
Miss  Holborn  carts  three  precocious  kids 
to  a  sperm  bank.  The  doctor  says,  "Sor¬ 
ry,  Miss  Holborn.  You’re  overdrawn.” 
"I’m  surprised  this  one  got  in,”  says 
Lord.  “It  ran  on  the  Op  Ed  page.”  In 
another  cartoon,  a  woman  smokes  in  a 
hosital  bed.  Cryptically  written  at  the  foot 
of  her  bed  is  the  slogan  "You’ve  come  a 
long  way  baby,”  in  response  to  womens’ 
rising  lung  cancer  rate. 

According  to  her  Newsday  editor  Syl¬ 
van  Fox,  Lord  is  free  to  satirize  any  sub¬ 
ject.  “We  kick  around  her  subjects  a  bit,” 
he  says.  “The  only  problems  concern  a 
question  of  taste.”  He  jokes  that  one 
reader  mimicked  a  Lord  cartoon  of  Carter 
and  Reagan  holding  bags  of  nuts  (Carter’s 
with  peanuts;  Reagan’s  with  anti¬ 
abortion  and  ERA  figurines)  with  his  own 
version:  Newsday  with  bags  of  pro¬ 
abortion  and  ERA  figurines. 

Born  and  raised  in  Southern  California, 
Lord  refuses  to  use  her  first  name.  “If 
your  name  was  Mary  Grace,  you’d  use 
MG,  too,”  she  says.  Her  parents  were 
involved  with  the  sciences.  "Daddy 
made  planes,”  she  says.  “This  was  my 
different  thing.”  She  drew  for  her  high 
school  newspaper.  While  majoring  in 
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MG  Lord 

politics,  graphic  arts  and  letters  at  Yale, 
Lord  approached  Gary  Trudeau  to  create 
a  tutorial.  “Her  drawing  grew  tighter 
over  a  year,”  he  says.  "It  usually  takes 
four  to  five  years  of  work  before  the  char¬ 
acters  gell.  It’s  gratifying  to  see  her  prog¬ 
ress.”  A  Yale  professor  steered  her  to¬ 
ward  political  cartooning.  He  intimated  it 
was  an  open  field  for  women.  “That’s  a 
historical  euphemism  for  saying  this  is 
marketable,”  laughs  Lord.  There  are  two 
other  female  political  cartoonists,  both 
older  and  politically  different. 

After  Yale,  Lord  worked  at  the  Chica¬ 
go  Tribune,  “making  coffee  for  the  edito¬ 
rial  cartoonist.”  Then  her  fundraising 
campaign  for  Yale  caught  Newsday’s 
attention,  where  she  first  freelanced  for 
six  months,  before  becoming  their 
youngest  and  first  female  political  car¬ 
toonist. 

Lord’s  political  perspectives  are 
underscored  by  her  contemporary  life 
style.  “1  live  in  New  York,”  she  says.  “1 
am  not  married  and  mortgaged.  I  read  the 
Village  Voice  and  hang  out  with  the  edi¬ 
tors  who  are  interested  in  rock  and  roil.” 

Living  in  a  cramped  two  room  apart¬ 
ment  on  a  tree-lined  upper  N.Y.C.  West 
side  street.  Lord  laughs  at  her  non¬ 
working  fireplace,  non-working  clocks 
and  plants  that  fall  from  book  shelves. 
“You  wonder  why  I’m  a  cartoonist,”  she 
says  wryly,  “My  life  is  blighted.” 
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Sun  Chemical  (NYSE) . 
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United  Technologies  (NYSE) . 

....  56% 
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Ham  ill,  distributed  exclusively  by 
\>  NYT  Special  Features.  750  words, 
r  twice  weekly.  Hamill,  In  his  new 
f  assignment  for  Special  Features, 

I  '  will  travel  the  nation  and  the  world 
filing  as  events  unfold. 


NYT  Special  Features 

The  New  York  Times  Syndication  Sales  Corp. 

^  200  Park  Avenue.  New  York,  NY  10166. 

Contact  US  now  for  details/sample  columns: 
Eastern  Sales  (212)  972-1070; 

Western  Sales  (213)  278-4543. 
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Judges  for  the  Meeman 
Conservation  Awards 

The  Scripps-Howard  Foundation  takes  pride  in  announcing  that  three  distinguished 
American  editors  have  agreed  to  serve  as  judges  of  The  Foundation's  1980  conservation 
awards  contest,  named  for  the  late  editor  of  the  Memphis  Press-Scimitar  and 
conservation  editor  of  the  Scripps-Howard  Newspapers.  They  are: 


Luke  Feck 

Editor 

The  Columbus  Dispatch 
Chairman  of  the  judging  Panel 


William  H.  Hornby 

Editor 

The  Denver  Post 


Robert  Stiff 

Editor 

The  St.  Petersburg  Independent 


These  judges  will  select  the  1980  winners  of  fhe  sought-after  Edward  j.  Meeman 
Awards,  meant  to  encourage  newspapermen  and  women  to  help  educate  the  public 
and  public  officials  to  a  better  understanding  and  support  of  conservation.  There  will 
be  five  winners  in  all,  representing  newspapers  above  and  below  100,000  circulation. 
They  will  share  $8,500  in  cash  prizes,  plaques  and  citations.  Entries  must  be  postmarked 
no  later  than  February  15,  and  received  no  later  than  February  23, 1981. 


Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 
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